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Minutes 
Board Meeting 
December 12, 1999 
Present: Eileen Bolinsky, Jim Campen, Robin Carton, Kate Cloud, Louis Kampf, June Lee, Marc 
Miller (chair), Jorge Rogachevsky (minutes), Hank Rosemont, and Carol Schachet. 
AGENDA 
1. Political Discussion 
Meeting began with a political discussion facilitated by Marc. The discussion focused on Resist 
policy vis-a-vis the funding of cultural/artistic work. The discussion was informed by a reading of 
the article "The Power of Culture for Social Change: Infusing Activism with Art Makes for 
Beautiful Music," by Si Kahn, published in the November 1999 Resist Newsletter. The discussion 
was wide-ranging, touching on topics such as: a) the definition of "culture"; b) the impact of 
cultural/artistic work on social change; c) the difference between the development of a tool for 
social change and actual organizing. The discussion reaffirmed Resist policy: When requests are 
made for funding cultural/artistic work the primary consideration will be whether such work will 
be an effective tool or means of organizing; funding consideration will be given to those projects 
that are not purely of a personal nature, but rather reflect a group process, where the actual product 
can be assessed in terms of its potential impact, and where the primary funding request is for the 
dissemination or utilization of the resource. 
2. Finance report 
Robin indicated that the financial situation is sound; grant-giving is down from same-time last 
year. 
3. Fundraising 
Carol reported that fundraising has been healthy; there was a glitch in the last pledge mailing; due 
to an error by the contracted vendor, many current pledges did not receive a letter request that they 
consider increasing the amount of their pledge. It was decided that a follow-up letter should be 
sent after the beginning of the new year. 
4. Newsletter 
Topics are still under consideration for the next issue of the newsletter. 
~ -• 
5. Board Development Issues 
There was a brief assessment of the October board retreat. Some displeasure was voiced regarding 
the role of the facilitator. There was some feeling that the retreat had meandered at some points 
and was not as focused as it might have been. There was also concern that the consultant that has 
been hired to help with the process of diversifying was not present. In general, however, the belief 
was that the retreat was useful and productive. The commitment to work to diversify the board 
was held to be positive. There was some concern regarding the uncertainty which arose 
concerning the exact language of the board diversity commitment motion that was acted upon at 
the retreat. It was emphasized that in future any time the board takes a specific action based on a 
motion that the exact language should be noted. It was reported that the consultant has concluded 
the process of interviewing current board members. It was also reported that there are currently 
nine potential candidates waiting to be considered for inclusion in the board. All nine would help 
to meet the diversity commitment. It was decided that a gathering should be held at the Resist 
office in January to greet the potential applicants. A specific date will be announced. All board 
members are encouraged to attend. 
6. Personnel Committees: 
Concern was raised regarding the inability to hire a third staff person. The Personnel Committee 
proposed three alternatives to this situation: 
a. To continue search as currently defined. 
b. Hire a full-time fundraiser who would operate primarily as a consultant and not a full member of 
the staff. 
c. Reconfigure the job so that there is less emphasis on fundraising and more general support of 
current staff with the idea of hiring someone at a junior level who could be trained by current staff. 
It was decided that neither a nor b are appropriate measures; it was therefore determined that the 
Personnel Committee should daft a specific hiring proposal based on c. A request was made for 
more board participation in the Personnel Committee. Kate Cloud agreed to join. 
7. Grant Committee 
The Grant Committee will be asked to consider granting policy towards cultural/artistic work 
based on the discussion held at the current meeting, and also to reconsider policy regarding the 
funding of student groups. 
8. Select Chair/New Meeting site/Agenda/ and political discussion facilitator 
Hank Rosemont will facilitate a discussion on the World Trade Organization. The meeting will be 
held at Marc Miller's house. Louis Kampf will facilitate the meeting. 
• 
• 
• 
• 
Change of Use 
DECEMBER 1999 
GRANT DECISIONS 
Association of Haitian Women in Boston 
330 Fuller Street, Dorchester, MA 02124 Carline Desire 617/287-0096 
Funding for general support for organization which challenges traditional views of women within the 
Haitian communnity. 
Decision: Yes X No Undecided 
Comments: 
Standard translations of information. Not organizing- more social service. Some people have a hard time 
connecting with them. Have a radio show. Radio is where it is at. Hard to have the grant returned at this 
point. Allow remainder to be used for general support. 
Multi Year Grants 
1. HONOR- Honor Our Neighbors Origins and Rights $2,000 
224 2nd Street SE, Washington, DC 20003 Sharon Metz 202-546-8340 
Funding for multi-year general support for which seeks to make changes in federal, state and local policies 
• regarding American Indian/ Alaskan Native human cultural rights. 
• 
Decision: Full X Partial No Undecided 
Comments: 
Yes, but. AIDS is a gay issue in their proposal. No reporductive rights positions. Don't appear to make 
connections across movements. 
2. Texas Alliance for Human Needs Postpone 
1016 E. 12th Street, Austin, TX 78702 Jude Filler 512-474-5019 
Funding for multi-year general support for organization representing the interests of low and moderate 
income people in Texas. 
Decision: Full Partial No Undecided 
Comments: 
EFY project not a Ressit priority. Not clear as an organzing strategy- need more information. Multi-issue 
group, quite effective. Bad description of work. 
3. US Campaign to Free Mordechai Vanunu $2,000 
2206 Fox Avenue, Madison, WI 53711 Sam Day 608-257-4764 
General support for group which challenges the proliferation of nuclear weapons within the U.S. and its 
favored allies, and to secure the release of Mordechai Vanunu, imprisoned for blowing the whistle on 
Israel's undeclared nuclear weapons arsenal. 
Decision: Full X Partial No Undecided 
Comments: 
ONE YEAR only. Weak answers to #10. Not much diversity. One of the few groups doing work on the 
Middle East/Israel and is very effective. Send yes but letter. 
4. Ya Ne Dab Ah School $2,000 • 
P.O. Box 1105, Chickaloon, AK 99674 Sondra Shaginoff-Stuart 907-745-0715 
Funding for multi-year general support for the Ya Ne Dah Ah School which works with Native youth on 
self-determination, sovereignty, subsistence rights, environmental protection and tribal government issues .. 
Decision: Full X Partial No Undecided 
Comments: 
ONE YEAR only. Not clear on strength of organizing project. History status of Native Americans makes 
approach to school different form religious private schools. Works against prevailing forces which seek to 
convince youth to let go of their culture andjistory. 
Africa/ Asia/International 
·s. East Timor Action Network/ LA 
2641 Essexfells Drive, Alhambra, CA 91803 Garrick Ruiz 626-284-7116 
Funding for general support for group doing educational work and fundraising to change US policy in 
Indonesia and support autonomy for the East Timorese people. 
Decision: Full Partial No X Undecided 
Comments: 
Central, Latin America and the Caribbean 
6. Pueblo por la Paz $2,000 
P.O. Box 3808, Tucson, AZ 85733 Martin Taylor 520-908-3327 
Funding to support expanded printing and distribution of the Zapatista Bulletin, which focuses on support 
for the Zapatistas in Chiapas and works to strengthen cross border ties with local indigenous communities. 
Decision: Full X Partial No Undecided 
Comments: 
Community Organizing/ Anti-Racism 
7. Jews for Racial & Economic Justice (JFREJ) $2,000 
140 West 22nd Street, Suite 302, New York, NY 10011 Andrew Stettner 212-647-8966 
Funding for general support, including the Community Theater Project which brings together Black and 
Jewish youth to create political theater about equal education. 
Decision: Full _x_ Partial No Undecided 
Comments: 
No analysis of politics in Israel. No outreach to Arab/ American community in New York City. 
• 
• 
• 
8. Organizers' Collaborative 
P. 0. Box 400897, Cam bridge, MA 02140 Rich Cowan 617-776-617 6 
Funding for general support to build organization seeking to assist activist groups in the use of computers 
and the Internet to unite progressive people and organize for social change. 
Decision: Full Partial No X Undecided 
Comments: 
No, but come back when more developed. Recommendations troubling given goal to reach out to 
communities of color. Too new. 
9. South Carolina Burned Church Restoration Coalition 
P.O. Box 4960, Columbia, SC 29204-4960 Rev. Cynthia Morris 803-251-0243 
Funding for general support for organization which seeks to restore burned churches, restore faith through 
their quest for equal and sustained justice and to strengthen communities by promoting unity and improved 
race relations. 
Decision: Full Partial No X Undecided 
Comments: 
No broad social change agenda. 
10. South Carolina United Action 
P.O. Box 2786, Orangeburg, SC 29116 Corry Stevenson (803) 536-2441 
Funding to hire a community organizer for statewide organization that works to build a coalition among 
• poor and working class communities. 
• 
Decision: Full Partial No X Undecided 
Comments: 
No additional infromation provided when requested from last meeting. 
11. Sunflower Community Action, Inc. $2,000 
; 1540 N. Broadway, #103, Wichita, KS 67214 Dorian Bales 316-264-9972 
Funding to add a bilingual staff member to organization which works to fight poverty and racism by 
gaining greater decision-making power. 
Decision: Full x Partial No Undecided 
Comments: 
Yes, but. See answers to # 10c, d . 
Economic Justice 
12. Economic Human Rights Project 
49 Francesca Avenue, Somerville, MA 02144 Grace Ross 617-625-3166 
Funding to document economic human rights violations and use these violations as part of an organizing 
campaign to compel the United States to honor the guarantee of economic rights found in the United 
Nations Human Rights Charter. 
Decision: Full Partial No X Undecided 
Comments: 
13. Working Massachusetts $1,000 
145 Tremont Street, #202, Boston, MA 02111 Jeb Mays 617-482-447°1 
Funding to support a direct action campaign to overturn Massachusetts two year time limit on welfare 
benefits and reverse its negative impact on all workers. 
Decision: Full Partial _x_ No Undecided 
Comments: 
Work affects communiti of corlor, but still does not involve them. 
Environmental 
• 
14. Alaska Action Center $2,000 • 
640 West 36th Street, Suite 1, Anchorage, AK 99503 Soren Wuerth 907-563-2784 
Funding for general support for organization which seeks to link local environmental issues with broader 
human rights campaigns. 
Decision: Full X Partial No Undecided 
Comments: 
15. CNY Citizens Awareness Network $2,000 
162 Cambridge Street, Syracuse, NY 13210 Tim Judson 315-4 75-1203 
Funding for general support to build organization involved anti-nuclear activism in Central New York. 
Decision: Full _x_ Partial No Undecided 
Comments: 
16. Environmental Justice Action Group $2,000 
P.O. Box11635, Portland, OR 97211 Marveita Redding 503-283-7841 
Funding for general support for organization which seeks to address environmental and public health 
hazards faced by low income residents of Portland's multi-racial North/Northeast community. 
Decision: Full X Partial No Undecided 
Comments: 
Didn ' t know could ask for $2,000- give it to them. Answers to questions 5-8 mssing from board packet. 
• 
• 
• 
• 
Gay/Lesbian/Bisexual/Transgender 
17. Lambda Community Center $2,000 
147 W. Oak Street, Suite 8, Fort Collins, CO 80524 Cary Youmans 970-221-3247 
Funding for general support for organization which works to educate and empower lesbian, gay, bisexual 
and transgendered communities in northern Colorado and southern Wyoming. 
Decision: Full X Partial No Undecided 
Comments: 
Concerns regarding reproductive rights answers and ability to read/understand budget ( e.g. size of 
carryovers). 
Health/ AIDS/Disability 
18. MC Video Productions Postpone 
P.O. Box 3012, Madison, WI 53704-0012 Mary Moran 608-259-8888 
Funding to distribute a newsletter, videos and audiotapes to support media work challenging orthodox 
notions regarding mental illness and drug therapies. 
Decision: Full Partial No Undecided 
Comments: 
No work available to review. Send sample tapes . 
Labor 
19. Boston Tradeswomen's Network $2,000 
62 Berkeley Street, Boston, MA 02116 Brenda Jodar 6 l 7 /423-1535 
Funding for general support to develop strategies to increase leadership opportunities for women in the 
construction trades 
Decision: Full X Partial No Undecided 
Comments: 
20. Center for Democratic Unions 
345 16th Avenue, #D, Seattle, WA 98122 Jamie Newman 206-322-7941 
Funding to build an online resource center for members of labor unions to access union documents in order 
to educate them about the one-party-state structure of virtually all labor unions. 
Decision: Full Partial No X Undecided 
Comments: 
Media/Culture 
21. Community Media Action Group 
P.O. Box 7037, Syracuse, NY 13210 Adrianne Allen 315-423-4783 
Funding for general support for organization which provides access to the tools and development of the 
skills necessary for the creation of all forms of media. 
Decision: Full Partial No X Undecided 
Comments: 
22. Northwest Alliance for Alternative Media and Education $2,000 
2807 SE Stark Street, Portland, OR 97214 Ivan Maluski 503-239-4991 
Funding for general support for the Portland Alliance which publishes a monthly calendar of events and 
stimulates social activism. 
Decision: Full _x_ Partial No Undecided 
Comments: 
23. Overson) Theater Collective, Inc. Postpone 
201 Main Street, Mashpee, MA 02649 Morgan James Peters 508-477-3210 
Funding for Arts for the People, a grassroots project which works to reflect progressive social issues, 
culture and history of Native American, Black and Black Indian people. 
Decision: Full Partial No Undecided 
Comments: 
Ask for list of productions and sample script. Tak to Tommie Hollis-Younger at Haymarket. 
Peace/ Anti-Militarism 
24. Brandywine Peace Community $2,000 
P.O. Box 81, Swarthmore, PA 19081 Robert M. Smith 610-544-1818 
Funding for an eight month campaign entitled Resist Lockheed Martin: The Place of War Making Today 
which will focus attention on the world's largest weapons manufacturer. 
Decision: Full X Partial No Undecided 
Comments: 
25. Bread and Roses Affinity Group 
c/o Lawrence Grassroots Initiative, P.O. Box 43, Lawrence, MA 01842 Sean Donahue 978-688-3569 
Funding for anti-miltarism campaign against Raytheon entitled Behind the Smokescreen which will link 
the rise in military spending with the decline in support for human services. 
Decision: Full Partial No X Undecided 
Comments: 
26. Southwest Alliance to Resist Militarization (SW ARM) $2,000 
611 N. 4th Avenue, Tucson, AZ 85705 Chris Ford 520-623-7306 x3 
Funding to support the campaign to Stop Joint Task Force 6, which utilizes Army, Navy, Air Force, 
Marine and National Guard personnel to "fight the war on drugs" within the United States. 
Decision: Full _x__ Partial No Undecided 
Comments: 
Yes, PENDING further references. 
• 
• 
• 
• 
• 
• 
Prisoners 
27. Western Prison Project $2,000 
1423 N.E. 28th, Portland, OR 97232 Brigette Sarabi 503/335-8449 
Funding for regional newsletter on prison activism and issues in response to the explosive growth of the 
local prison-industrial complex. 
Decision: Full X Partial No Undecided 
Comments: 
Youth 
28. Idaho Progressive Student Alliance $2,000 
c/o United Vision for Idaho, P.O. Box 2181, Boise, ID 83701 Martin Stephan 208-331-7028 
Funding for general support to train student activists and to participate in the Farmworker Minimum Wage 
Campaign. 
Decision: Full x 
Comments: 
Total Number of Requests 
Total Amount Requested: 
Total Allocation for Cycle: 
Total Grants: 
Total Loans: 
Total Allocated: 
Partial No Undecided 
23 regular grants; 5 multi-year grants; 0 emergency grants; 0 loans; 17 not 
on agenda 
$52,890 
$36,400 
$31,000 regular grants; $2,000 multi-year grant; $0 emergency grants 
$0 
$ 
Total# of Grants Allocated: 16 regular grants; 1 multi-year grant; 0 emergency grants 
Total# of Loans Allocated: 0 
Total# of Grants and Loans: 17 
NOT ON AGENDA 
1. AIM (Aid to Incarcerated Marriages) • c/o Fair NH, P.O. Box 805 , Concord, NH 03302 Gloria Paradise 603-224-0120 
Funding to purchase materials for weekly inmate support group and library dealing with marital and family issues 
for prisoners. 
Reason: Social services. No organizing or politics. Traditional view of family. 
2. California Juvenile Crime Broadsheet Project 
2420 24th Street, San Francisco, CA 94110 Rachel Lederman 415-824-1566 or 550-1368 
Funding to print 75,000 broadsheets about the "Gang Violence and Juvenile Crime Prevention Act" in order to 
generate public debate on youth and crime. 
Reason: Interesting effort, but one time only production of fact sheet. No follow up plans or outreach to other 
groups. Might fund other groups who use broadsheet or take idea further. 
3. Chicano Park Steering Committee 
P.O. Box 12524, San Diego, CA 92112 Thomasa Camarillo 619-563-4661 
Funding for a computer, xerox machine and website for neighborhood group which works to preserve Chicano 
Park. 
Reason: No organizing perspective. Park maintenance. More radical history, but little evidence of wider vision 
in proposal. 
4. Coalition for Justice & Peace 
2345 E. Pebble Beach, Tempe, AZ 85282 Roger Axford 480-831-7381 
Funding to for faculty and student organization involvement in anti-death penalty campaigns. 
Reason: Faculty/student discussion group. Ql0a: "colored professors" and Ql0c: their woman secretary 'keeps . 
them honest.' Mostly informational without organizing. 
5. Free Books for Prisoners Program 
P.O. Box 559, Cambridge, MA 02140 Kate Walker 617-499-6997 
Funding for general support for organization which provides free educational materials to prisoners in an effort to 
educate them about the prison system, injustice and overall oppression in society. 
Reason: Sectarian- Maoist International Movement. No organizing- just sending books to prisoners with hope it 
will spur revolution. 
6. Freedom Archives 
c/o Tides Center, 2046 Quesada Avenue, San Francisco, CA 94124 Claude Marks 415-648-8059 
Funding to produce a sampler CD of voices from radical movements of the past to raise funds for restoration and 
archival work. 
Reason: Too new. No organizing. Quality of sample tape provided was poor- both content and sound. 
7. Herman as: Sisterhood in Central American and the Caribbean 
65 Lovers Lane, Princeton, NJ 08540 Jan Strout 609-924-0572 
Funding for scholarships, outreach and publicity for the April 2000 International Women's Labor Conference and 
Economic Justice Delegation to Cuba. 
Reason: International work- funding for delegation. Come back for follow up steps. 
8. Independent Progressive Politics Network 
P.O. Box 1041, Bloomfield, NJ 07003 Karen Kubby 973/338-5398 
Funding to build a national slate of independent progressive candidates through regional political trainings. • 
Reason: Electoral campaigns. Creation of national slate of candidates and contribution to campaigns through 
candidate training. Intend to help candidates and campaign workers conduct grassroots campaigns. 
• 
• 
• 
9. Milwaukee Earth Day 2000 Network 
1001 E. Keefe Avenue, Milwaukee, WI 53212 Steve Watrous 414-933-3033 
Funding to support an Earth Day 2000 event, which will build a broad coalition, raise the level of environmental 
awareness and activism and impact public policy issues. 
Reason: Q 10/11: no broad perspective on social change. New group. "No one not connected to MED 2000 has 
much knowledge of the group." 
10. National Prisoners African Studies Project 
P.O. Box 201 , Quakertown, PA 18974 Elizabeth A. Quigley 215-443-0280 
Funding to print curriculum packages for prisoner correspondence course in Black Studies. 
Reason: No organizing. Correspondence course for education credit. 
11. Nature Stone Art Gallery 
305 Turnpike Street, Lot 14B, South Easton, MA 02375 Linda Myers 508-138-5839 
Funding for an art in the park project which encourages alliance and collaboration among social change 
organizations and capacity-building, particularly working with organizations for the blind. 
Reason: Social services. No organizing. Pro-life and "homosexuality is an illness." 
12. NH Peace Action Education Fund 
P.O. Box 771 , Concord, NH 03302 Sean Donahue 603-228-0559 
Funding to support a series of actions to oppose any military action against Iraq and to advocate for an end to the 
economic embargo against the Iraqi people. 
Reason: Just received a grant in June, 1999. Not eligible until June 2000. 
13. Noise Action Coalition 
199 Prospect Place, 4th floor, Brooklyn, NY 1123 8 Scott M.X. Turner 718-857-4607 
Funding to support a membership drive and to win fair economic treatment for musicians. 
Reason: No broader issue organizing. Come back if wider vision. 
14. Queen City Community Development 
1122 E. Pike Street, PMB 1010, Seattle, WA 98122-3934 David Schraer 206-323-2227 
Funding to build infrastructure to support capital campaign for Seattle Gay Culture Center and Senior Housing 
Project. 
Reason: Not a Resist application. Budget is over $300,000. Capital campaign. Not in funding guidelines. 
15. SOA Watch 
P.O. Box 4566, Washington, DC 20017 Carol Richardson 202-234-3440 
Funding for general support for organization which seeks to close the U.S. Army School of the Americas 
Reason: Too big. Budget over $250,000. 
16. US/Labor Education in the Americas Project (US/LEAP) 
P.O. Box 268-290, Chicago, IL 60626 Stephen Coats 773-262-6502 
Funding for office equipment to support new campaign coordinator to work on Maquiladora Worker Justice and 
Banana Worker Justice campaigns. 
Reason: Too big. Budget over $150,000. 
17. Young Women's Resource Center 
1909 Ingersoll Ave, Des Moines, IA 50309 Judy Davis 515-244-4901 
Funding for education project on gay/lesbian/bisexual/transgendered issues for youth . 
Reason: Too big. Budget over $712,000. 
Proposed Resist Board Meetings 
2000 
Deadline Meeting Cycle Weeks 
• December 10, 1999 February 6, 2000 9 
February 4, 2000 April9,2000 9 
April 7, 2000 June 11, 2000 9 
June 9, 2000 August 13, 2000 9 
August 11, 2000 October 15, 2000 9 
October 13, 2000 December 10, 2000 8 
• 
• 
Board Perspectives: Organizational Vision, Issues and 
Needs 
1. In your experience as a Board member of Resist, Inc. what 
is the vision, and how is it expressed in programs and policy? 
Board members had a range of responses which are 
summarized through direct quotes in the following manner: 
"We fund groups working on social change and see social 
justice issues as being connected. Our program policy 
manifests our vision through our grant program. We do not 
fund social or human service agencies because our intent is to 
provide some measure of support to those groups nation-vvide 
who are working on systemic change by organizing group 
action." 
• "Our goal is to support a national movement for people 
working on social justice issues. We want to respond to the 
issues of our current times and demonstrate our commitment 
by funding a diversity of social justice issues. Our newsletter 
is an educational tool that reflects our vision and informs 
board members, funders, donors and grantees." 
• 
All members interviewed were very clear in discussing the 
vision and identified grant making, technical assistance to 
groups, and the newsletter as the specific ways board and 
staff express the vision within the current organizational 
structure. 
There was some question in regards to new people joining 
the organization (staff and board members) whether it was 
time to review the vision or create a new vision for the 
future of social justice work as Resists seeks and gets 
more income through its fundraising efforts. Some· of 
these questions had to do with reviewing Resists' role in 
• 
the social justice movement. In the past, Resist played a 
support role to groups doing this work. 
This may be a good juncture for Resist to review its vision, 
structure and goals as it positions itself to make 
organizational changes. Included in this organizational 
review should be some discussion about whether Resist 
will get involved in making any policy decisions regarding 
the direction of social justice issues as it continues to 
fund groups. 
2. Who are the Core Decision Makers on the Board? 
Committee Chairs or other individuals? 
Some decisions makers were described as "old guard", 
"founders", "academic", "people with a 60's perspective" 
meaning having had the experience of sit-ins, and other social 
protest that were organized rebellions against US structures". 
Others identified the power base of Resist as "overwhelmingly 
white, middle-class and male." 
Another group of decision-makers were summarized as board 
members who attended meetings regularly, had many years 
v,ork experience and similar political views shared from past 
social protest organizing or actions. These members were now 
mid-life, have responsible jobs, obligations and other responsi-
bilities that require that they do their "political work" on the 
side. For many in this group of decision-makers, organizations 
like Resist is their political work. 
The smaller group of decision makers were made up of a core 
group of members who attended 4-5 board meetings annually 
and did some committee work. This group was composed of 
committee chairs, as well as board members and staff. 
These two groups have the most influence in developing 
programmatic and organizational policies. However, newer 
• board members are not involved in these two groups in large 
• 
• 
numbers and don't have bonded relationships based on past 
political work or board work, or feel they have adequate ways 
to iI1fluence change or be heard in the same ·way as members 
of the other groups. 
In terms of bringing on new staff and board members, current 
board members who are defined as new {under 5 years 
experience on the board) have expressed this concern. 
The board needs to think of how it will structure itself to 
manage its work and provide opportunities for. new people 
to be an active part of the decision making group within 
the first year. 
A board interviewee stated "our struggle within the current 
board culture is to get members to recognize the need to bring 
ne\v people on to help vvith fund.raising and funding decisions 
for new political activities and new organizations". "The 
unwritten rule of thumb has been, board members personal 
experiences with a certain kind of political activity has 
influenced their recommendations for funding certain groups 
and conflicts due occur when we try to go beyond that". 
If the goal is to have new board members make a 
commitment to stay and grow with Resist, this is an issue 
for the board development committee to think about and 
develop ways to help people feel connected and empower-
ed at the board level. 
3. What is the process of orientation and development for new 
members? What was your experience? How could it be 
. d? improve . 
This summary of comments and suggestions for 
improvements responds to questions 3 - 6. 
A board member discussed this issue in this way. "The board 
has operated since its inception on the collective structure 
model". Therefore, it has not ahvays been clear about board 
• 
member expectations. The idea was not to create a bureau-
cratic structure but to try to find an alternative model" . 
"Perhaps the time has come for us to review this model and 
determine if it will continue to meet the needs of a new board 
composed of members of different ages, personal and political 
experiences, cultural backgrounds". "Is the collective model 
still the way to go? It has worked for the board, but not always 
well for staff people. It is extremely frustrating for staff to not 
have specific board people as resources to make operational, 
organizational or staffing decisions on issues that come up". 
"We find it extremely difficult to hold people accountable for 
their lack of performance. In my board experience, I can't 
recall one person who has been asked to leave because of non-
performance". "Board members generally stop coming to 
meetings, and after a period of time we ask staff to call and 
confirm their status". "Eventually the person may resign after 
not coming or participating, but we have not suggested they 
resign. They are socially ostracized by other board members". 
• This way of dealing with lack of board member 
performance has created confusion, and people aren't 
aware of how they are personally doing because prior to 
the new guidelines (an important start) members didn't 
know what the goals or measure was. There are several 
tools that can be used as ways to measure board 
performance, structured to occur on an annual basis, and 
managed by the board development committee or an 
independent consultant. These board evaluation tools 
include surveys, interviews, and goal planning and review 
(check-in) sessions. 
• 
This year Resist instituted new guidelines that must be 
implemented by identifying clear expectations for current 
and new members to guide them. However, Resist still 
doesn't have the evaluation follow-up as part of these new 
guidelines. This is a significant piece that is missing and 
needs to be discussed and adopted as key tool to help 
keep board members maintain their focus on organiza-
• tional goals and personal performance. 
• 
A board member stated she felt members felt challenged by 
putting out a tool that measures individual performance 
because in the past we hasn't been ,xlilli.ng to measure 
ourselves as a group. "We just say, each year we are raising 
and funding more groups so we must be doing a good job at 
meeting our goals". We aren't clear about expected perfor-
mance in the areas you outlined (board giving, fundraising 
work, committee work, representing Resist in the community, 
or attending/organizing special events for Resist)."These are 
areas we haven't given a lot of discussion to". "We don't have 
specific performance criteria or expectations". "People do what 
they feel comfortable with, or don't do anything in these 
areas". 
Generally speaking, the board process as described by some of 
its members has not been a good one. Board members 
described the process as people being identified to the board 
development committee by several sources and those people 
receiving information about Resist and a (board orientation 
packet) sent by staff. Their first initial contact may be by staff 
who arranges interviews and manages the process of 
cultivating prospective members. They are the. go between 
prospects and the board. Once there is agreement, and the 
individuals receive other information about the board and is 
expected to begin attending meetings. 
Some members described this process as being disappointing 
to them in their first six months on the board because of the 
lack of follovv-through by board members on hovv to help them 
become part of the group and inconsistencies that occurred 
with how they met board members. Other interviewees 
couldn't remember having a board orientation at all. They just 
received information and started coming to meetings. 
''We need to make changes in the way we have done our board 
• recruitment and orientation process to make Resist more 
• 
• 
welcoming. Not enough follow-up has occurred with new 
members to help them become valuable participants and to 
make sure their perspective gets heard." 
A board member said," Now we have a made a decision to 
diversify the board as a part of this recruitment strategy you 
are coordinating. We have had people of color on the board 
before but that alone doesn't make Resist diverse". "We have 
had some past members attend the initial orientation process, 
attend a meeting and not return". "I ask myself why?" "I feel 
although we have made this decision, we don't all ·really agree 
on what diversity will mean to Resist". "'We haven't really 
explored this. I hope we will discuss this at the retreat and 
come to a shared definition of what diversity will mean in our 
organization, as well as ·what we will need to do." 
Board members felt Resist has done a good job in diversifying 
the board membership in recruiting educated, predominantly 
middle-class people who are \Vhite heterosexual males, with a 
good mix of heterosexual and lesbian women with a shared 
political outlook on the importance of working for social 
justice. 
For Resist this has meant funding groups working on a range 
of issues that have been defined as "left" (i.e. gay /lesbian, 
anti-militarism, peace, issues). Intervie\vees indicated there 
wasn't enough perspectives reflecting diversity in age (younger 
people), income (low and/ or wealthy) or enough cultural diver-
sity that different board members could bring to discussions, 
policy making and funding decisions. 
One board member stated, "working with a consultant to help 
recruit and diversify the board is a good first step. It is a 
recognition vve need help vvith this process and issue." "There 
is additional work we will need to do, and the major part of 
that work is on part". We need to accept organizational 
changes. This will impact people remaining on the board. We 
need to find an active way to participate in the decision and 
• process to bring new people on board". 
• 
·• 
A board member interviewed summarized why it is necessary 
to make organizational changes. She stated, "in my opinion, it 
isn't healthy to have people on a board forever because it 
doesn't allow room for necessary growth and change" 
All board members I interviewed agreed that it was time to 
change the board orientation/performance process and 
felt the November retreat would help them further explore 
the diversity issue. As a way to get started on making 
changes I made the following suggestions to board 
interviewees: 
!)Orientation: should be a process that has specific activities 
scheduled to occur over last the first three meetings for the 
new person. They should receive before the first meeting, a 
board packet that contains the following: 
summarize major board issues and decisions for the last 
two years, provide board profiles and current committee 
chairs with description of committee function, include a 
summary of grant policies and who has been funded over 
last three years, and last, but not least give an overview of 
outstanding organizational issues. 
2) Introductions to Committee Chairs: 
This is an activity that could allow a give and take between 
core decision-makers and new members. This \\ill allow for an 
informal exchange about organizational vision, review current 
organizational issues, and provide opportunities for current 
and ne,:v members to discover each others work and process 
style. This activity could be an after work meeting at the Resist 
office, or at a board members office. The idea to establish 
rapport before conducting the business of the board. 
3. Social Event Introduction to Resist: Provide new 
members with a welcoming social event (pot-luck, breakfast, 
etc) prior to their first board meeting to get to lmnw new 
• members, hear their expectations and experiences, meet staff 
and some board members (representing a mix of the old and 
• new). 
• 
4. Assign a board partner/mentor for first six months: 
This person checks in with new member before or after 
meetings to provide background of issues discussed or raised 
at meeting. Provides encouragement for new member to share 
their ideas/opinions at meetings. If new member require 
additional information, their board partner will see that they 
get it. If and when problems of communication, political 
differences, or personal styles come up, the board member can 
serve as an advocate who can help mediate "acceptance" 
within the board and provide support to new member. 
The various suggestions are all a very good start to 
improving the current process, and will give a starting 
point as a place to evaluate the impact of these activities 
over the course of the year. I think what needs to happen 
next is to discuss a time frame to start the process of 
change, implement new activities and include an evalua-
tion component (check in) to review how the process and 
activities are being received. 
Resist also has a goal of diversifying its staff and board. 
There is recognition within the staff and board members 
interviewed that this is a process that has several steps 
involved. What is needed is the organizational agreement 
to commit resources to plan and implement new processes 
to achieve this task. 
7. How would you describe the current Board culture? What 
are the political simularities or differences in current Board? 
Board members described the culture in varying ways. Some 
described in the following terms: progressive, activist politics, 
Others defined the culture as representing people ,vho defu1e 
themselves as radical, feminist, leftist or intellectual. 
There were interviewees who felt the board was in transition 
• from an academic, intellectual board model (given to much 
• 
political discussion and analysis of issues) to one that include-
ed more activist who were doing work in their communities or 
through their work. In contrast, another member described it 
as having "a shadow of the intellectual culture linger over 
everything so it influences how the board actually operates". 
There was an acknowledgement by all members interviewed 
that the board has a specific culture that influenced how the 
board works. However, this very culture has not allowed some 
of its newest members t.o participate more fully. It has been 
experienced by some members as restrictive and intimidating. 
This is an important issue for the board to understand and 
think about ways to embrace new people, and work on 
revising the current culture. The board will need members 
who are willing to work together across different issues 
and can collaborate in bridging differences between them. 
The key to Resist making a successful transformation is 
the purposeful commitment to change. 
• 8. What are the key characteristics/skills/politics new 
members need to have to work with current Board? 
All board members interviewed felt that all new board 
members needed to have an understanding and belief that our 
political system needs to be changed (to make more resources 
accessible and equitable to people) and those changes were 
often defined as radical. This informed the work of all 
"progressive politics" and the guideline used to fund groups 
working on social justice issues. This was a base line 
requirement to become a member of the Resist board. 
In summary, this belief and understanding, is most central 
to finding the best people to invite onto the board. People 
talked about this as more important than having specific 
skills (writing, fundraising, finance or specific personal 
characteristics). Members felt very strongly about this 
and felt it was the deciding factor in having new board 
• members who can help Resist grow forward. 
• 
• 
• 
9. What are current unresolved organizational or staffing 
issues? 
Current unresolved issues included: 
• lack of third staff person (help with work/ dynamics of 
adding third person) 
• addressing how the collective structure helps/hinders board 
• and staff work (no plan for staff growth) 
• what is the staff relationship to the board(since staff are 
also board members) 
• lack of having performance/ evaluation tool to address 
board performance 
• fast organizational gro\\t1:h - how to plan, manage, and 
evaluate it 
• vision - how to discuss, change and evaluate 
10. What are Resists goals and how do you plan to achieve 
them? 
Board members described the following as organizational goals 
they would like Resist to discuss and decide on how to include 
these in the work of the organization: 
• increase grant making (getting more money and giving 
more away to groups doing social justice work) 
• increased collaborations with other organizations ( to 
what purpose wasn't discussed) 
• expand ways to help grantees know 1:11ore about each 
others work 
• use Resist funding (in collaboration with other funders) 
to making it possible to create an infrastructure for 
people in social justice work to continue the work 
making a living wage 
• 
• 
• 
In summary, the concerns expressed by board members 
serve as a framework for Resist to review these issues. A 
series of discussions within various committees and the 
whole board should take place to discuss your future 
direction. In addition, participating in the retreat debrief 
on December 2, 1999 with Laverne and staff clearly 
indicated that the November retreat was an opportunity 
Resist can capitalize on. Other opportunities need to be 
created to move the organization along its internal review. 
For continued organizational development and 
transformation to occur, Resist will need to continue the 
process. You can utilize your board development 
committee to coordinate these discussions and ensure 
they take place. This can be done through committee 
members and with independent consultants as a resource 
for support, and evaluation as work products are 
produced. 
The final outcome of this process should result in a shared 
vision that expands to incorporate new experiences, skills, 
views, and ways of working. 
My role has been defined in terms of recruiting prospects 
that can diversify Resist (age, class, culture,) in its staff 
and board positions. Currently the staff position is under 
review. I am continuing efforts to identify prospects 
through various contacts to recommend to staff and the 
board development committee. 
It would be good to advise me of activities Resist 
undertakes as it relates to diversifying the organization 
and addressing organizational change. This is key 
information to impart to prospects interested in joining 
the organization. 
Organizational Consultant, Jan Gadson Louissaint 
December 4, 1999 
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259 Elm Street, Suite 201 • Somerville, Massachusetts 02144 
(617) 623-5110 / www.resistinc.org 
Board Meeting - December 12, 1999 - 10:45 a.m. 
Place: Eileen Bolinsky' s apartment 
25 Ballard Street 
Dear Board member: 
Jamaica Plain, MA 02130 
(617) 522-0345 
For this meeting, we have 28 requests to consider which means we'll have $36,400 for grants 
($1,300 X 28). 
Please remember the Maximum grants will be $2,000; Partial grants will be between 
$500-2,000; and Emergency grants will be $300. 
I. Political Discussion 
2. Finance report 
Finances 
Finance Committee 
3. Fundraising 
General 
Fundraising Committee 
4. Newsletter 
General 
Newsletter Committee 
EMERGENCY GRANTS 
AGENDA 
We gave no Emergency Grants out this cycle. 
GRANT REQUESTS 
5. Board Development Issues 
6. Board Committees: 
Personnel 
7. Grants 
Grant Committee 
8. Select Chair/New Meeting site/ Agenda/ 
and political discussion facillitator 
Please consider giving out two Salzman grants. We also received 17 additional requests 
which are not on the agenda . 
• 
• 
• 
Eileen Bolinsky 
25 Ballard Street 
DIRECTIONS TO EILEEN BOLINSKY'S HOUSE 
Jamaica Plain, MA 0213 0 
617/522-0345 
Get on the Jamaica Way heading towards Forest Hills Station. Take a left onto Pond Street by the 
Jamaica Pond boathouse. Turn right onto Center Street. · Follow Center Street past Dunkin 
donuts on your right. At the Monument (there is a Lil' Peach on the comer) bear right on the 
continuation of Center Street. The second street on the left (by a pedestrian light) is Ballard. 
Take a right onto Ballard Street and go half way down the block. #25 is on your right. Parking is 
tight- you may want to park on Center Street or around the comer at the end of Ballard. 
ByT 
(1) Take the Green line to Copley Square. At Copley Square take the #39 Bus which can be 
picked up at the bus stop across from the Copley Plaza Hotel. Take the #39 bus to the 
Monument in Jamaica Plain- on Centre Street. Get off at the Monument and continue on Centre 
Street where it turns right at the Monument. Follow Centre Street until you reach a traffic light. 
Ballard Street is on the left . 
(2) Take the Orange line to Forest Hills. Go out downstairs in the back. There is a bus stop for 
the #39 bus there. Take that to the Fresh Hair/Harvest Food Coop stop. Cross the street and 
walk ½ block in direction the bus travels to Bardwell Street. Go down Bardwell and it dead ends 
into Ballard Street and Eileen's house . 
• 
• 
• 
Subject: Carol or Robin 
Date: Tue, 07 Dec 1999 17:24:52 +0100 
From: mmiller@jff.org (Marc Miller) 
To: resistinc@igc.apc.org 
Here ' s material for the board meeting discussion . Could you forward the 
rest of this e-mail to the board members , with the Kahn article as an 
attachment? Also , could you bring a few copies of this and the newsletter 
to the meeting? Thanks . Marc 
TO : Resist board members 
FROM: Marc 
RE : board discussion of art and Resist grant-making 
In preparation for this meeting , please read the article by Si Kahn in the 
most recent issue of the newsletter. 
Here are some questions we might consider , among others : 
* Are there specific types of organizations Resist would prefer to fund 
for cultural/arts projects? For example , would we prefer to fund an 
organization that is primarily cultural or primarily political? 
* What ' s the distinction between consciousness raising and organizing? 
Between education and consciousness raising? 
* Would we fund cultural projects that are intended as fundraising 
ventures? 
* Are Resist ' s funding criteria applicable to arts/cultural projects? 
* What artistic criteria would we apply? How would we do this? 
* How , if at all, would Resist fund Howard Zinn ' s play , " Marx in Soho? " 
* In what venues would we fund arts/cultural projects? Schools? The 
streets? Museums? Theatres? The Web? 
* What is the place , if any , of arts in social , political , and/or economic 
change? 
* Think of particular arts/cultural projects you would consider excellent 
examples of what Resist should fund . Think of example , perhaps from the 
list below , of projects that wouldn ' t quite fulfill your criteria for 
Resist funding . 
*** 
FYI , below are excerpts from Resist ' s funding guidelines . 
Resist funds projects that: 
1 . organize or educate people to take action ; 
2. build the human capacity of organizations (e . g . organizer training or 
skill building activities) ; 
3 . build the physical capacity of organizations (e . g . equipment 
purchases) ; 
4 . encourage alliances and collaboration among social change 
organizations ; 
5 . promote innovative approaches to organizing ; and 
6 . promote organizational longevity (e . g . through development of fund 
raising strategies , publicity and outreach campaigns . 
Resist does not fund : 
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1 . social service or research projects ; 
2 . legal defense costs or lawsuit projects ; 
3 . material aid campaigns ; 
4 . tours , trips or travel expenses ; 
5 . individuals ; 
6 . projects located outside the United States ; 
7 . the production of films , videos or radio projects ; 
8. publications , media or cultural projects not directly connected to a 
progressive organizing campaign ; 
9 . capital campaigns , capital projects or endowments ; 
10 . organizations with access to traditional sources of funding ; and 
11 . other foundations or grant giving organizations . 
Throughout its history , Resist has funded a wide range of media - related 
projects and organizations . This sterns from the belief that radical use of 
the media can have a powerful impact on organizing actions for change . In 
making funding decisions , Resist is willing to consider a variety of 
projects that look at pivotal social and economic justice issues . 
When looking at proposals , high priority for funding is given to : 1) 
projects that organize people to take action , rather than just disseminate 
information ; 2) organizations with a budget of approximately $100 , 000 or 
less ; and 3) groups that fall outside of more mainstream funding sources 
because they are considered to be too " radical ." 
The bottom line for a successful media proposal , however , will be whether 
the project will be used specifically in the context of a campaign for 
social change. 
Resist will fund : 
* the distribution costs of a film , video or radio project 
* the purchase of video or audio equipment on a limited basis 
* printing or copying costs for publications 
* performances of fully developed plays or skits 
* installation costs for exhibits 
* general operating costs 
Resist will NOT support media requests related to : 
* the production of films , videos or radio projects 
* publications , media or cultural projects not directly connected to 
progressive organizing 
* oral histories or " human interest " stories unrelated to organizing 
campaigns 
* presentations of film or video projects at film festivals or on public 
television 
* script development 
* travel expenses 
* funding for individuals 
* social service projects 
* projects originating outside the U. S . 
A Sample of Media-Related Grantees 1995 - 1997 
Albany County SAFE Project (Laramie , WY) to distribute a video entitled 
Domestic Abuse and Violence Update 
ALSO (Sarasota , FL) to produce a slide to be projected prior to feature 
films announcing support groups for gay , lesbian , bisexual and 
transgendered youth . 
Arkansas Broadcasting Foundation (Little Rock , AK) to purchase recording 
equipment to train members of groups fighting for social and economic 
change . 
Arroyo Arts Collective (Highland Park , CA) to produce a special issue of 
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their newsletter which will coordinate with the exhibit Without Alarm: 
Issues of Public and Private Security. 
Borderviews 2000/Southwest Research and Information Center (Albuquerque, 
NM) to distribute a five-part radio series on human rights violations in 
the Mexican state of Guerrero. 
Boston CISPES (Jamaica Plain, MA) for printing and postage costs of a mock 
mail order catalog from "Sweat Gear International" about abuses in the 
garment industry in El Salvador. 
CASA Guatemala (Chicago, IL) for screenings of the video No Nos Tientes 
and discussions afterward to support the Guatemala Student Initiative. 
Committee for Labor Access (Chicago, IL) to purchase a single chip Hi-8 
video camera to aid in producing the weekly cable television access show 
Labor Beat. 
Common Threads (Venice, CA) for a slide projector and a copy of a slide 
show about industry abuses entitled "A Look at the Los Angeles Garment 
Industry." 
Campas de La Primavera (Wentworth, NH) to distribute the 30-minute 
documentary 
Deadly Embrace: Nicaragua, The World Bank and the International Monetary 
Fund and its Activist Guide. 
Contact Center (Cincinnati, OH) to purchase a video camcorder to record 
local struggles against displacement. 
Labor Art and Mural Project (New Brunswick , NJ) to produce a brochure 
publicizing the Cross Border Mural Project focusing on labor and working 
class struggles. 
National Network of Abortion Funds (Hadley, MA) for a booklet "Legal But 
Out of Reach," chronicling attempts of low-income women to gain access to 
abortions. 
National Radio Project (Portola Valley, CA) to distribute a progressive 
public affairs radio program to micro-broadcasters; and for computer 
equipment and staff time to increase distribution for their radio show 
"Making Contact." 
Northwest Alliance for Alternative Media and Education (Portland, OR) for 
general support of the Portland Alliance, a monthly publication which 
attempts to build coalitions between diverse social change constituencies. 
Our Boston Heritage (Cambridge, MA) for Public Faces/Private Lives, an 
exhibit of Boston's lesbian and gay history to be held at the Boston 
Public Library. 
PINTIG Cultural Group (Chicago, IL) for two productions around the theme, 
Breaking Barriers: Interrogating One Hundred Years of Colonialism. 
Seattle Public Theater (Seattle, WA) to help create a 45-minute play about 
people, power and participation entitled The Jane Show. 
Sinister Wisdom, Inc. (Berkeley, CA) to purchase a laser printer which 
will ensure materials are camera ready for the publication Sinister 
Wisdom, a lesbian literary and activist journal . 
Southwest Organizing Project (Albuquerque, NM) to Market and distribute 
the video Viva la Causa! 500 Years of Chicano History. 
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Underground Railway Theater (Arlington , MA) for a theater project entitled 
Mothers and Whores: A Cabaret About Motherhood , Sexuality and Choice . 
Wisconsin Coordinating Council on Nicaragua (Madison , WI) to support the 
visit of the "Ocho de Marzo " Women ' s Theater Project , part of the Building 
Hope/Construyendo Esperanza Campaign . 
Women United for Justice , Community and Family (Boulder , CO) for an art 
installation entitled " The Faces of Poverty : Poor Women and Their Families 
in Boulder County" to be displayed at the Boulder Public Library . 
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THEEMPLOYERWORKFORCE 
DEVELOPMENT INITIATIVE 
PARTNERING WITH COMMUNITIES TO CREATE A WORKFORCE FOR THE NEW MILLENNIUM 
MENTORING 
Heath Prince, Jobs for the Future 
Mentoring of entry-level employees improves productivity, retention, and workplace 
morale. It can also increase the extent of employees' promotablity. This brief describes the 
design of mentoring programs that achieve these objectives. It provides a road map for 
employers concerned about program effectiveness. It also identifies value-added services 
that Chambers of Commerce, National Association of Manufacturers' affiliates, and other 
employer organizations can provide-especially to smaller employers - including training 
and technical assistance, program administration, and brokering services . 
Why Mentoring? 
Unemployment levels are at historic 
peacetime lows. As a result, employers face 
growing challenges in filling vacancies quickly 
and reducing turnover. In the current labor 
market, employers increasingly are hiring 
"new workers" who have weak work histories 
and face other barriers to employment. 
New workers often lack: 
a clear understanding of their employer's 
expectations; 
a fit with the culture of their particular 
workplace; 
a sense of connection with and support 
from supervisors and co-workers; and 
a knowledge of how to handle work-life 
issues. 
By addressing these concerns, mentoring 
increases retention, productivity, and morale 
among new workers. 
What is Mentoring? 
Mentoring of new, entry-level employees 
is a relationship-based method of assisting 
"mentees" to gain a sense of acceptance in and 
fit with their workplaces and jobs. Mentors 
provide crucial information and advice, facili-
tate skill development, and assist mentees to 
pursue career development. 
Mentoring reduces turnover, improves 
productivity, and predicts employee pro-
motability. In a recent study of 500 of the 
Welfare-to-Work Partnership's member 
firms, mentoring was shown to have a major 
impact. Among these firms: 
68% report improved work performance; 
65% show higher job retention; 
53% see reduced absenteeism; and 
45% report monetary savings for the 
company. 
OCTOBER 1999 
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The availability of a formal mentoring pro-
gram was found to be the greatest predictor of 
whether the employee will be promoted. 
Objectives of a Mentoring Program 
The objectives of a mentoring program 
are to facilitate a smooth transition into the 
workforce for new workers and to assist 
them in viewing their jobs as first steps in 
career development. Entry-level workers may 
lack work experience or, while having work 
experience, they may lack prolonged employ-
ment with a single employer. In both cases, 
mentoring provides valuable support. 
A 1999 National Governor's Association 
(NGA) report identifies ways in which men-
toring achieves objectives. 
Mentoring relationships provide newly 
hired employees with valuable informa-
tion about job performance expecta-
tions, company values, and ways to attain 
job security. The mentoring relationship 
provides a supportive mechanism for the 
development of interpersonal and com-
munication skills for both parties. From 
their mentors, new workers typically 
acquire first-hand information on how to 
ask questions, where to go for help, and 
industry and occupational competence. 
(Aring and Duncan 1999) 
The NGA report describes four major 
skill areas that mentoring programs address. 
These skill areas are: 
Pragmatic ski/ls-information that is task-
specific, and the knowledge and skills to 
master the demands of the job; 
lntrapersonal ski/ls-skills that facilitate job 
performance, self-discipline, initiative, ana-
Employers are Expanding Mentoring Programs 
United Airlines and FedEx have expanded mentoring programs ini-
tially developed for newly employed welfare recipients in order to 
make them available to all entry-level employees. 
lytical and problem solving skills, maturity, 
ability to perform under pressure and abili-
ty to respond positively to critical feedback; 
Interpersonal skills- social and communica-
tion skills that facilitate adjustment to work-
place demands and enable effective func-
tioning as part of a team, communications, 
and presentation; and 
Cultural ski/ls-information that enables job 
performance in conformity with formal 
management and informal employee expec-
tations. (Aring and Duncan 1999) 
Guidelines for the U.S. Department of 
Labor's mentoring program describe two pri-
mary functions of the mentoring relationship: 
addressing new hires' need for a sense of 
acceptance in a new workplace. Mentors 
remind mentees that they are valued 
employees, empower them by sharing 
advice and information about the organiza-
tion, and serve as a role model; and 
helping advance new hires further in their 
careers. Mentors promote the mentees' 
achievements, provide challenging assign-
ments, and warn the mentee of potential 
pitfalls. (US Department of Labor, Employ-
ment and Training Administration 1999) 
Effective mentoring programs achieve 
employer benefits by addressing new workers' 
capacity to do their jobs well. Mentors play a 
key role in addressing immediate, job-specific 
skills, and less specific "how to move in and 
move up" skills, ensuring that new hires under-
stand both what is expected and what they can 
expect from their employer, and encouraging 
mentees to set long-term goals that will help 
them to plan next steps along a career path. 
Success in achieving these objectives is essential 
to reducing turnover and ensuring that the new 
hire sees a potential future with the company. 
Elements of Exemplary Approaches 
Successful mentoring programs meet a 
clearly defined need, have a commitment of 
sufficient resources and senior management 
support, are carefully designed, and are oper-
• 
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• 
ated to carry out that design. Employers can 
address these elements on their own, or 
employer organizations can assist them. 
Formal mentoring programs can leverage 
natural and informal mentoring ("showing the 
ropes") that is typical in workplaces by 
increasing the quality of mentoring and maxi-
mizing its scale. 
Deciding if a Mentoring Program 
Is Appropriate 
There are several key steps to determine 
whether to establish a formal mentoring 
program. 
Determine the need(s) for a men-
toring program. A needs assessment can 
test for high turnover rates among entry-level 
workers, absenteeism problems, low levels of 
productivity, poor advancement of entry-level 
workers to higher positions within the com-
pany, low morale among entry-level workers, 
and employer-identified indicators. (American 
Society ofTraining and Development [ASTD] 
1998) 
Assess the level of organizational 
support. Gauge the level of organizational 
support in general, and from senior manage-
ment in particular (an essential). Determine 
whether the business climate is such that the 
organization can support a mentoring pro-
gram over the long-term. (ASTD 1998) 
Determine how much informal men-
toring already takes place in the work-
place. Essential elements to any successful 
program are frequently at work in informal 
mentoring arrangements, and successful pro-
grams often build upon informal arrange-
ments and the lessons they offer. 
Designing the Program 
Specify goals and a timeline for the 
mentoring program. Clearly identify the 
results expected from the program and the 
groups of employees who will benefit. 
Program developers should also formulate a 
timeline that allows for program design, men-
tor and staff recruitment, participant orienta-
tion, mentor training, mentor and mentee 
matching, program oversight and program 
evaluation. (A Hand Up: Guide to Mentoring, 
Eleni Papadakis and Ann Petter 1997) 
Develop a program advisory team. 
Advisory teams should be composed of as 
representative a selection of employees as 
possible, with respect to age, gender, seniority 
and title. The advisory team, when possible, 
should also include representatives from a rel-
evant organized labor bargaining unit. (ASTD 
1998) 
Designate a program coordinator. 
Larger firms may consider establishing the 
program within the Human Resources 
Department. In smaller firms, it can be the 
responsibility of the person with greatest 
involvement in human resources issues. Pro-
gram coordination may also be an employer 
organization's responsibility, supported by a 
company liaison. 
Establish a process for screening 
potential mentors. Criteria for selection 
include: advancement beyond entry-level 
employment, demonstration of relevant 
expertise, and personal qualities. These are 
the capacity to engender respect among their 
mentees, to be seen as role models, to be 
easy for mentees to identify with in significant 
ways, and to be easy for mentees to connect 
Employer Organizations Can Provide 
Training and Technical Assistance 
Services of value, especially to smaller employers, are: 
Assessment of needs, orga11izational support, and current practices 
to decide if a mentoring program is appropriate. 
Assistance with program development by clarifying goals and develop-
ing a timeline to achieve them; instituting an advisory committee; 
determining program coord ination roles; establishing processes for 
mentor screening, recruitment, and train ing; developing standards for 
the duration of mentorships; and creating incentives for success. 
Training to develop the employer's capacity to operate a mentoring 
program, trouble-shooting initial program operations, and collaborat-
ing on im plementation of continuous improvement processes. 
• 
with in a mentoring relationship. (Papadakis 
and Petter 1997) 
Establish systems for recruitment 
that use existing networks within the 
company. For example, consult division 
directors or high-level managers to help find 
potential mentors in their units. Send the 
prospective mentors information describing 
Employer Organizations Can 
Administer Mentoring Programs 
Program administration services can offer economies of scale, 
especially for smaller employers. Depending on the other human 
resources services the employer organization offers, economies of 
scope may also be available. Employer organizations can: 
Organize groups of employers to participate in a mentoring pro-
gram serving multiple employers; 
Coordinate activities with companies' mentorship advisory com-
mittees and liaisons; 
Recruit, train, and supervise mentors; 
Recruit mentees and make mentor-mentee matches; 
Monitor the effect of mentoring on productivity, retention, work-
place culture, and other criteria determined by employers and/or 
mentorship advisory committees; and 
Manage continuous improvement processes. 
Profile of a Successful Program: 
ILLINOIS SCHOOL Bus 
Motivated by a need to do "whatever it took" to recruit and 
retain bus drivers, the Illinois School Bus company developed a wel-
fare-to-work program two years ago that relies heavily on the men-
toring relationships between its training staff and its new hires. This 
program has recruited over 25 former welfare recipients to train as 
bus drivers over the past two years. At present, ten of its 130 drivers 
are former welfare recipients. The heart of the program is its men-
toring component. For the first several weeks after they are hired, 
new hires are contacted on a daily basis by staff from the company's 
training department. The program also provides transportation and 
child care assistance to participants. Illinois School Bus General Man-
ager, John Benish, noted, "The mentoring relationships have defi-
nitely been vital (to the success of the program). We've realized that 
there's more to keeping new folks than just their wage." 
the program, accompanied by, if applicable, a 
cover letter from the directors or managers 
who recommended them. (Papadakis and 
Petter 1997) 
Establish orientation and training pro-
grams for mentors. Training should assure 
that myths and stigmatizing attitudes are not 
inadvertently incorporated into the mentor-
mentee relationship by providing information 
on the challenges mentees typically face, their 
strengths, and successes.Training should also 
develop potential mentors' problem-solving 
skills, listening skills, and their ability to provide 
proper guidance to individuals whose familiarity 
with the world of work may be less than nor-
mally expected. In addition, training should pro-
vide clarity regarding the boundaries of the men-
toring relationship. Mentors should expect to 
be asked to assist their mentees in coping with 
problems associated with their work history, 
and should know when to respond and when 
not to do so. Even cursory knowledge of the 
social welfare system on the part of mentors 
may mean the difference between mentees 
advancing in their current job and unem-
ployment. 
Develop policies and work schedules 
to encourage frequent contact in the ini-
tial phase of the relationship. The first 
four to six weeks after a new employee's hir-
ing is essential to his or her job-retention 
prospects. Meetings between a mentor and 
mentee should be frequent during this period. 
Establish standards that encourage 
mentors to make long-term commit-
ments to mentees. Ensure that mentors are 
aware of the significant time commitment 
required for developing a successful mentor-
ing relationship with a new employee. The 
relationship between mentor and mentee 
should develop over the course of months, 
with the frequency of contacts diminishing 
over time. (Brown, et. al. National Gover-
nors' Association, 199 8) 
Provide incentives for mentors and 
mentees. Cash bonuses, time off, and favor-
able citation in a personnel file are examples. 
• 
• 
• 
Incentives may be structured to reflect the 
duration of the mentee's job retention or 
other indicators of success in achieving the 
program's goals. A mentoring program bene-
fits a company's bottom line; some of this sav-
ing could be passed on to the mentors in the 
form of compensation. This may produce a 
self-sustaining program that continuously 
decreases a company's recruitment costs. 
Operating a Mentoring Program 
Pair mentors and mentees carefully. 
Successful mentoring depends on both the 
ability of the mentor and mentee to commu-
nicate openly with one another, as well as the 
ability of the mentor to assist the mentee with 
his or her career development. While self-ini-
tiated pairings may satisfy the former require-
ment, mentor /mentee pairings should ensure 
that the mentor is also the person best suited 
to introduce his or her mentee to workplace 
norms and internal career ladders. For this 
reason, mentors should be selected from 
among those individuals who demonstrate an 
understanding of implicit, as well as explicit, 
company cultures and values. In addition, 
effort should be made to match mentees with 
mentors who have advanced through similar 
employment paths within the company as the 
mentee will. 
Encourage mentors and mentees to 
take mutual responsibility for developing 
their relationship. In its guide, Mentoring-A 
Valuable Alternative, the government agency 
Environment Canada proposes steps to build-
ing lasting and effective relationships between 
mentor and mentee. 
Mentor and mentee should share responsi-
bility for developing and maintaining rap-
port. They should develop mutual aware-
ness of objectives, strategies and problems, 
as well as agree to share responsibility for 
arranging and preparing for meetings. 
There should be a commitment to frequent, 
structured and honest communication. 
Mentor and mentee should ensure ongoing 
support/availability, and structure meetings 
to ensure clear and practical decision mak-
ing. Allowance should also be made for 
additionaljunscheduled meetings in periods 
of crisis. 
Clear contracting between mentor and 
mentee should exist. Mentor and mentee 
should, at the outset, agree to guidelines 
and expectations for the relationship. (Envi-
ronment Canada 1999) 
A clear sense of expectations on the 
part of the mentor and mentee will help 
to guide the relationship. Mentees should 
Employer Organizations as 
Brokers of Mentoring Services 
Employer organizations can assist their members by providing 
a short list of resources for assistance with program assessment, 
design, and operation. This brief provides some information on some 
of those resources. Brokering opportunities exist to connect 
employers with: 
other employers that are running mentoring programs; 
consulting firms that can assist employers to establish mentoring 
programs; and 
service providers that can recruit, train, and supervise mentors 
who do not work for a company. 
Profile of a Successful Program: 
UNITED AIRLINES 
United has developed a mentoring program to support reten-
tion of welfare recipients . The program was designed by a cross-func-
tional team that included union members, international employees, 
senior-level executives, and welfare recipients. The team designed a 
peer mentor model that wo_uldn't interfere with employee-supervisor 
relationships. "Locational champions" oversee the program and assist 
both mentors and employees. Mentors are volunteers and are 
expected to perform that role on their own time. Mentors range 
from co-workers to senior vice presidents, and are assigned to new 
hires within the first 60 days of employment. United's mentoring 
program has been so successful that United adopted it for all new 
hires in 1998 to improve long-standing turnover problems. Subse-
quent surveys of the mentors demonstrated improved morale 
among them, as well. UFF 1999) 
• 
"SMART" Goal-Setting for Mentees and 
How to Achieve Them 
Mentoring materials provided by Environment Canada recom-
mend a useful tool for goal-setting for mentees known as SMART. 
SMART is an acronym for "Specific, Measurable, Attainable, Rele-
vant, and Trackable." 
Mentors should encourage their mentees to write their goals 
down as specifically as possible; 
time limits on achieving the goals should be set, and the progress 
toward goal attainment should be measured against these time 
limits; 
the attainment of the goal should be relevant to the mentee's 
life goals; and 
milestones toward achieving a goal should be set and tracked 
against goal attainment. 
Mentees should seek out creative means of achieving their own 
developmental needs by seeking out assignments that permit 
them to: 
understand broader issues; 
practice new behaviors when relating to others; 
develop new skills and competencies; and 
foster new career goals. 
Profile of a Successful Program: 
CAL INSURANCE 
Cal Insurance is an example of a small business that has part-
nered with a community-based organization to help move former 
welfare recipients into the labor market. Cal Insurance developed 
the "Placement Partnership Initiative," a partnership between area 
small businesses and Juma Ventures, a local non-profit. Juma Ventures 
coordinates a 3-6 month hard and soft skills training program in a 
real job setting. It also provides post-employment retention servic-
es, serving as a broker to area small businesses who have committed 
to hire welfare recipients. Small businesses in this collaborative effort 
work to resolve their child care and transportation issues, and men-
toring is also provided for their new hires. 
be encouraged to define, as specifically as pos-
sible, their short and long-term career goals. 
Mentors should provide the guidance needed, 
to the extent possible, to achieve these goals. 
These goals and the steps necessary in their 
achievement should form the basis of a 
"career development plan." This plan may 
serve as a guide for a pairing's activities. The 
plan should be referenced at each meeting 
between the mentor and mentee, and should 
be flexible enough to adjust to changing 
expectations. 
Challenges to Establishing 
Mentoring Programs 
The benefits of a formal mentoring pro-
gram for new employees who have poor work 
histories or who might face difficulties in retain-
ing employment should be weighed against the 
anticipated costs of developing a program and 
maintaining it over the long term. The major 
cost of mentoring programs is the time commit-
ment required of program managers, mentors, 
and mentees. This cost should be weighed 
against company-specific benefits. 
Small companies may lack the capacity to 
develop mentoring programs and/or admin-
ister them. In this case, employers can con-
tract for program development and adminis-
tration services. Potential providers include 
employer organizations and mentorship serv-
ice providers. 
Small companies often expect that it will 
be difficult to recruit staff as mentors. However, 
experience in mid-sized firms demonstrates 
that the ratio of incumbent staff to new hires is 
sufficient to recruit qualified mentors. Unless a 
small company has a higher ratio of new hires to 
incumbent staff than is typical of mid-sized firms, 
it is likely to find that it is possible to recruit 
mentors internally, especially if it takes advan-
tage of its typically more flexible job responsibil-
ities and staff workloads. Alternately, small 
employers can contract with programs that 
recruit mentors from outside the workplace. 
However there are benefits that accrue to an 
organization from an internal mentoring pro-
• 
• 
• 
gram that cannot be duplicated by "outside" 
mentors, such as knowledge of the particular 
culture of a workplace. 
Finally, to the extent that the program is 
perceived as a social service for new entrants to 
the labor market, employers may be reluctant 
to agree to a formal mentoring program. Dis-
pelling this perception is often the highest hur-
dle faced by advocates of formal mentoring pro-
grams. The level of service provided by a 
mentoring program should reflect the needs of 
the employees who will benefit from the pro-
gram. A more comprehensive mentoring pro-
gram will respond to the needs of new hires for 
social services when they arise, and will assist 
them in accessing the support services needed 
for job-retention. However, it will focus on the 
workplace, and on the four skill areas identified 
above in particular. Systems to measure out-
comes such as retention rates and absenteeism 
can also clarify the intent of programs. 
Conclusion 
Companies with effective mentoring pro-
grams have incorporated the strategies noted 
in this brief. While some have developed 
organically, others have been deliberately con-
structed to improve retention rates among 
entry-level employees. Some programs are 
highly structured and administered through a 
company's human resources office, while oth-
ers, due to the size of the company, are less 
structured and rely on the goodwill of a few 
long-term employees and middle managers. 
However, they all share a common under-
standing of the importance of properly intro-
ducing new hires, especially in entry-level posi-
tions, to a supportive work environment. 
Properly constructed, and carefully main-
tained, mentoring programs provide bottom-
line benefits to businesses, strengthen the 
skills and morale of incumbent workers, and 
assist new hires to keep and advance in 
employment. 
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Board Meeting - December 12, 1999 -10:45 a.m. 
Place: Eileen Bolinsky' s apartment 
25 Ballard Street 
Dear Board member: 
Jamaica Plain, MA 02130 
( 617) 522-0345 
For this meeting, we have 28 requests to consider which means we'll have $36,400 for grants 
($1 ,300 X 28). 
Please remember the Maximum grants will be $2,000; Partial grants will be between 
$500-2,000; and Emergency grants will be $300. 
1. Political Discussion 
2. Finance report 
Finances 
Finance Committee 
3. Fundraising 
General 
Fundraising Committee 
4. Newsletter 
General 
Newsletter Committee 
EMERGENCY GRANTS 
AGENDA 
We gave no Emergency Grants out this cycle. 
GRANT REQUESTS 
5. Board Development Issues 
6. Board Committees: 
Personnel 
7. Grants 
Grant Committee 
8. Select Chair/New Meeting site/Agenda/ 
and political discussion facillitator 
Please consider giving out two Salzman grants. We also received 17 additional requests 
which are not on the agenda . 
GCIJ " 
• 
• 
• 
SALZMAN GRANT GUIDELINES 
The Freda Friedman Salzman Memorial Endowment Fund "is dedicated to the purpose of 
supporting organized resistance to the institutions and practices that rob people of their dignity as 
full human beings ... (giving) a high priority to the efforts of Native American peoples to resist 
cultural as well as actual genocide." 
IF YOU HA VE ANY SUGGESTIONS FOR REFERENCES- PLEASE CALL, 
FAX, E-MAIL OR MAIL THEM ASAP. DON'T WAIT UNTIL THE MEETING 
TO FIND OUT IF YOUR FA VO RITE PERSON WAS CONT ACTED! 
PLEASE REMEMBER TO SEND IN YOUR PROXY IF YOU WILL NOT BE 
ABLE TO ATTEND THE MEETING!!!! 
• 
• 
• 
Change of Use 
DECEMBER 1999 
GRANT REQUESTS AND PROXY 
Association of Haitian Women in Boston $1000 
330 Fuller Street, Dorchester, MA 02124 Carline Desire 617/287-0096 
Funding to develop a newsletter a newsletter which focuses on immigrant women entitled Dizon Fanm 
Ayisyen/Haitian Women Speak. 
Decision: Yes No Undecided 
Comments: 
Multi Year Grants 
1. HONOR- Honor Our Neighbors Origins and Rights $2,000 
224 2nd Street SE, Washington, DC 20003 Sharon Metz 202-546-8340 
Funding for multi-year general support for which seeks to make changes in federal, state and local policies 
regarding American Indian/ Alaskan Native human cultural rights . 
Decision: Full Partial No Undecided 
Comments: 
2. Texas Alliance for Human Needs $2,000 
1016 E. 12th Street, Austin, TX 78702 Jude Filler 512-474-5019 
Funding for multi-year general support for organization representing the interests of low and moderate 
income people in Texas. 
Decision: Full Partial No Undecided 
Comments: 
3. US Campaign to Free Mordecbai Vanunu $2,000 
2206 Fox Avenue, Madison, WI 53711 Sam Day 608-257-4764 
General support for group which challenges the proliferation of nuclear weapons within the U.S. and its 
favored allies, and to secure the release of Mordechai Vanunu, imprisoned for blowing the whistle on 
Israel's undeclared nuclear weapons arsenal. 
Decision: Full Partial No Undecided 
Comments: 
• 
• 
• 
4. Ya Ne Dab Ah School $2,000 
P.O. Box 1105, Chickaloon, AK 99674 Sondra Shaginoff-Stuart 907-745-0715 
Funding for multi-year general support for the Ya Ne Dah Ah School which works with Native youth on 
self-determination, sovereignty, subsistence rights, environmental protection and tribal government issues .. 
Decision: Full Partial No Undecided 
Comments: 
Africa/ Asia/International 
5. East Timor Action Network/ LA $2,000 
2641 Essexfells Drive, Alhambra, CA 91803 Garrick Ruiz 626-284-7116 
Funding for general support for group doing educational work and fundraising to change US policy in 
Indonesia and support autonomy for the East Timorese people. 
Decision: Full Partial No Undecided 
Comments: 
Central, Latin America and the Caribbean 
6. Pueblo por la Paz $1,890 
P.O. Box 3808, Tucson, AZ 85733 Martin Taylor 520-908-3327 
Funding to support expanded printing and distribution of the Zapatista Bulletin, which focuses on support 
for the Zapatistas in Chiapas and works to strengthen cross border ties with local indigenous communities. 
Decision: Full Partial No Undecided 
Comments: 
Community Organizing/Anti-Racism 
7. Jews for Racial & Economic Justice (JFREJ) $2,000 
140 West 22nd Street, Suite 302, New York, NY 10011 Andrew Stettner 212-647-8966 
Funding for general support, including the Community Theater Project which brings together Black and 
Jewish youth to create political theater about equal education. 
Decision: Full Partial No Undecided 
Comments: 
• 
• 
• 
8. Organizers' Collaborative $2,000 
P.O. Box 400897, Cambridge, MA 02140 Rich Cowan 617-776-6176 
Funding for general support to build organization seeking to assist activist groups in the use of computers 
and the Internet to unite progressive people and organize for social change. 
Decision: FuJI Partial No Undecided 
Comments: 
9. South Carolina Burned Church Restoration Coalition ?? 
P.O. Box 4960, Columbia, SC 29204-4960 Rev. Cynthia Morris 803-251-0243 
Funding for general support for organization which seeks to restore burned churches, restore faith through 
their quest for equal and sustained justice and to strengthen communities by promoting unity and improved 
race relations. 
Decision: Full Partial No Undecided 
Comments: 
10. South Carolina United Action $2,000 
P.O. Box 2786, Orangeburg, SC 29116 Corry Stevenson (803) 536-2441 
Funding to hire a community organizer for statewide organization that works to build a coalition among 
poor and working class communities. 
Decision: FuJI Partial No Undecided 
Comments: 
11. Sunflower Community Action, Inc. $2,000 
1540 N. Broadway, #103, Wichita, KS 67214 Dorian Bales 316-264-9972 
Funding to add a bilingual staff member to organization which works to fight poverty and racism by 
gaining greater decision-making power. 
Decision: Full Partial No Undecided 
Comments: 
Economic Justice 
12. Economic Human Rights Project $2,000 
49 Francesca Avenue, Somerville, MA 02144 Grace Ross 617-625-3166 
Funding to document economic human rights violations and use these violations as part of an organizing 
campaign to compel the United States to honor the guarantee of economic rights found in the United 
Nations Human Rights Charter. 
Decision: Full Partial No Undecided 
Comments: 
• 
• 
• 
13. Working Massachusetts $2,000 
145 Tremont Street, #202, Boston, MA 02111 Jeb Mays 617-482-4471 
Funding to support a direct action campaign to overturn Massachusetts two year time limit on welfare 
benefits and reverse its negative impact on all workers. 
Decision: Full Partial No Undecided 
Comments: 
Environmental 
14. Alaska Action Center $2,000 
640 West 36th Street, Suite 1, Anchorage, AK 99503 Soren Wuerth 907-563-2784 
Funding for general support for organization which seeks to link local environmental issues with broader 
human rights campaigns. 
Decision: Full Partial No Undecided 
Comments: 
15. CNY Citizens Awareness Network $2,000 
162 Cambridge Street, Syracuse, NY 13210 Tim Judson 315-475-1203 
Funding for general support to build organization involved anti-nuclear activism in Central New York. 
Decision: Full Partial No Undecided 
Comments: 
16. Environmental Justice Action Group $1,000 
P.O. Box 11635, Portland, OR 97211 Marveita Redding 503-283-7841 
Funding for general support for organization which seeks to address environmental and public health 
hazards faced by low income residents of Portland's multi-racial North/Northeast community. 
Decision: Full Partial No Undecided 
Comments: 
Gay/Lesbian/Bisexual/Transgender 
17. Lambda Community Center $2,000 
147 W. Oak Street, Suite 8, Fort Collins, CO 80524 Cary Youmans 970-221-3247 
Funding for general support for organization which works to educate and empower lesbian, gay, bisexual 
and transgendered communities in northern Colorado and southern Wyoming. 
Decision: Full Partial No Undecided 
Comments: 
• 
• 
• 
Health/AIDS/Disability 
18. MC Video Productions $2,000 
P.O. Box 3012, Madison, WI 53704-0012 Mary Moran 608-259-8888 
Funding to distribute a newsletter, videos and audiotapes to support media work challenging orthodox 
notions regarding mental illness and drug therapies. 
Decision: Full Partial No Undecided 
Comments: 
Labor 
19. Boston Tradeswomen's Network $2,000 
62 Berkeley Street, Boston, MA 02116 Brenda Jodar 617/423-1535 
Funding for general support to develop strategies to increase leadership opportunities for women in the 
construction trades 
Decision: Full Partial No Undecided 
Comments: 
20. Center for Democratic Unions $2,000 
345 16th Avenue, #D, Seattle, WA 98122 Jamie Newman 206-322-7941 
Funding to build an online resource center for members of labor unions to access union documents in order 
to educate them about the one-party-state structure of virtually all labor unions. 
Decision: Full Partial No Undecided 
Comments: 
Media/Culture 
21. Community Media Action Group $2,000 
P.O. Box 7037, Syracuse, NY 13210 Adrianne Allen 315-423-4783 
Funding for general support for organization which provides access to the tools and development of the 
skills necessary for the creation of all forms of media. 
Decision: Full Partial No Undecided 
Comments: 
• 
• 
• 
22. Northwest Alliance for Alternative Media and Education $2,000 
2807 SE Stark Street, Portland, OR 97214 Ivan Maluski 503-239-4991 
Funding for general support for the Portland Alliance which publishes a monthly calendar of events and 
stimulates social activism. 
Decision: Full Partial No Undecided 
Comments: 
23. Oversoul Theater Collective, Inc. $2,000 
201 Main Street, Mashpee, MA 02649 Morgan James Peters 508-477-3210 
Funding for Arts for the People, a grassroots project which works to reflect progressive social issues, 
culture and history of Native American, Black and Black Indian people. 
Decision: Full Partial No Undecided 
Comments: 
Peace/ Anti-Militarism 
24. Brandywine Peace Community $2,000 
P.O. Box 81 , Swarthmore, PA 19081 Robert M. Smith 610-544-1818 
Funding for an eight month campaign entitled Resist Lockheed Martin: The Place of War Making Today 
which will focus attention on the world's largest weapons manufacturer. 
Decision: Full Partial No Undecided 
Comments: 
25. Bread and Roses Affinity Group $2,000 
c/o Lawrence Grassroots Initiative, P.O. Box 43, Lawrence, MA 01842 Sean Donahue 978-688-3569 
Funding for anti-miltarism campaign against Raytheon entitled Behind the Smokescreen which will link 
the rise in military spending with the decline in support for human services. 
Decision: Full Partial No Undecided 
Comments: 
26. Southwest Alliance to Resist Militarization (SW ARM) $2,000 
611 N. 4th Avenue, Tucson, AZ 85705 Chris Ford 520-623-7306 x3 
Funding to support the campaign to Stop Joint Task Force 6, which utilizes Army, Navy, Air Force, 
Marine and National Guard personnel to "fight the war on drugs" within the United States. 
Decision: Full Partial No Undecided 
Comments: 
• 
• 
• 
Prisoners 
27. Western Prison Project $2,000 
1423 N.E. 28th, Portland, OR 97232 Brigette Sarabi 503/335-8449 
Funding for regional newsletter on prison activism and issues in response to the explosive growth of the 
local prison-industrial complex. 
Decision: Full Partial No Undecided 
Comments: 
Youth 
28. Idaho Progressive Student Alliance $2,000 
c/o United Vision for Idaho, P.O. Box 2181, Boise, ID 83701 Martin Stephan 208-331-7028 
Funding for general support to train student activists and to participate in the Farmworker Minimum Wage 
Campaign. 
Decision: Full 
Comments: 
Total Number of Requests 
Total Amount Requested: 
Total Allocation for Cycle: 
Total Grants: 
Total Loans: 
Total Allocated: 
Total# of Grants Allocated: 
Total# of Loans Allocated: 
Total # of Grants and Loans: 
Partial No Undecided 
23 regular grants; 5 multi-year grants; 0 emergency grants; 0 loans; 17 not 
on agenda 
$52,890 
$36,400 
$ regular grants; $ multi-year grants; $ emergency grants 
$0 
$ 
regular grants; multi-year grants; emergency grants 
0 
• 
• 
• 
NOT ON AGENDA 
1. AIM (Aid to Incarcerated Marriages) 
c/o Fair NH, P.O. Box 805 , Concord, NH 03302 Gloria Paradise 603-224-0120 
Funding to purchase materials for weekly inmate support group and library dealing with marital and family issues 
for prisoners. 
Reason: Social services. No organizing or politics. Traditional view of family. 
2. California Juvenile Crime Broadsheet Project 
2420 24th Street, San Francisco, CA 94110 Rachel Lederman 415-824-1566 or 550-1368 
Funding to print 75,000 broadsheets about the "Gang Violence and Juvenile Crime Prevention Act" in order to 
generate public debate on youth and crime. 
Reason: Interesting effort, but one time only production of fact sheet. No follow up plans or outreach to other 
groups. Might fund other groups who use broadsheet or take idea further. 
3. Chicano Park Steering Committee 
P.O. Box 12524, San Diego, CA 92112 Thomasa Camarillo 619-563-4661 
Funding for a computer, xerox machine and website for neighborhood group which works to preserve Chicano 
Park. 
Reason: No organizing perspective. Park maintenance. More radical history, but little evidence of wider vision 
in proposal. 
4. Coalition for Justice & Peace 
2345 E. Pebble Beach, Tempe, AZ 85282 Roger Axford 480-831-7381 
Funding to for faculty and student organization involvement in anti-death penalty campaigns . 
Reason: Faculty/student discussion group. Ql0a: "colored professors" and Ql0c: their woman secretary 'keeps 
them honest.' Mostly informational without organizing. 
5. Free Books for Prisoners Program 
P.O. Box 559, Cambridge, MA 02140 Kate Walker 617-499-6997 
Funding for general support for organization which provides free educational materials to prisoners in an effort to 
educate them about the prison system, injustice and overall oppression in society. 
Reason: Sectarian- Maoist International Movement. No organizing- just sending books to prisoners with hope it 
will spur revolution. 
6. Freedom Archives 
c/o Tides Center, 2046 Quesada Avenue, San Francisco, CA 94124 Claude Marks 415-648-8059 
Funding to produce a sampler CD of voices from radical movements of the past to raise funds for restoration and 
archival work. 
Reason: Too new. No organizing. Quality of sample tape provided was poor- both content and sound. 
7. Hermanas: Sisterhood in Central American and the Caribbean 
65 Lovers Lane, Princeton, NJ 08540 Jan Strout 609-924-0572 
Funding for scholarships, outreach and publicity for the April 2000 International Women's Labor Conference and 
Economic Justice Delegation to Cuba. 
Reason: International work- funding for delegation. Come back for follow up steps. 
8. Independent Progressive Politics Network 
P.O. Box 1041, Bloomfield, NJ 07003 Karen Kubby 973/338-5398 
Funding to build a national slate of independent progressive candidates through regional political trainings. 
Reason: Electoral campaigns. Creation of national slate of candidates and contribution to campaigns through 
candidate training. Intend to help candidates and campaign workers conduct grassroots campaigns. 
• 
• 
• 
9. Milwaukee Earth Day 2000 Network 
1001 E. Keefe Avenue, Milwaukee, WI 53212 Steve Watrous 414-933-3033 
Funding to support an Earth Day 2000 event, which will build a broad coalition, raise the level of environmental 
awareness and activism and impact public policy issues. 
Reason: Ql0/11: no broad perspective on social change. New group. "No one not connected to MED 2000 has 
much knowledge of the group." 
10. National Prisoners African Studies Project 
P.O. Box 201 , Quakertown, PA 18974 Elizabeth A. Quigley 215-443-0280 
Funding to print curriculum packages for prisoner correspondence course in Black Studies. 
Reason: No organizing. Correspondence course for education credit. 
11. Nature Stone Art Gallery 
305 Turnpike Street, Lot 14B, South Easton, MA 02375 Linda Myers 508-238-5839 
Funding for an art in the park project which encourages alliance and collaboration among social change 
organizations and capacity-building, particularly working with organizations for the blind. 
Reason: Social services. No organizing. Pro-life and "homosexuality is an illness." 
12. NH Peace Action Education Fund 
P.O. Box 771, Concord, NH 03302 Sean Donahue 603-228-0559 
Funding to support a series of actions to oppose any military action against Iraq and to advocate for an end to the 
economic embargo against the Iraqi people. 
Reason: Just received a grant in June, 1999. Not eligible until June 2000. 
13. Noise Action Coalition 
199 Prospect Place, 4th floor, Brooklyn, NY 11238 Scott M.X. Turner 718-857-4607 
Funding to support a membership drive and to win fair economic treatment for musicians. 
Reason: No broader issue organizing. Come back if wider vision. 
14. Queen City Community Development 
1122 E. Pike Street, PMB 1010, Seattle, WA 98122-3934 David Schraer 206-323-2227 
Funding to build infrastructure to support capital campaign for Seattle Gay Culture Center and Senior Housing 
Project. 
Reason: Not a Resist application. Budget is over $300,000. Capital campaign. Not in funding guidelines. 
15. SOA Watch 
P.O. Box 4566, Washington, DC 20017 Carol Richardson 202-234-3440 
Funding for general support for organization which seeks to close the U.S. Army School of the Americas 
Reason: Too big. Budget over $250,000. 
16. US/Labor Education in the Americas Project (US/LEAP) 
P.O. Box 268-290, Chicago, IL 60626 Stephen Coats 773-262~6502 
Funding for office equipment to support new campaign coordinator to work on Maquiladora Worker Justice and 
Banana Worker Justice campaigns. 
Reason: Too big. Budget over $150,000. 
17. Young Women's Resource Center 
1909 Ingersoll Ave, Des Moines, IA 50309 Judy Davis 515-244-4901 
Funding for education project on gay/lesbian/bisexual/transgendered issues for youth . 
Reason: Too big. Budget over $712,000. 
RESIST, Inc. 
Balance Sheet 
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Printed On: November 17, I 999 
ASSETS 
• 
THIS PERIOD THIS PERIOD LAST YEAR 
CURRENT ASSETS 
Operating Cash 
11035 GENERAL CASH-CAMB. TRUST $ 83,906.56 1,380.40 
11041 GENERAL CASH-CAL VERT MM 0.00 25,796.26 
11045 CAL VERT INVSlMNT BOND FND 0.02 3,825.93 
11046 CAL VERT INVSTMNT MGD GRTII 9,169.57 0.00 
11050 PETTY CASH 50.00 50.00 
OPERA TING FUND-SCHWAB 26,935.96 0.00 
Total Cash 120,062.11 31,052.59 
Investments 
11230 DOMINI SOCIAL EQUITY 0.00 121,495.76 
11231 RESIST LOAN FUND 0.00 7,437.75 
11235 RESIST ENDOWMENT FUND 0.00 51,630.36 
11240 WOMEN'S EQUITY <0.01> 23,515.17 
11241 COHEN MEMORIAL ENDOWMENT 0.00 9,401.34 
INVESTMENT FUND-SCHWAB 166,062.36 0.00 
RESIST LOAN FUND-SCHWAB 5,759.32 0.00 
RESIST ENDOWMENT-SCHWAB 53,946.68 0.00 
COHEN MEM FUND-SCHWAB 10,586.48 0.00 
HOLMES MEM FUND-SCHWAB 24,299.40 0.00 
Total Investments 260,654.23 213,480.38 
TOT AL CURRENT ASSETS 380,716.34 244,532.97 
OTHER ASSETS 
16220 PRE-PAID INSURANCE 308.00 377.00 
16225 PRE-PAID EXPENSES-OTHER 1,435.54 641.36 
• 
16230 INVENTORY- T-SHIRTS 1,993.26 1,056.10 
16240 ACCOUNTS RECEIVABLE 0.00 411.98 
16250 DEPOSITS 2,230.00 2,230.00 
16260 LOANS OUTST ANDING-LN FND 3,000.00 1,000.00 
TOT AL OTHER ASSETS 8,966.80 5,716.44 
FIXED ASSETS 
18000 IMPROVEMENTS 9,460.68 9,460.68 
19000 OFFICE FURN./EQUIPMENT 24,240.35 21,643.35 
19100 ACCUMULATED DEPRECIATION <16,446.69> <12,537.62> 
TOT AL FIXED ASSETS 17,254.34 18,566.41 
TOT AL ASSETS $ 406,937.48 268,815.82 
LIABILITIES AND CAPITAL 
CURRENT LIABILITIES 
EMPLOYMENT TAX $ 3,871.62 5,428.35 
29000 SECURITY DEPOSITS HELD 1,500.00 1,500.00 
TOT AL CURRENT LIABILITIES 5,371.62 6,928.35 
LONG-TERM LIABILITIES 
TOT AL LONG-TERM LIABILITIES 0.00 0.00 
TOT AL LIABLITTES 5,371.62 6,928.35 
. CAPITAL 
29501 Fund Balance: Cohen Endmt 10,022.62 10,022.62 
29502 Fund Balance: Resist Endm 50,754.03 50,754.03 
Unaudited 
( RESIST, Inc. 
Balance Sheet 
As of October 31, 1999 
Printed On: November 17, 1999 
29600 FUND BALANCE- GENERAL 343,818.48 341,190.36 
CURRENT EQUITY <3,029.27> <140,079.54 
• 
TOT AL CAPITAL 401,565.86 261,887.47 
TOTAL LIABILITIES & CAPITAL $ 406,937.48 268,815.82 
Subsidiary Ledger 
10199 SCHWAB 1 - OPERA TING $ 26,935.96 0.00 
TOTAL OPERATING-SCHWAB 26,935.96 0.00 
10295 WOMEN'S EQUITY - INVESTMENT 29,898.11 0.00 
10296 DOMINI SOC EQUITY - INVESTME 132,230.87 0.00 
10298 CAL VERT SOC INV - INVESTMENT 3,933.38 0.00 
TOT AL INVSTMNT FND-SCHW AB 166,062.36 0.00 
10399 SCHWAB 1 - LOAN FUND 5,759.32 0.00 
TOTAL RESIST LOAN FND-SCHW AB 5,759.32 0.00 
10494 N & B RESIST ENDWMT 2,884.51 0.00 
10498 CAL VERT SOCIAL INVSTMNT-END 51,062.17 0.00 
TOT AL RESIST ENDWMNT-SCHW AB 53,946.68 0.00 
10596 DOMINI-COHEN MEM FUND 9,792.04 0.00 
10599 SCHWAB 1-COHENMEMFUND 794.44 0.00 
TOT AL COHEN MEM FND-SCHW AB 10,586.48 0.00 
10696 DOMINI SOC EQUITY - HOLMES 24,297.93 0.00 
• 
10699 SCHWAB I - HOLMES 1.47 0.00 
TOTAL HOLMES FUND-SCHWAB 24,299.40 0.00 
• 
Unaudited 
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Income Statement 
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Ratio: Total Revenue 
aVENUE • • • • • • • • • • • 11-IlS YEAR • • • • • • • • • • • ••BUDGET*• ••••••• LAST YEAR••••••• • Current Month Y-T-D Ratio Budget Current Month Y-T-D 
Revenue - Internal Mailings 
30400 CONTRIBUTIONS- PLEDGES 8,868.50 88,308.75 24.93 102,541.70 8,235.00 83,954.00 
30500 CONTRIBUTIONS- NEWSLETTER 2,437.00 38,351 .44 10.83 41 ,666.70 3,791.13 29 034.87 
30600 CONTRIBUTIONS-ABC MAILING 6,065.00 51 ,421.45 14.51 70,833 .30 325.00 49,317.66 
30700 CONTRIBUTIONS-NA TL LIST 0.00 0.00 0.00 0.00 0.00 0.00 
Total Internal Mailings 17,370.50 178,081.64 
Other Revenue 
50.27 215,041.70 12,351.13 162,306.53 
31400 CONTRIBUTIONS-PROSPECTING 6,259.00 8,637.00 2.44 25 ,000.00 2,264.32 17,824.32 
OTHER CONTRIBUTIONS 15,250.00 147,351.42 41.59 93,333 .30 2,750.00 35,002.11 
LIST SALES 0.00 246.92 0.07 291.70 0.00 253 .31 
36001 T-SHIRT SALES 0.00 384.00 0.1 l 2,083.30 120.00 2,242.00 
37000 ROYALTIES 0.00 31.43 0.01 41.70 0.00 21.80 
37500 FISCAL SPONSORSHIP FEE 0.00 172.50 0.05 0.00 0.00 0.00 
INTEREST & DIVIDENDS 12,934.58 19,330.93 5.46 32,450.00 <1 ,197.41> 17414.25 
39050 MISCELLANEOUS INCOME 8.00 40.00 0.01 416.7.0 4.00 427.46 
Total Other Revenue 34,451 .58 176,194.20 49.73 153,616.70 3,940.91 73 ,185.25 
TOT AL REVENUE 51 ,822.08 354,275.84 100.00 368,658.40 16,292.04 235,491.78 
COST OF SALES 
36002 T-SHIRT COSTS 0.00 0.00 0.00 833 .30 0.00 2 538.45 
Total Cost of Sales 0.00 0.00 0.00 833.30 0.00 2,538.45 
Gross Profit 51 ,822.08 354,275.84 100.00 367,825.10 16,292.04 232,953 .33 
EXPENSES 
Internal Mailing Costs 
PLEDGE COSTS 77.64 3,415 .39 0.96 4,958.40 254.43 4,692.43 
NEWSLETTER COSTS 2,276.84 21 ,010.10 5.93 26,386.60 3,377.00 20,598.48 
NATIONAL LIST COSTS 0.00 0.00 0.00 0.00 0.00 0.00 
ABC MAILING COSTS 6.27 7,193.95 2.03 5,645.80 0.32 2,778.73 
• 
ZO COSTS 0.00 2,690.90 0.76 750.00 0.00 0.00 
Total Internal Mailing Costs 2,360.75 34,310.34 9.68 37,740.80 3,631.75 28,069.64 
PROSPECTING MAILING COSTS 545.74 13,537.30 3.82 32,166.70 103.07 20,760.83 
Total Mailing Costs 2,906.49 47,847.64 13.51 69,907.50 3,734.82 48,830.47 
Net Revenue After Mailing Costs 48,915.59 306,428.20 86.49 297,917.60 12,557.22 184,122.86 
Program, General & Administrative Expenses 
FISCAL SPONSOR GRANTS 0.00 0.00 0.00 <155.80> 95.00 <108.20> 
RESIST GRANTS PAID OUT 53,270.00 177,570.00 50.12 172,500.00 32,403 .00 197,138.00 
OTHER FUNDRAISING COSTS 158.21 6,263.34 l.77 975.00 128.79 778.63 
PERSONNEL 12,086.00 89,121.15 25.16 118,100.10 9,816.83 86,692.90 
51000 RENT 1,600.00 16,725.00 4.72 7,937.50 1,550.00 16,150.00 
51100 OCCUPANCY 100.26 2,792.88 0.79 1,750.00 729.51 2,386.50 
51500 TELEPHONE 149.81 1,456.69 0.41 1,666.70 300.48 1,575 .94 
51600 FAX EXPENSES 0.00 <5.10> 0.00 108.30 0.00 88.36 
51700 INTERNET 32.92 408.19 0.12 416.70 79.83 446.36 
OFFICE EXPENSES 149.73 7,491.51 2.11 14,416.50 366.22 7,484.94 
GRANT PROGRAM 290.62 645 .65 0.18 3,041.60 455 .68 2.580.60 
POSTAGE 227.67 1,766.42 0.50 1,624.90 <122.64> 1,306.27 
54000 TRAVEL 0.00 13 .60 0.00 416.70 45 .00 500.18 
54200 STAFF DEVELOPMENT 0.00 400.00 0.1 l 2,083.30 0.00 1,010.00 
54500 CONFERENCES/MEETINGS 0.00 153.84 0.04 500.00 11.41 551.62 
ADVERTISING & OUTREACH 336.87 4,142.07 l.17 9,166.70 325 .00 3 823 .00 
55500 REPAIRS AND MAINTENANCE 0.00 0.00 0.00 625.00 0.00 650.00 
PROFESSIONAL FEES 0.00 4,905.00 1.38 5,416.70 315.00 4,892.50 
57000 INSURANCE- OFFICE 89.00 1,018.00 0.29 1,250.00 0.00 1,268.00 
BOARD EXPENSES 1,094.94 3,148.13 0.89 7,208.30 990.48 3,109.13 
OTHER EXPENSES 125.00 935.31 0.26 3,937.60 <169.58> 701 .92 
Total Program, G & A Expenses 69,711.03 318,951 .68 90.03 352,985.80 47,320.01 333,026.65 
Other Income & Expenses 
• 
Total Other Income/Expense <800.00> <9,494.21> <2.68> 0.00 <l ,043 .15> <8,824.25> 
Total Expenses 68,911 .03 309,457.47 87.35 352,985.80 46,276.86 324,202.40 
NET INCOME (LOSS) < 19,995 .44> <3 ,029.27> <0.86> <55 ,068.20> <33,719.64> < 140,079.54> 
Unaudited 
RESIST, Inc. 
Page: 2 
Income Statement 
For the Ten Months Ending October 31 , 1999 
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Ratio : Total Revenue 
• 
• • • • • • • • • • • TIIIS YEAR • • • • • • • • • • • ••BUDGET•• ••••••• LAST YEAR••••••• • 
SUBSIDIARY SCHEDULE 
Current Month Y-T-D Ratio Budget Current Month Y-T-D 
OTHER CONTRIBUTIONS 
32010 CONTRIBUTIONS-RESTRICTED 150.00 29,218.78 8.25 7,000.00 0.00 5,000.00 
32020 CONTRIBUTIONS- STOCKS 0.00 25,182.64 7.11 35,000.00 0.00 11 ,239.56 
32030 CONTRIBUTIONS- FROM ADS 0.00 0.00 0.00 0.00 0.00 0.00 
32040 CONTRIBUTIONS-FOUNDATIONS 15,000.00 52,606.00 14.85 30,000.00 2,500.00 15,420.55 
32050 CONTRIBUTIONS-UNSOLICITED 100.00 40,344.00 11.39 40,000.00 250.00 3,342.00 
32060 CONTRIBUTIONS- IN KIND 0.00 0.00 0.00 0.00 0.00 0.00 
15,250.00 147 351.42 41.59 112,000.00 2,750.00 35 002. l l 
LIST SALES 
35110 LIST SALES NAMES IN NEWS 0.00 246.92 0.07 350.00 0.00 253 .31 
35120 OTHER LIST SALES 0.00 0.00 0.00 0.00 0.00 0.00 
0.00 246.92 0.07 350.00 0.00 253.31 
SALES 
36001 T-SHIRT SALES 0.00 384.00 0.11 2,500.00 120.00 2,242.00 
36002 T-SHIRT COSTS 0.00 0.00 0.00 <l,000.00> 0.00 <2,538.45> 
0.00 384.00 0.11 1,500.00 120.00 <296.45> 
INTEREST & DIVIDENDS 
38001 BANK INTEREST 642.74 7,248.37 2.05 14,000.00 493.95 7,932.04 
38002 STOCK DIVIDENDS 0.00 0.00 0.00 0.00 0.00 0.00 
38003 LOAN INTEREST 0.00 0.00 0.00 0.00 0.00 0.00 
38004 REALIZED GAINS/LOSS INVST 0.00 0.00 0.00 0.00 0.00 0.00 
38006 UNREALIZED GIL ON INVSlMT 12,291.84 12,140.10 3.43 25,000.00 <1 ,691.36> 9,539.64 
38007 COMMISSION ON STOCK SALE 0.00 <57.54> <0.02> <60.00> 0.00 <57.43> 
12,934.58 19,330.93 5.46 38,940.00 <l ,197.41> 17,414.25 
PLEDGE COSTS 
41101 PRINTING-PLEDGES 50.00 1,209.11 0.34 2,000.00 129.00 1,515.70 
41102 POSTAGE- PLEDGES 27.64 1,437.94 0.41 2,400.00 125.43 2,044.60 
. 1103 MAILHOUSE- PLEDGES 0.00 768.34 0.22 1,550.00 0.00 1,132.13 
77.64 3,415.39 0.96 5,950.00 254.43 4,692.43 
NEWSLETTER COSTS 
42101 PRINTING NEWSLETTER 2,233 .44 12,439.09 3.51 19,000.00 2,710.00 13,512.99 
42102 POSTAGE-NEWSLETTER 43 .40 4,798.59 1.35 7,000.00 667.00 4,13l.l3 
42103 MAil..HOUSE- NEWSLETTER 0.00 2,493.95 0.70 4,444.00 0.00 2,431 .86 
42104 CONSULTANTS-NEWSLETTER 0.00 948.47 0.27 500.00 0.00 207.50 
42 105 PHOTOS/GRAPHICS NEWSLETR 0.00 330.00 0.09 520.00 0.00 315 .00 
42106 TYPESETTING- NEWSLETTER 0.00 0.00 0.00 0.00 0.00 0.00 
42107 MISC. EXP.-NEWSLETTER 0.00 0.00 0.00 200.00 0.00 0.00 
2,276.84 21 ,010.10 5.93 31 ,664.00 3 377.00 20,598.48 
NATIONAL LIST COSTS 
43101 PRINTING- NATIONAL LIST 0.00 0.00 0.00 0.00 0.00 0.00 
43102 POSTAGE-NATIONAL LIST 0.00 0.00 0.00 0.00 0.00 0.00 
43103 MAILHOUSE- NATIONAL LIST 0.00 0.00 0.00 0.00 0.00 0.00 
0.00 0.00 0.00 0.00 0.00 0.00 
ABC MAILING COSTS 
44101 PRINTING-ABC MAil..INGS 0.00 574.36 0.16 4,000.00 0.00 1,938.73 
44102 POST AGE-ABC MAILINGS 6.27 6,244.59 l.76 1,500.00 0.32 480.00 
44103 MAILHOUSE- ABC MAILINGS 0.00 375 .00 0.11 1 275.00 0.00 360.00 
6.27 7,193.95 2.03 6,775 .00 0.32 2,778.73 
Z0 COSTS 
45101 PRINTING- Z0 MAil..INGS 0.00 579.00 0.16 200.00 0.00 0.00 
45102 POSTAGE- Z0 MAILINGS 0.00 95.80 0.03 400.00 0.00 0.00 
45103 MAILHOUSE- Z0 MAil..INGS 0.00 2,016.10 0.57 300.00 0.00 0.00 
0.00 2,690.90 0.76 900.00 0.00 0.00 
PROSPECTING MAILING COSTS 
47101 PRINTING-PROSPECTING 531 .00 8,912.07 2.52 15,000.00 0.00 11 ,404.01 
47102 POSTAGE-PROSPECTING 14.74 173.49 0.05 8,000.00 60.11 4,212.74 
47103 MAILHOUSE-PROSPECTING 0.00 1,281 .00 0.36 10,000.00 0.00 4,150.44 
47104 CONSULTANTS-PROSPECTING 0.00 2,340.00 0.66 5,000.00 0.00 616.25 
47105 PHOTOS/GRAPHICS PROSPECT 0.00 0.00 0.00 0.00 0.00 0.00 
. 7106 TYPESETTING-PROSPECTING 0.00 0.00 0.00 0.00 0.00 0.00 
7107 LIST RENTALS-PROSPECTING 0.00 830.74 0.23 600.00 42.96 377.39 
545 .74 13,537.30 3.82 38,600.00 103.07 20,760.83 
Unaudited 
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For the Ten Months Ending October 3 l , 1999 
Ratio : Total Revenue 
• 
* * * * * * * * * * * TIIlS YEAR * * * * * * * * * * * **BUDGET** ******* LAST YEAR******* • 
SUBSIDIARY SCHEDULE 
Current Month Y-T-D Ratio Budget Current Month Y-T-D 
FISCAL SPONSOR GRANTS 
49401 DONOR DIRECTED: IN 0.00 0.00 0.00 0.00 0.00 0.00 
49402 DONOR DIRECTED: OUT 0.00 0.00 0.00 0.00 0.00 0.00 
4941 l NWTRCC: IN 0.00 <3,277.50> <0.93> <3,750.00> 0.00 <2,164.00> 
49412 NWTRCC:OUT 0.00 3,277.50 0.93 3,563.00 95.00 2,055.80 
0.00 0.00 0.00 <187.00> 95 .00 <108.20> 
RESIST GRANTS PAID OUT 
49509 RESIST MUL TIYEAR GRANTS PD 10,000.00 18,000.00 5.08 0.00 0.00 0.00 
49510 RESIST GRANTS PAID OUT 41 ,270.00 153,570.00 43 .35 200,000.00 32,403 .00 189,928.00 
49511 COHEN GRANTS PAID OUT 0.00 0.00 0.00 1,000.00 0.00 l 210.00 
49512 SALZMAN GRANTS PAID OUT 2,000.00 4,000.00 1.13 6,000.00 0.00 6,000.00 
49514 HOLMES GRANTS PAID OUT 0.00 2,000.00 0.56 0.00 0.00 0.00 
53,270.00 177,570.00 50.12 207,000.00 32,403 .00 197 138.00 
OTHER FUNDRAISING COSTS 
49601 THANK YOU CARDS-COST 0.00 70.65 0.02 150.00 0.00 0.00 
49602 THANK YOU CARDS-PRINTING 0.00 120.00 0.03 60.00 0.00 40.00 
49603 THANK YOU CARDS- POSTAGE 158.21 347.69 0.10 660.00 128.79 479.63 
49610 PROMO T-SlllRT GIFTS 0.00 0.00 0.00 300.00 0.00 0.00 
49612 PROMO WHATS LETT 0.00 0.00 0.00 0.00 0.00 259.00 
49620 OTHER FUNDRAISING COSTS 0.00 5,725.00 1.62 0.00 0.00 0.00 
158.21 6,263 .34 1.77 1,170.00 128.79 778.63 
PERSONNEL 
50110 GROSSPAY 8,895 .36 69,304.56 19.56 110,000.00 7,560.00 69,709.00 
50120 EMPLOYER TAXES (Rfica,DES 1,123.38 7,269.12 2.05 17,600.00 1,025 .43 10,296.96 
50125 RETIREMENT MATCH 0.00 2,040.00 0.58 4,400.00 0.00 0.00 
50130 STAFF HEAL TH INSURANCE 646.26 6,872.22 l.94 9,000.00 1,231.40 6,636.94 
50140 WORKER'S COMPENSATION 0.00 259.00 0,07 520.00 0.00 0.00 
50150 CONSULTANTS 1,421.00 3,376.25 0.95 200.00 0.00 50.00 
12,086.00 89,121.15 25.16 141,720.00 9,816.83 86,692.90 
. FFICE EXPENSES 
20 l O OFFICE SUPPLIES 56.83 1,673.28 0.47 11 ,500.00 346.22 2,137.69 
52020 OFFICE XEROX 0.00 29.98 0.01 100.00 0.00 60.96 
52040 OFFICE LIBRARY 0.00 268.00 0.08 250.00 0.00 159.70 
52050 OFFICE PRINTING 0.00 2,107.42 0.59 1,200.00 0.00 748.25 
52060 MINOR OFFICE EQUIPMENT 92.90 3,395.37 0.96 4,000.00 0.00 4,271.57 
52070 BANK CHARGES 0.00 17.46 0.00 250.00 20.00 106.77 
149.73 7,491.51 2.11 17,300.00 366.22 7,484.94 
GRANT PROGRAM 
52501 PRINTING-GRANT PROGRAM 0.00 109.00 0.03 2,500.00 84.00 1,622.94 
52502 POSTAGE-GRANT PROGRAM 290.62 461 .65 0.13 700.00 371.68 757.66 
52504 CONSULTANTS-GRANT PROGRA 0.00 0.00 0.00 250.00 0.00 50.00 
52505 PHOTO/GRAPHICS-GRANT PROG 0.00 0.00 0.00 0.00 0.00 0.00 
52510 SUPPLIES-GRANT PROGRAM 0.00 0.00 0.00 0.00 0.00 0.00 
52540 LIBRARY-GRANT PROGRAM 0.00 75 .00 0.02 200.00 0.00 150.00 
52550 OTHER-GRANT PROGRAM 0.00 0.00 0.00 0.00 0.00 0.00 
290.62 645 .65 0.18 3,650.00 455.68 2,580.60 
POSTAGE 
53010 OFFICE POSTAGE 227.67 741.54 0.21 1,150.00 <122.64> 725.85 
53020 UPS 0.00 5.10 0.00 100.00 0.00 34.00 
53030 POST AGE DUE/BRE ENVELOPES 0.00 1,019.78 0.29 700.00 0.00 546.42 
227.67 1,766.42 0.50 1,950.00 <122.64> 1,306.27 
ADVERTISING & OUTREACH 
55101 ADVERTISING 336.87 4,142.07 1.17 3,500.00 325.00 3,416.00 
55102 BROCHURE 0.00 0.00 0.00 7,500.00 0.00 407.00 
55103 ANNUAL REPORT 0.00 0.00 0.00 0.00 0.00 0.00 
55150 OTHER 0.00 0.00 0.00 0.00 0.00 0.00 
336.87 4,142.07 1.17 11 ,000.00 325 .00 3,823.00 
PROFESSIONAL FEES 
56010 LEGAL FEES 0.00 0.00 0.00 500.00 0.00 0.00 
56020 ACCOUNTING FEES 0.00 4,905 .00 1.38 6,000.00 315.00 4,692.50 
56030 PROFESSIONAL FEES 0.00 0.00 0.00 0.00 0.00 200.00 
• 
0.00 4,905.00 1.38 6,500.00 315 .00 4,892.50 
Unaudited 
Printed On: November 17, 1999 
Ratio : Total Revenue 
• BOARD EXPENSES 
58001 BOARD XEROX 
58002 BOARD POST AGE/UPS 
58003 BOARD TRAVEL 
58004 BOARD FOOD/MEETINGS 
58005 BOARD OUTREACH 
58006 BOARD EXPENSE: OTHER 
OTHER EXPENSES 
59010 BAD DEBTS 
59020 DUES AND FEES 
59030 TAX PENAL TIES & INTEREST 
59040 OTHER PENAL TIES/FINES 
59050 BOUNCED CHKS-UNKNOWN ACC 
59060 MISCELLANEOUS EXPENSE 
59090 DEPRECIATION 
• 
• 
RESIST, Inc. 
Income Statement 
For the Ten Months Ending October 31 , 1999 
• • • • • • • • • • • TI-IIS YEAR • • • • • • • • • • • ••BUDGET•• 
SUBSIDIARY SCHEDULE 
Current Month Y-T-D Ratio Budget 
487.20 1,507.86 0.43 1,750.00 
388.74 589.05 0.17 1,000.00 
219.00 792.30 0.22 1,000.00 
0.00 228.92 0.06 350.00 
0.00 0.00 0.00 50.00 
0.00 30.00 0.01 4,500.00 
1,094.94 3,148.13 0.89 8,650.00 
0.00 0.00 0.00 0.00 
125.00 745 .00 0.2 1 1,100.00 
0.00 163.25 0.05 125.00 
0.00 16.00 0.00 0.00 
0.00 0.00 0.00 0.00 
0.00 11.06 0.00 1,500.00 
0.00 0.00 0.00 2,000.00 
125.00 935.31 0.26 4,725 .00 
Unaudited 
Page: 5 
•••**•• LAST YEAR••••••• * 
Current Month Y-T-D 
176.67 1,330.04 
404.91 600.36 
339.15 834.95 
69.75 343.78 
0.00 0.00 
0.00 0.00 
990.48 3,109.13 
0.00 0.00 
125.00 925.00 
4.92 4.92 
0.00 0.00 
0.00 0.00 
<299.50> <228.00> 
0.00 0.00 
<169.58> 701.92 
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259 Elm Street, Suite 201 • Somerville, Massachusetts 02144 
(617) 623-5110 I www.resistinc.org 
Minutes 
Finance Committee 
12/16/99 
Present: Jim Campen, Robin Carton, Carol Schachet, and Cheryl Smith 
Agenda: 
1. Review ofNovember 1999 Financial Statements 
The Committee reviewed the Financial Statements and clarified income and expense line 
items as an introduction to the Committee's work for Jim Campen. 
Issues raised: 
- clarification of Calvert line items to display equity and bond fund designations 
- whether distributions were being booked in the appropriate line items 
- what constituted the total of the Bank Interest line item. 
Robin will look into these issues with Doris Reisig the bookkeeper and get back to 
everyone. 
2. Review of the current expenditures in relation to budgeted amounts 
Expenditures appear to be on target. Income is not fully predictable. End of the year 
donations are always up in the air. Frequently dependent on the stock market at any one moment 
in time. 
3. Review of the proposed FY00 Budget 
Robin and Carol provided a first draft of the FY00 budget. It will be easier to plan after 
final figures are in for December. The Committee decided to meet again January 20th at 12:30. 
Prior to that meeting, Robin will fax and/or mail the revised figures for the end of FY99. 
Comments on the current proposal should be send to the office via e-mail by January 12th. 
4. Major Donor/Planned Giving Discussion 
Carol spoke briefly about following up on these issues. Some planning may be needed to 
facilitate a Board discussion about Resist' s targets for fundraising ( e.g. what size foundation would 
Resist like to become, what is the political goal and how does it correspond with financial goals, 
what are the political pros/cons of a major donor program). 
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259 Elm Street, Suite 201 • Somerville, Massachusetts 02144 
( 617) 623-5110 / www.resistinc.org 
To: Jim Campen, Carol Schachet, Cheryl Smith, and Nancy Wechsler 
From: Robin Carton 
Re: Finance Committee Meeting 
Date: December 14, 1999 
This is just a brief reminder that we will have a Finance Committee meeting 
on Thursday, December 16 at .3:30. The meeting will be at One Financial 
Center, in the second floor seating at the Atrium Cafe. 
The Agenda includes: 
1) a review of November 1999 Financial Statements 
2) a review of the current expenditures in relation to budgeted amounts; 
3) a review of the proposed FY00 Budget 
Documents attached include: 
1) November 1999 Financial Statements 
2) Proposed FY00 Budget- Overview 
3) Proposed FY00 Budget- Subsidiary Schedules 
4) Proposed FY00 Budget- Percentage Comparisons 
5) Income Ledger for December 1998 
- I have included this to show the pattern of income in December in contrast to year-to-
date figures 
Account # j # 
• 304 
I 
!Pledge (blue) 56 
305 ! Newsletter ( red) 39 
306 1ABC 16 
307 ;National 0 
32050 Unsolicited 0 
39050 Finding Funding 0 
36001 T Shirts 0 
375 Fiscal Sponsorship Fees 0 
49411 INWTRCC 0 
314 FOC/Misc. 0 
305 Z-0 0 
32040 Matching Grant 0 
32020 Stock Gift 1 
32040 Foundation 1 
314 Prospecting 
P97 0 
p 0 
L 0 
M 0 
0 0 
C97 0 
A98 0 
B98 0 
I C98 0 I 
I D98 0 
E98 0 
G98 0 
S98 0 
314 I A99 0 
314 B99 1 
314 C99 0 
314 D99 0 
314 E99 2 
314 F99 3 
314 G99 0 
Internet 1 
81000 Rent Recieved 0 
81100 I Utilities Recieved 0 
53030 BRE Reimbursement 0 
35110 Names in the News 0 
52060 I Minor Office Reimburse 0 
52020 Xerox Reimbursement 0 
16260 Loan Reimbursement 0 
11235 Salzman Donation 0 
58006 Cheryl Smith Donations 0 
11035 :Total 120 
I 
1 Date I 
Deposit# 
• 
December 1999 Contributions 
To-Date 
Amount # I Amount # Amount 
$2,755.00 1 I $90.00 44 $3,050.00 
$1,486.00 1 I $10.00 29 $2,370.00 
$1,075.00 0 1 $0.00 19 $2,485.00 
$0.00 o: $0.00 0 $0.00 
$0.00 0 $0.00 1 $8,000.00 
$0.00 0 $0.00 0 $0.00 
$0.00 11 $342.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 O ' $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 1 $100.00 
$0.00 o, $0.00 0 $0.00 
$35.00 0 1 $0.00 0 $0.00 
$2,000.00 0 $0.00 2 $2,400.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$50.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 3 $110.00 
$0.00 0 $0.00 1 $5.00 
$125.00 0 $0.00 1 $12.00 
$85.00 0 $0.00 2 $50.00 
$0.00 0 $0.00 2 $75.00 
$15 .00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$0.00 0 $0.00 0 $0.00 
$7,626.00 13 $442.00 105 $18,657.00 
12/07/99 12/07/99 12/14/99 
5540 5541 5542 
I # Amount Total Total 
11 $1,407.00 $7,302.00 112 
8 $562.00 $4,428.00 ! 77 
6 $5,635.00 $9,195.00 41 
0 $0.00 $0.00 I 0 
0 $0.00 $8,000.00 I 1 
1 $2.00 $2.00 I 1 
17 $426.00 $768.00 28 
0 $32.50 $32.50 I 0 
8 $617.50 $617.50 8 
0 $0.00 $0.00 0 
0 $0.00 $100.00 1 
0. $0.00 $0.00 0 
0 $0.00 $35,00 I l 
0 $0.00 $4,400.00 3 
I 
I 
0 $0.00 $0.00 l 0 
0 $0.00 $0.00 , 0 
0 $0.00 $0.00 1 0 
0 $0.00 $0.00 0 
0 $0.00 $0.00 0 
0 $0.00 $0.00 0 
0 $0.00 $0.00 0 
0 $0.00 $0.00 , 0 
0 $0.00 $0.00 l 0 
0 $0.00 $0.00 I 0 
0 $0.00 $0.00 I 0 
0 $0.00 $0.00 I 0 
0 $0.00 $0.00 I 0 
0 $0.00 $0.00 ! 0 
1 $50.00 $100.00 I 2 
0 $0.00 $110.00 I 3 
0 $0.00 $5.oo I 1 
1 $10,000.00 $10,137.00 I 4 
0 $0.00 $135 .00 I 5 
1 $25.00 $100.00 I 3 
2 $30.00 $45.00 i 3 
0 $0.00 $0.00 0 
0 $0.00 $0.00 0 
0 $0.00 $0.00 0 
0 $0.00 $0.00 0 
0 $0.00 $0.00 0 
0 $0.00 $0.00 0 
0 $0.00 $0.00 i 0 
0 $0.00 $0.00 , 0 
0 $0.00 $0.00 . 0 
56 $18,787.00 $45,512.00 294 
12/16/99 
5543 I 
• Account# 
In co-edger 
Dece1'11rer 1998 • 
__ -----+--+ A~ount_j # I Amount I # I Amount J # J Amount J # J _Amo_!ntj _! - L~mount j # j ~~oun_!__ L-~-l ~mou~t_j_ !!_ , __ _ # Amount 
- --·- - -- - ---- - ----- --·- ---· -·----- ---- -
304 Pledge (blue) 47 $2,865.50 15 $565.00 0 $0.00 14 $440.00 31 $2,108.00 9 $595.00 15 $1,086.00 0 $0.00 49 $2,334.00 
305 Newsletter (red) 11 $223.02 3 $320.00 0 $0.00 5 $290.00 8 $203.00 6 $135.00 7 $1,393.00 0 $0.00 16 $1,010.00 
306 IABC I 78 1$3,570.20 I 18 1$1,170.00 I O I $0.00 I 17 I $565.00 I 36 1$2,296.00 I 8 I $280.00 I 17 I $970.00 I O I $0.00 I 25 I $2,083.00 
307 National O $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 O $0.00 
- - -- -- - ---- -
32050 Unsolicited 1 $3.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 2 $6,100.00 1 $4,123.24 0 $0.00 O $0.00 
-- - - -- - ·- - - -- - - --
39050 Finding Funding 1 $2.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 l $2.00 
36001 T Shlr~_- _ __ __ _ _ _ .= __ 5 _ $174.oo _-9- $0.00 o $0.00- j -~ - $0.00- 1 - $44.0_Q_ - - o -$ o:Oi ~ 9_ · __ $0.00 __ ~Q_ _jfoo_ o _ $0.00 
49411 NWTRCC O $0.00 0 $0.00 0 $0.00 7 $350.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 5 $600.00 
-- - -- -- - ---
314 FOC/Misc. 0 $0.00 0 $0.00 0 $0.00 0 $0.00 1 $25.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
305 IZ-0 I o I $0.oo I o I $0.00 Io I $0.00 I o I $0.00 I 1 I $25.oo I o I $0.00 I o I $0.oo I o I $0.00 I o I $0.00 
32040 I Matching Grant I 0 I $0.00 I 0 I $0.00 I 0 I $0.00 I O I $0.00 I O I $0.00 I O I $0.00 I O I $0.00 I 0 I $0.00 I O I $0.00 
32020 I Stock Gift I o I $0.00 I o I $0.00 Io I $0.00 I o I $0.00 I o I $0.00 I o I $0.00 I o I $0.oo I o I $0.00 I 2 I $5,804.50 
32040 !Foundation I o I $0.00 I o I $0.oo Io I $0.00 I o I $0.00 I o I $0.00 I o I $0.00 I o I $0.00 I o I $0.oo I 2 I $2,336.00 
314 JProspecting 
1- P97 I 0 I $0.00 I 0 I $0.00 I O I $0.00 I O I $0.00 I O I $0.00 I O I $0.00 I O I $0.00 I 0 I $0.00 I 0 $0.00 
I p O $0.00 0 $0,00 0 $0,00 0 $0.00 0 $0.00 0 $0,00 0 _ $0.00 _ o ___ $0.00 _ _ 0 - •-- $0.00 
L O $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
-- •-·----- -- . - - ---- - - - - --- -- - - ----- -·- -- -- - --
M O $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
---,-----1 
C97 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
A98 I o I $0.00 I o I $0.00 I o I $0.00 I o I $0.00 I o I $0.00 I o I $0.00 I o I $0.00 I o I $0.00 I o I $0.00 
B98 I o I $0.00 I o I $0.oo I o I $0.00 I o I $0.00 I o I $0.00 I o I $0.00 I o I $0.oo I o I $0.oo I o I $0.00 
C98 1 $25.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
-- I -09f ____ -- ------·-1 ---$30.00 -o $0.00 o $0.00 o $0.00 o $0.00 · o $0.00 o - $0.0°-_ - o - $0.00 o $0.00 
E98 1 $25.00 0 $0.00 0 $0.00 1 $50.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 2 $40.00 
G98 0 $0.00 0 $0.00 0 $0.00 0 $0.00 I $25.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
S98 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 1 $ 10.00 
81000 Rent Recieved O $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 1 $775.00 O $0.00 
81100 Utilities Recieved O $ 0.00 · 0 $0.00 1 $55.48 0 $0.00 0 - $0.00 --0 ---$0.00- - 0- ·- -$0.00 - 0-- $0~00 - --0 ·- $0.00 
·-· - -I 
53030 BRE Reimbursement O $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 · $0.00 0 $0.00 0 $0.00 
35110 Names in the New; _____ () ___ $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 --$0.00 --0- $ 0.00 -- 0 · $0.00 
16240 Theft Reimbursement O $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 O $0.00 o $0.00 
52060 Minor Office Reimburse O $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 O $0.00 0- $0.00 O $0.00 
I 52020 Xerox Reimburseme~-t O $0.00 ·-o $0.00 0 $0.00--0- $0.00 0 $0~00 0 $0.00 0- - $0.00 - - O - $0.00 _ O ____ $0.00 
52060 Staples Refund O $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 O · · $0.00 o $0.00 
Loan Reimbursement _ o _ _$0.00 __ O $0.00 O $0.00 0 $0.00 O $0.00 O___ $0.00 O _ _!0.00 _o __ $0.0( ~ 0 - $0.00 
11235 Salzman Donation O $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
- -- DOR: Aba~doned Prope · 0 $0.00 0 $0.00- -0 --- $0.00 0 - $().00 0 - $0.00 .. 0 $0~00 · 0 $0.00 0 -·$0:00 0 - $0.00 
I 11035 Total 146 $6,9IT 72 - 36 $2,055.00 1 $55.48 44 $1,695.00 79 $4,726.00 25 $7,110.00 40 $7,572.24- - 1- $775.00- 1oj- $14,219.50 
----i--- - -·- ----- ·-- - --r--- - - -
Date 
Deposit# 
- ·•-• - f------+---ll-----+----+-- -----1--1---
--1----1-------1 -1---- - •---
12/01/98 
- --- ·~ 12/03/98 12/02/9 81 I 12/02/9 8 
5457 5458 5459 5460 
12/07/98 12/08/98 
·--- l- +----
5461 5462 
12/10/98 
5463 
12/14/98 
--- •---,-
5464 
12/14/98 
5465 
• # Amount # Amount # Amount # Amount # Amount 
- -- -
--
39 $2,536.00 25 $809.00 31 $2,474.00 6 $178.00 59 $9,245.50 
7 $526.00 6 $515.00 14 $1,335.00 4 $3,090.00 33 $2,393.80 
16 $1,031.00 13 $729.00 15 $640.00 7 $555.00 64 $10,406.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
1 $5,000.00 0 $0.00 0 $0.00 3 $13,955.00 2 $20,000.00 
- -----
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
-------
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
-- ---·- -
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
---- - --- ~-
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 1 $100.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 1 $6,018.92 
--
1 $400.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
--
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
0 $0.00 0 $0.00 I $25.00 0 $0.00 0 $0.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
---- -
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 1 $25.00 
0 $0.00 1 $50.00 2 $50.00 0 $0.00 2 $75.00 
0 $0.00 2 $65.00 1 $5.00 0 $0.00 2 $75.00 
4 $85.00 0 $0.00 0 $0.00 0 $0.00 l $10.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 l $35.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 3 $85.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
-- -- --·--
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
0 $0.00 0 $0.00 0 $0.00 0 $0.00 0 $0.00 
- - -
68 $9,578.00 47 $2,168.00 64 $4,529.00 20 $17,778.00 170 $48,469.22 
-
--·- - ------ -- - --·-- -- - - - -- --t- - - - --- -
12/17/98 12/21/98 12/22/98 12/23/98 12/30/98 
---- --
5466 5467 5468 5469 5470 
Inc<ALedger 
Deceift'er 1998 
# Amount Total 
15 $1,100.00 $26,336.00 
12 $769.00 $12,202.82 
18 $1,635.00 $25,930.20 
0 $0.00 $0.00 
2 $505.00 $49,686.24 
- --- ----
0 $0.00 $4.00 
1 $16.00 $234.00 
--- ----
0 $0.00 $950.00 
0 $0.00 $25.00 
0 $0.00 $25.00 
0 $Q.OO $100.00 
0 $0.00 $11,823.42 
0 $0.00 $2,736.00 
1 $700.00 $700.00 
0 $0.00 $25.00 
0 $0.00 $0.00 
I $25.00 $25.00 
0 $0.00 $0.00 
0 $0.00 $0.00 
0 $0.00 $25.00 
0 $0.00 $200.00 
1 $50.00 $225.00 
0 $0.00 $210.00 
0 $0.00 $60.00 
0 $0.00 $95.00 
0 $0.00 $775.00 
------- -
0 $0.00 $55.48 
0 $0.00 $0.00 
0 $0.00 $0.00 
0 $0.00 $0.00 
0 $0.00 $0.00 
0 $0.00 $0.00 
0 $0.00 $0.00 
0 $0.00 $0.00 
0 $0.00 $0.00 
0 $0.00 $0.00 
51 $4,800.00 $132,448.16 
- --
.... • · - -· . 
12/31/98 
5471 
Total 
355 
132 
332 
0 
12 
2 
7 
t---
12 
1 
1 
1 
3 
3 
I 
1 
0 
-·-
1 
0 
0 
1 
6 
7 
9 
2 
4 
1 
1 
0 
0 
0 
0 
0 
0 
0 
0 
0 
895 
-
• Account# 
-·----
---------· -----
304 Pledge (blue) 
----
305 Newsletter (red) 
306 ABC 
307 National 
--
32050 Unsolicited 
-- -- - ---- -- --- - -
39050 Finding Funding ______ 
36001 T Shirts 
1---- - - - -- - -
- -
49411 NWTRCC 
-------
314 FOC/Misc. 
305 Z-0 
32040 Matching Gran~--- _____ 
32020 Stock Gift 
- -- ----· --- - -
32040 Foundation 
-------- ----•-
314 Prospecting ________ 
P97 
p 
L 
----- --- . -- - --
- --- -·- - -- - ---
M 
------·- --- -· -· -·-
C97 
- --- ------- ------
A98 
- ----------
898 
C98 
D98 
E98 
- - -·-- ·-- - -·-· ----
G98 
S98 
81000 Rent Recieved 
f----- - --- -
- - - - - -
81100 Utilities Recieved 
-- - ----
53030 BRE Reimbursement 
35110 Names in the News 
16240 Theft Reimbursement 
52060 Minor Office Reimburse 
----- ·--
52020 Xerox Reimbursement 
52060 Staples Refund 
Loan Reimbursement 
11235 Salzman Donation 
DOR: Abandoned Propert 
11035 Total 
- - ----
- . - -- -·-- --
Date 
-
--·---- - •----
Deposit# 
• 
• 
• 
Printed On: December I 0, 1999 
CURRENT ASSETS 
Operating Cash 
11035 GENERAL CASH-CAMB. TRUST 
11041 GENERAL CASH-CAL VERT l\,fl\,f 
11045 CAL VERT INVSTMNT BOND FND 
11050 PETfYCASH 
OPERA TING FUND-SCHWAB 
Total Cash 
Investments 
11230 DOMINI SOCIAL EQUITY 
11231 RESIST LOAN FUND 
11235 RESIST ENDOWMENT FUND 
11240 WOMEN'S EQUITY 
11241 COHEN~ffiMORIALENDOWMENT 
INVESTMENT FUND-SCHWAB 
RESIST LOAN FUND-SCHWAB 
RESIST ENDOWMENT-SCHWAB 
COHEN ~ffiM FUND-SCHWAB 
HOL~S MEM FUND-SCHWAB 
Total Investments 
TOT AL CURRENT ASSETS 
OTHER ASSETS 
16220 PRE-PAID INSURANCE 
16225 PRE-PAID EXPENSES-OTHER 
16230 INVENTORY- T-SI-ITRTS 
16240 ACCOUNTS RECEIVABLE 
16250 DEPOSITS 
16260 LOANS OUTST Ai'IDING-LN FND 
TOT AL OTHER ASSETS 
FIXED ASSETS 
18000 IMPROVEMENTS 
19000 OFFICE FUR.t~./EQUIPMENT 
19100 ACCUMULATED DEPRECIATION 
TOT AL FIXED ASSETS 
TOT AL ASSETS 
CURRENT LIABILITIES 
EMPLOYMENT TAX 
29000 SECURITY DEPOSITS HELD 
TOT AL CURRENT LIABILITIES 
LONG-TERM LIABILITIES 
TOT AL LO G-TER.i\11 LIABILITIES 
TOT AL LIABLITIES 
CAPITAL 
2950 I Fund Balance: Cohen Endmt 
29502 Fund Balance: Resist Endm 
29600 FUND BALANCE- GENERAL 
RESIST, Inc. 
Balance Sheet 
As of November 30, 1999 
ASSETS 
THIS PERIOD 
$ 100,324.05 
0.00 
0.02 
50.00 
27,040.08 
127,414.15 
0.00 
0.00 
0.00 
<0.01> 
0.00 
181,183.85 
5,781.61 
54,326.93 
10,998.64 
25,206.37 
277,497.39 
404,911.54 
308.00 
1,435.54 
1,993.26 
0.00 
2,230.00 
3,000.00 
8,966.80 
9,460.68 
24,240.35 
<16,446.69> 
17,254.34 
$ 431,132.68 
LIABILITIES AND CAPITAL 
$ 3,928.36 
1,500.00 
10,022.62 
50,754.03 
343,818.48 
Unaudited 
5,428.36 
0.00 
5,428.36 
THIS PERIOD LAST YEAR 
21,261.92 
25,895.41 
3,838.58 
50.00 
0.00 
91,495.76 
7,466.35 
51,801.21 
23,515.17 
9,432.44 
0.00 
0.00 
0.00 
0.00 
0.00 
377.00 
1,247.31 
1,056.10 
411.98 
2,230.00 
1,000.00 
9,460.68 
21,643.35 
<12,537.62> 
6,891.03 
1,500.00 
10,022.62 
50,754.03 
341,190.36 
51,045.91 
183,710.93 
234,756.84 
6,322.39 
18,566.41 
259,645.64 
8,391.03 
0.00 
8,391.03 
RESIST, Inc. 
Balance Sheet 
As of November 30, 1999 
Printed On: December I 0, 1999 
CURRENT EQUITY 21 ,109.19 <150,712.40 
• 
TOT AL CAPITAL 425,704.32 251,254.61 
TOTAL LIABILITIES & CAPITAL $ 431,132.68 259,645.64 
Subsidiary Ledger 
10199 SCHWAB I - OPERA TING $ 27,040.08 0.00 
TOT AL OPERATING-SCHWAB 27,040.08 0.00 
10295 WOMEN'S EQUITY - INVESTMENT 30,518.22 0.00 
10296 DOMINI SOC EQUITY - INVESTME 137,166.66 0.00 
10297 CAL VERT BALANCED FUND-INVS 9,539.99 0.00 
10298 CALVERT SOC INV- INVESTMENT 3,958.98 0.00 
TOT AL INVSTMNT FND-SCHW AB 181 ,183.85 0.00 
10399 SCHWAB 1 - LOAN FUND 5,781.61 0.00 
TOT AL RESIST LOAN FND-SCHW AB 5,781.61 0.00 
10494 N & B RESIST ENDWMT 2,932.39 0.00 
10498 CAL VERT SOCIAL INVSTMNT-END 51,394.54 0.00 
TOTAL RESIST ENDWMNT-SCHWAB 54,326.93 0.00 
10596 DOMINI-COHEN r-.,1EM FUND 10,991.61 0.00 
10599 SCHWAB 1- COHEN MEM FUND 7.03 0.00 
TOT AL COHEN MEM FND-SCHW AB 10,998.64 0.00 
10696 DOMINI SOC EQUITY - HOLMES 25,204.90 0.00 
• 
10699 SCHWAB 1 - HOLMES 1.47 0.00 
TOTAL HOLMES FUND-SCHWAB 25,206.37 0.00 
• 
Unaudited 
RESIST, Inc. 
Page: I 
Income Statement 
For the Eleven Months Ending November 30, 1999 
Printed On : December I 0, 1999 
Ratio: Total Revenue 
.REVENUE 
• • • • • • • • • • • Tl-IlS YEAR • • • • • • • • • • • .. BUDGET .. ••••••• LAST YEAR••••••• 
Current Month Y-T-D Ratio Budget Current Month Y-T-D 
Revenue - Internal Mailings 
30400 CONTRIBUTIONS- PLEDGES 8,180.00 96,488.75 24.13 112.795.87 6,760.50 90,714.50 
30500 CONTRIBUTIONS- NEWSLETfER 6,901.00 45,252.44 11.32 45:833.37 2,477.00 31.511.87 
30600 CONTRIBUTIONS-ABC MAILING 7,711.00 59,132.45 14.79 77,916.63 6,250.00 55.567.66 
30700 CONTRIBUTIONS-NA TL LIST 0.00 0.00 0.00 0.00 0.00 0.00 
Total Internal Mailings 22,792.00 200,873.64 
Other Revenue 
50.23 236,545 .87 15,487.50 177,794.03 
31400 CONTRIBUTIONS-PROSPECTING 2,123.00 10,760.00 2.69 27,500.00 1,927.00 19,751.32 
OTHER CONTRIBUTIONS 12,478.06 159,829.48 39.96 102,666.63 17,015.00 52.017.11 
LIST SALES 0.00 246.92 0.06 320.87 0.00 253.31 
36001 T-SHIRT SALES 274.00 658.00 0.16 2,291 .63 108.00 2.350.00 
37000 ROYALTIES 0.00 31.43 0.01 45 .87 0.00 21.80 
37500 FISCAL SPO SORSHIP FEE 12.50 185.00 0.05 0.00 0.00 0.00 
INTEREST & DIVIDENDS 7,968.43 27,299.36 6.83 35,695.0p 407.06 17,821.31 
39050 MISCELLANEOUS INCOME 5.00 45.00 0.01 458.,37 0.00 427.46 
Total Other Revenue 22,860.99 199,055.19 49.77 168,978.37 19,457.06 92,642.31 
TOT AL REVENUE 45,652.99 399,928.83 100.00 405,524.24 34,944.56 270,436.34 
COST OF SALES 
36002 T-SHIRT COSTS 0.00 0.00 0.00 916.63 0.00 2,538.45 
Total Cost of Sales 0.00 0.00 0.00 916.63 0.00 2.538.45 
Gross Profit 45,652.99 399,928.83 100.00 404,607.61 34,944.56 267,897.89 
EXPENSES 
Internal Mailing Costs 
PLEDGE COSTS 145.50 3,560.89 0.89 5,454.24 1, 156.03 5.848.46 
NEWSLETTER COSTS 1,701.80 22,711.90 5.68 29,025.26 4,522.90 25:121.33 
NATIONAL LIST COSTS 0.00 0.00 0.00 0.00 0.00 0.00 
ABC MAILING COSTS 824.68 8,018.63 2.01 6,210.38 2,604.30 5,383 .03 
• 
ZO COSTS 0.00 2,690.90 0.67 825.00 0.00 0.00 
Total Internal Mailing Costs 2,671 .98 36,982.32 9.25 41 ,514.88 8,283.23 36.352.87 
PROSPECTING MAILING COSTS 2,960.01 16,497.31 4.13 35,383.37 2,579.48 23.340.31 
Total Mailing Costs 5,631 .99 53,479.63 13.37 76,898.25 10,862.71 59,693.18 
Net Revenue After Mailing Costs 40,021 .00 346,449.20 86.63 327,709.36 24,081 .85 208.204.71 
Program, General & Administrative Expenses 
FISCAL SPONSOR GRANTS 0.00 0.00 0.00 <171.38> <15.00> <123 .20> 
RESIST GRANTS PAID OITT 2,000.00 179,570.00 44.90 189,750.00 19,700.00 216.838.00 
OTHER FUNDRAISING COSTS 52.50 6,315.84 1.58 1,072.50 72.54 851.17 
PERSONNEL 11,094.90 100,216.05 25.06 129,910.11 11,405.80 98,098.70 
51000 RENT 1,600.00 18,325.00 4.58 8,731 .25 1,550.00 17,700.00 
51100 OCCUPANCY 89.29 2,882.17 0.72 1,925.00 110.96 2 497.46 
51500 TELEPHONE 250.02 1,706.71 0.43 1,833.37 123.30 1.699.24 
51600 FAX EXPENSES 0.00 <5.10> 0.00 119.13 0.00 88.36 
51700 INTER.NET 0.00 408.19 0.10 -458.37 19.98 -466.3-4 
OFFICE EXPENSES <19.50> 7,472.01 1.87 15,858.15 4-40.06 7.925 .00 
GRANT PR.OGRAM 673.35 1,319.00 0.33 3,3-45.76 121.86 2.702.-46 
POSTAGE <385.00> 1,381.42 0.35 1,787.39 242.33 1.548.60 
54000 TRAVEL 0.00 13.60 0.00 458.37 5.30 505.-48 
54200 STAFF DEVELOPMENT 0.00 400.00 0.10 2,291.63 0.00 1,010.00 
54500 CONFERENCES/MEETINGS 5.60 159.44 0.04 550.00 179.88 731 .50 
ADVERTISING & OUTREACH 357.50 4,499.57 1.13 10,083.37 487.50 4,310.50 
55500 REPAIRS AND MAINTENANCE 0.00 0.00 0.00 687.50 36.75 686.75 
PROFESSIONAL FEES 0.00 4,905.00 1.23 5,958.37 193.50 5,086.00 
57000 INSURANCE- OFFICE 0.00 1,018.00 0.25 1,375.00 89.00 1.357.00 
BOARD EXPENSES 393 .66 3,541.79 0.89 7,929.13 452.55 3.561.68 
OTHER EXPENSES 665 .00 1,600.31 0.40 4,331.36 370.00 l.071.92 
Total Program. G & A Expenses 16,777.32 335,729.00 83 .95 388,284.38 35.586.31 368.612.96 
Othc!r Income & Expenses 
• 
Total Other Income/Expense <894.78> < I 0,388.99> <2.60> 0.00 <871.60> <9.695 .85> 
Total Expenses 15,882.54 325.340.01 81.35 388,28-4.38 34,714.71 358.917. 11 
NET INCOME (LOSS) 24,138.46 21,109.19 5.28 <60,575.02> < I 0,632.86> <150.7 12.-40> 
Unaudited 
RESIST, Inc. 
Page : : 
Income Statement 
For the Eleven Months Ending November 30, 1999 
Printed On: December 10, 1999 
Ratio : Total Revenue 
• 
• • • • • • • • • • • nns YEAR • • • • • • • • • • • **BUDGET*• ••••••• LAST YEAR••••••• 
SUBSIDIARY SCHEDULE 
Current Month Y-T-D Ratio Budget Current Month Y-T-D 
OTIIER CONTRIBUTIONS 
32010 CONTRIBUTIONS-RESTRICTED 0.00 29,218.78 7.31 7,000.00 0.00 5,000.00 
32020 CONTRIBUTIONS- STOCKS 12,173.06 37,355.70 9.34 35,000.00 0.00 11,239.56 
32030 CONTRIBUTIONS- FROM ADS 0.00 0.00 0.00 0.00 0.00 0.00 
32040 CONTRIBUTIONS-FOUNDATIONS 0.00 52,606.00 13.15 30,000.00 16,710.00 32,130.55 
32050 CONTRIBUTIONS-UNSOLICITED 305.00 40,649.00 10.16 40,000.00 305.00 3,647.00 
32060 CONTRIBUTIONS- IN KIND 0.00 0.00 0.00 0.00 0.00 0.00 
12,478.06 159,829.48 39.96 112,000.00 17,015.00 52.017. 11 
LIST SALES 
35110 LIST SALES NA.tv!ES IN NEWS 0.00 246.92 0.06 350.00 0.00 253 .3 l 
35120 OTIIER LIST SALES 0.00 0.00 0.00 o.op 0.00 0.00 
0.00 246.92 0.06 350.00 0.00 253.31 
SALES 
36001 T-SHIRT SALES 274.00 658.00 0.16 2.500.00 108.00 2,350.00 
36002 T-SHIRT COSTS 0.00 0.00 0.00 <1,000.00> 0.00 <2,538.45> 
274.00 658.00 0.16 1,500.00 108.00 <188.45> 
INTEREST & DIVIDENDS 
38001 BANK INTEREST 607.47 7,855.84 1.96 14,000.00 524.50 8,456.54 
38002 STOCK DIVIDENDS 0.00 0.00 0.00 0.00 0.00 0.00 
38003 LOAN INTEREST 0.00 0.00 0.00 0.00 0.00 0.00 
38004 REALIZED GAINS/LOSS INVST 0.00 0.00 0.00 0.00 0.00 0.00 
38006 UNREALIZED GIL ON INVSTMT 7,360.96 19,501.06 4.88 25,000.00 <117.44> 9,422.20 
38007 COtvilvllSSION ON STOCK SALE 0.00 <57.54> <0.01> <60.00> 0.00 <57.43> 
7,968.43 27,299.36 6.83 38.940.00 407.06 17,821.31 
PLEDGE COSTS 
41101 PRINTING-PLEDGES 0.00 1,209.11 0.30 2,000.00 83.00 1,598.70 
41102 POSTAGE- PLEDGES 145.50 1,583.44 0.40 2,• 00.00 608.75 2,653.35 
.41103 MAILHOUSE- PLEDGES 0.00 768.34 0.19 1.550.00 464.28 1,596.41 
145.50 3,560.89 0.89 5,950.00 1,156.03 5,8• 8.46 
NEWSLETTER COSTS 
42101 PRINTING NEWSLETTER 834.80 13,273.89 3.32 19,000.00 1,269.00 14,781.99 
42102 POST AGE- NEWSLETTER 81 l.10 5,609.69 1.40 7,000.00 1,232.81 5,363 .94 
42103 MAILHOUSE- NEWSLETTER 0.00 2,493 .95 0.62 4,• 44.00 2,013.82 4,• 45.68 
42104 CONSULTANTS-NEWSLETTER 54.00 1,002.47 0.25 500.00 0.00 207.50 
• 2105 PHOTOS/GRAPHICS NEWSLETR 1.90 331 .90 0.08 520.00 7.27 322.27 
42106 TYPESETTING- NEWSLETTER 0.00 0.00 0.00 0.00 0.00 0.00 
42107 MISC. EXP.-NEWSLETTER 0.00 0.00 0.00 200.00 0.00 0.00 
1,701.80 22,711.90 5.68 31,664.00 4,522.90 25,121.38 
NATIONAL LIST COSTS 
43101 PRINTING- NATIONAL LIST 0.00 0.00 0.00 0.00 0.00 0.00 
43102 POST AGE-NATIONAL LIST 0.00 0.00 0.00 0.00 0.00 0.00 
43103 l\.1AILHOUSE- NATIONAL LIST 0.00 0.00 0.00 0.00 0.00 0.00 
0.00 0.00 0.00 0.00 0.00 0.00 
ABC MAILING COSTS 
•• IOI PRINTING-ABC MAILINGS 0.00 57• .36 0.14 • .000.00 1,208.84 3, l-+7.57 
4• 102 POST AGE-ABC MAILINGS 0.00 6,2•• .59 1.56 1.500.00 1.035.46 1.515.• 6 
44103 r-.-lAlLHOUSE- ABC MAILINGS 824.68 1,199.68 0.30 1.275.00 360.00 710 .00 
824.68 8,018.63 2.01 6,775.00 2,604.30 5,383 .03 
20 COSTS 
45101 PRINTING- 20 MAILINGS 0.00 579.00 0.14 200.00 0.00 0.00 
45102 POST AGE- 20 MAILINGS 0.00 95.80 0.02 400.00 0.00 0.00 
45103 MAlLHOUSE- 20 MAILINGS 0.00 2,016.10 0.50 300.00 0.00 0.00 
0.00 2,690.90 0.67 900.00 0.00 0.00 
PROSPECTING l\.lAILING COSTS 
• 7101 PRINTING- PROSPECTING 0.00 8,912.07 2.23 15,000.00 0.00 11 ,40-+.0l 
47102 POSTAGE-PROSPECTING 0.00 173.• 9 0.04 8.000.00 84.70 4,297.-+4 
47103 MAILHOUSE-PROSPECTING 2,915 .70 4,196.70 1.05 10.000.00 2,494.78 6.645.22 
• 7104 CONSULT ANTS-PROSPECTING 0.00 2,340.00 0.59 5.000.00 0.00 616.25 
• 7105 PHOTOS/GRAPHICS PROSPECT 0.00 0.00 0.00 0.00 0.00 0.00 
.7106 TYPESETTING-PROSPECTING 0.00 0.00 0.00 0.00 0.00 0.00 7107 L 1ST RENTALS-PROSPECTING 44.31 875 .05 0.22 600.00 0.00 377.39 
2,960.01 16,497.31 4.13 38,600.00 2,579.48 23,3• 0.3 l 
Unaudited 
RESIST, Inc. 
Pagl! : ..: 
Income Statement 
Printed On: December 10, 1999 
For the Eleven Months Ending November 30, 1999 
Ratio : Total Revenue 
• 
••••••••••• nns YEAR ••••••••••• 
..BUDGET** ••••**• LAST YEAR**•••** 
SUBSIDIARY SCHEDULE 
Current Month Y-T-D Ratio Budget Current Month Y-T-D 
FISCAL SPONSOR GRANTS 
49401 DONOR DIRECTED: IN 0.00 0.00 0.00 0.00 0.00 0.00 
49402 DONOR DIRECTED: OlIT 0.00 0.00 0.00 0.00 0.00 0.00 
49411 NWTRCC: IN <237.50> <3.515.00> <0.88> <3 750.00> <300.00> <2,464.00> 
49412 NWTRCC : OlIT 237.50 3,515.00 0.88 3,563.00 285.00 2.340.80 
0.00 0.00 0.00 
RESIST GRANTS PAID OlIT 
<187.00> <15.00> <123 .20> 
49509 RESIST MUL TIYEAR GRANTS PD 0.00 18,000.00 4.50 0.00 0.00 0.00 
49510 RESIST GRANTS PAID OUT 2,000.00 155,570.00 38.90 200,000.00 19,700.00 209,628.00 
49511 COHEN GRANTS PAID OUT 0.00 0.00 0.00 1,000.00 0.00 1,210.00 
49512 SALZMAN GRANTS PAID OlIT 0.00 4.000.00 1.00 6,000.00 0.00 6.000.00 
49514 HOLMES GRANTS PAID OUT 0.00 2,000.00 0.50 0.00 0.00 0.00 
2,000.00 179,570.00 44.90 207,000100 19,700.00 216.838.00 
OlHER FUNDRAISING COSTS 
49601 THANK YOU CARDS-COST 0.00 70.65 0.02 150.00 0.00 0.00 
49602 THANK YOU CARDS-PRINTING 0.00 120.00 0.03 60.00 0.00 40.00 
49603 THANK YOU CARDS- POSTAGE 52.50 400.19 0.10 660.00 72.54 552.17 
49610 PROMO T-SHIRT GIFTS 0.00 0.00 0.00 300.00 0.00 0.00 
49612 PROMO WHATS LEFT 0.00 0.00 0.00 0.00 0.00 259.00 
49620 OTIIER FUNDRAISING COSTS 0.00 5,725.00 1.43 0.00 0.00 0.00 
52.50 6,315.84 1.58 1,170.00 72.54 851.17 
PERSONNEL 
50110 GROSS PAY 8,667.36 77,971 .92 19.50 110,000.00 9,526.40 79.235.40 
50120 EMPLOYER TAXES (Rfica,DES 800.54 8,069.66 2.02 17,600.00 1,263.70 11 .560.66 
50125 RETIREMENT MATCH 264.64 2,304.6-4 0.58 4,400.00 0.00 0.00 
5013 0 STAFF HEAL TH INSURANCE 645.86 7,518.08 1.88 9,000.00 615.70 7.252.64 
50140 WORKER'S COMPENSATION 0.00 259.00 0.06 520.00 0.00 0.00 
50150 CONSULTANTS 716.50 4,092.75 1.02 200.00 0.00 50.00 
11,094.90 100,216.05 25.06 141 ,720.00 11 ,405 .80 98.098.70 
.OFFICE EXPENSES 
520 IO OFFICE SUPPLIES 6'.66 1,679.94 0.42 11 ,500.00 258.81 2,396.50 
52020 OFFICE XEROX 0.00 29.98 0.01 100.00 0.00 60.96 
52040 OFFICE LIBRARY 0.00 268.00 0.07 250.00 0.00 159.70 
52050 OFFICE PRINTING 0.00 2 107.-42 0.53 1,200.00 155.00 903 .25 
52060 MINOR OFFICE EQUIPl'vfENT <26.16> 3,369.21 0.84 4,000.00 <13.75> 4,257.82 
52070 BANK CHARGES 0.00 17.46 0.00 250.00 40.00 146.77 
<19.50> 7,472.01 1.87 17,300.00 440.06 7,925 .00 
GRANT PROGRAM 
52501 PRINTING-GRANT PROGRAM 673.35 782.35 0.20 2,500.00 0.00 1,622.94 
52502 POSTAGE-GRANT PROGRAM 0.00 461.65 0.12 700.00 l 0 1.86 859.52 
52504 CONSULTANTS-GRANT PROGRA 0.00 0.00 0.00 250.00 0.00 50.00 
52505 PHOTO/GRAPIBCS-GRANT PROG 0.00 0.00 0.00 0.00 0.00 0.00 
52510 SUPPLIES-GRANT PROGRAM 0.00 0.00 0.00 0.00 0.00 0.00 
52540 LIBRARY-GRANT PROGRAM 0.00 75.00 0.02 200.00 20.00 170.00 
52550 OTIIER-GRANT PROGRAM 0.00 0.00 0.00 0.00 0.00 0.00 
673.35 1,319.00 0.33 3.650.00 121.86 2,702.46 
POSTAGE 
53010 OFFICE POSTAGE 8.80 750.34 0.19 1,150.00 <457.67> 268.18 
53020 UPS 0.00 5.10 0.00 100.00 0.00 34.00 
53030 POST AGE DUE/BRE ENVELOPES <393 .80> 625 .98 0.16 700.00 700.00 1,246.-42 
<385.00> 1,381.42 0.35 1,950.00 242.33 1,548.60 
ADVERTISING & OUTREACH 
55101 ADVERTISING 357.50 4,499.57 1. 13 3,500.00 487.50 3,903 .50 
55102 BROCHURE 0.00 0.00 0.00 7,500.00 0.00 407.00 
55103 ANNUAL REPORT 0.00 0.00 0.00 0.00 0.00 0.00 
55150 OTIIER 0.00 0.00 0.00 0.00 0.00 0.00 
357.50 4,499.57 1.13 11 ,000.00 487.50 4,310.50 
PROFESSIONAL FEES 
56010 LEGAL FEES 0.00 0.00 0.00 500.00 0.00 0.00 
56020 ACCOUNTING FEES 0.00 4.905 .00 1.23 6,000.00 193.50 4,886.00 
56030 PROFESSIONAL FEES 0.00 0.00 0.00 0.00 0.00 200.00 
• 
0.00 4,905 .00 1.23 6.500.00 193.50 5.086.00 
Unaudited 
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Income Statement 
For the Eleven Months Ending November 30, 1999 
Printed On: December 10, 1999 
Ratio: Total Revenue 
• 
• • • • • • • • • • • TIIIS YEAR • • • • • • • • • • • ••BUDGEP• ••••••• LAST YEAR••••••• 
SUBSIDIARY SCHEDULE 
Current Month Y-T-D Ratio Budget Current Month Y-T-D 
BOARD EXPENSES 
58001 BOARD XEROX 53.40 1,561.26 0.39 1,750.00 246.78 1,576.82 
58002 BOARD POSTAGE/UPS 0.00 589.05 0.15 1,000.00 193.13 793.49 
58003 BOARD 1RA VEL 183.50 975.80 0.24 1,000.00 0.00 834.95 
58004 BOARD FOOD/MEETINGS 156.76 385.68 0.10 350.00 12.64 356.42 
58005 BOARD OUTREACH 0.00 0.00 0.00 50.00 0.00 0.00 
58006 BOARD EXPENSE: OTHER 0.00 30.00 0.01 4,500.00 0.00 0.00 
393.66 3,541.79 0.89 8,650.00 452.55 3,561.68 
OTHER EXPENSES 
59010 BAD DEBTS 0.00 0.00 0.00 0.00 0.00 0.00 
59020 DUES AND FEES 665.00 1,410.00 0.35 1,100.00 370.00 1,295.00 
59030 TAX PENAL TIES & INTEREST 0.00 163.25 0.04 125.00 0.00 4.92 
59040 OTHER PENAL TIES/FINES 0.00 16.00 0.00 o.op 0.00 0.00 
59050 BOUNCED CHKS-UNKNOWN ACC 0.00 0.00 0.00 0.00 0.00 0.00 
59060 l.\1ISCELLANEOUSEXPENSE 0.00 11.06 0.00 1,500.00 0.00 <228.00> 
59090 DEPRECIATION 0.00 0.00 0.00 2,000.00 0.00 0.00 
665.00 1,600.31 0.40 4,725.00 370.00 1,071.92 
• 
• 
Unaudited 
FY94 I 
Income 
304 Contributions-Pledges 102,755 
305 Contributions-Newsletter 58,937 
• 
306 Contributions-ABC Mailing 39,799 
307 Contributions- Nat'I List 4,188 
Total Internal Mailings 205,679 
314 , Contributions-Prospecting 4,213 
320 I Other Contributions 
Restricted 6,073 
i Stocks 25,420 
Foundations 8,003 
Unsolicited 14,545 
In Kind 0 
Total 54,041 
351 List Sales I 
Names in the News 422 
Other List Sales 0 
Total 422 
360 Sales 
T-Shirt Sales 1,872 
T-Shirt Costs (1 ,622) 
Total 250 
370 Roya lties 4 
375 Fiscal Sponsorship Fees 0 
380 Interest & Divedends 
Bank Interest 12,503 
Stock Dividends 0 
Loan Interest 100 
Real ized Gains/Losses 0 
Unrealized G/L (18,517) 
Commission on Stock Sale 0 
Total (5,914) 
• 
390 Miscellaneous Income 2,601 
Total Other Revenue 55,617 
Total Revenue 261,296 
Expenses 
411 Pledge Costs 
Printing 1,604 
Postage 2,016 
Mailhouse 1,060 
Total 4,679 
421 Newsletter Costs 
Printing 18,698 
Postage 5,125 
Mailhouse 5,203 
Consultants 185 
Photos/Graphics 356 
Typesetting 1,535 
Misc 162 
Total 31 ,262 
431 National List Costs 
Printing 1,572 
Postage 930 
Mailhouse 378 
Total 2,880 
441 ABC Mailing Costs 
Printing 1,275 
Postage 991 
Mailhouse 1,324 
Total 3,589 
451 20 Costs 
Printing 93 
Postage 303 
Mailhouse 156 
Total 552 
Total Internal Mailing Costs 42,963 
FY95 
100,058 
50,901 
47,542 
2,883 
201,384 
705 
5,000 
7,766 
10,550 
18,789 
0 
42,106 
I 
622 
0 
622 
987 
(853) 
134 
715 
0 
28,545 
0 
0 
0 
15,483 
0 
44,028 
48 
88,357 
289,741 
1,328 
2,081 
993 
4,403 
14,358 
4,893 
4,259 
645 
350 
1,600 
148 
26,252 
1,353 
628 
98 
2,080 
1,493 
3,785 
276 
5,554 
I 
102 
153 
282 
537 
38,826 
Resist Budget 
2000 
FY96 FY97 j 
i 
104,939 110,611 I 
45,254 46,943 
56,619 59,701 
5,956 1,337 I 
212,769 218,ss2 I 
12,384 16,402 ! 
7,000 7,310 
23,405 31,043 
13,120 27,058 
14,590 33,852 
0 370 
58,115 99,633 
I 
189 25 I 
0 0 1 I 
189 25 I 
665 1,295 
132 (930) 
797 365 
387 80 
0 0 
11 ,301 15,149 
352 0 
0 0 
0 (76) 
6,532 31,205 
0 0 
18,185 46,278 
77 7,667 
90,135 170,450 
302,903 389,103 
2,370 1,552 
1,214 2,187 
1,167 933 
4,751 4,672 
18,436 15,013 
4,591 6,756 
5,340 4,040 
323 882 
420 486 . 
0 Q ! 
0 0 
29,110 27,177 I 
1,473 48 I 
1,427 6 
566 0 
3,466 55 
3,455 1,942 
2,139 1,484 
946 1,159 I 
6,540 4,585 
0 200 
0 383 
0 229 
0 811 
43,868 37,299 I 
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FY98 I Budget I 99%98 I Budget j 00%99 
I 99 2000 I 
117,051 I 123,050 105% 126,000 102% 
43,740 I 50,000 114% 55,000 110% 
81,498 I 85,000 104% 100,000 I 118% 
0 0 o , 
242,288 I 258,050 107% 281,000 1 109% 
21 ,526 , 30,000 139% 25,QQQ I 83% 
I 
5,000 I 7,000 I 140% 7,000 I 100% 
50,306 35,000 70% 40,000 114% 
34,967 30,000 86% 50,000 167% 
53,333 I 40,000 75% 60,000 150% 
150 l 0 0% 0 
143,755 : 112,000 78% 157,000 i 140% 
253 350 138% 300 i 86% 
Q , 0 0 
253 I 350 138% 300 I 86% 
I I I 
2,399 I 2,500 104% 2,500 100% 
(1 ,217) l (1 ,000) 82% (1 ,500) 150% 
1,182 1,500 127% 1,000 67% 
. 22 I 50 229% 50 100% 
0 j 0 300 
I 
I 
14,776 1 14,000 95% 10,000 71% 
o · I 0 0 
0 I 0 0 
o ; 0 0 
37,167 I 25,000 67% 25,000 100% 
(57) 1 (60) (60) 100% 
51 ,885 I 38,940 75% 34,940 90% 
432 500 116% 200 40% 
219,056 183,340 84% / 218,790 119% 
461,344 I 441,390 I 96% 4ss,1so I 113% 
1,509 2,000 133% 2,000 100% 
2,562 2,400 94% 2,200 92% 
1,596 1,550 97% 1,200 77% 
5,667 5,950 105% 5,400 91% 
17,920 19,000 106% 23,000 121% 
6,051 7,000 116% 7,000 100% 
4,446 4,444 100% 5,000 113% 
1,158 500 43% 1,200 240% 
427 I 520 122% 500 96% 
o, 0 0 
Q I 200 I 0 0% 
30,002 ; 31 ,664 106% · 36,700 116% 
o, 0 0 1 
0 i 0 0 
0 1 0 0 
Q I 0 0 
3,034 ! 4,000 132% 4,000 100% 
1,459 I 1,500 103% 3,500 233% 
720 1,275 177% 1,500 118% 
5,213 I 6,775 130% 1 9,000 133% 
I I 
0 200 700 350% 
Q I 400 200 50% 
0 300 2,500 833% 
0 1 900 3,400 378% 
40,882 45,289 111% 54,500 120% 
FY94 
471 Prospecting Mailing Costs I 
I Printing 291 
I Postage 26 I 
. , Mailhouse 0 1 
Consultants 0 
Photos/Graphics O ; 
Typesetting 0 , 
I List Rentals o · 
I Total 317 I 
·Total External Mailing Costs 317 I 
·Total Mailing Costs 43,280 I 
Net Revenue After Mail Costs 21a,01s I 
1 494 Fiscal Sponsor Grants 
I NWTRCC: In (1 ,512) 
I NWTRCC: Out 1,436 I 
I Total (76) ' 
495 Resist Grants Paid Out I 
: Resist Grants 147,605 i 
Cohen Grants Q i 
Holmes Grants 0 
Salzman Grants 0 
Total 147,605 
496 Other Fundraising Costs 
I Thank You Cards- Cost 151 
Thank You Cards- Printing 45 I 
Thank You Cards- Postage 0 
Promo T-Shirts 84 
Promo 'What's Left" 0 
Other O! 
Total 280 
501 Personnel 
Gross Pay 73,786 
• 
! Employer Taxes . 7,366 
I Staff Health Insurance 5,472 
: Retirement Plan 
' 
WEC Reimburse Health 2,522 
I Poggi Reimburse Health 129 
I Worker's Compensation 481 
i Consultants 0 
Total 89,757 
510 :Rent 3,468 i 
511 !Occupancy 
515 1 Telephone 1,752 
516 :FAX Expenses 109 
517 Internet 0 
520 · Office Expenses I 
Office Supplies 554 I 
Office Xerox 596 
Office Library 121 I 
! Office Printing 2,413 I 
i Minor Office Equipment 95 I 
I Bank Charges 50 
Total 3,828 
525 Grant Program 
Printing 0 1 
Postage 0 
Consultants 0 1 
Library 0 
i Other o : 
Total Q t 
530 Postage I 
Office Postage 3,241 I 
UPS 53 
Postage Due/BREs 0 
Total 3,294 
540 ,Travel 13 
542 1 Staff Development 0 
FY95 I 
140 i 
30 I 
0 1 
0 1 
0 1 
I 
0 
0 1 
170 l 
170 
38,996 
2so,14s I 
I 
(1 ,270) : 
1,207 
(63) 1 
I 
106,846 I 
1,000 I 
0 
1,000 1 
108,846 1 
I 
O l 
40 I 
100 
207 
0 1 
0 1 
347 
94,249 
8,728 
5,355 
2,179 
209 
394 
0 
111 ,114 
3,468 
0 
1,718 
34 
65 
I 
942 
1,049 i 
167 I 
1,140 I 
199 
145 
3,643 
0 
0 
0 
0 
0 1 
0 
2,946 
0 
0 
2,946 
108 
0 
Resist Budget 
2000 
FY96 FY97 
6,243 4,301 
1,882 3,432 
2,641 13,356 
927 35 
0 0 
0 0 
0 214 
11 ,694 21,339 I 
11,694 21,339 
ss,ss1 I 58,638 
247,342 I 330,465 I 
(3,525) (2,705) 
3,349 2,570 
(176) (135) 
111 ,939 105,831 
1,000 1,000 
0 0 
1,000 2,000 
113,939 108,831 
0 0 
66 40 
466 719 
107 25 
906 74 
379 (17) 
1,924 841 
64,218 67,801 
6,047 6,416 
5,522 5,603 
0 0 
0 0 
435 332 
111 793 
76,334 80,944 
2,890 14,973 
0 1,798 
2,179 2,079 
68 70 
230 381 
2,346 1,955 
1,084 267 
210 224 
954 1,961 
739 580 
264 226 
5,596 5,212 
220 1,936 
448 990 
283 916 
394 109 
0 0 
1,345 3,951 
1,482 964 
40 159 
1,662 0 
3,184 1,122 
99 117 
0 1,546 
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99 2000 l 2020% 
7,628 15,000 197% 15,000 i 100% 
4,274 8,000 187% 5,000 ' 63% 
6,645 10,000 150% 6,000 60% 
616 5,000 811% 5,000 I 100% 
0 0 0 , 
0 0 O ' 
467 600 128% 600 100% 
19,631 38,600 197% 31 ,600 ! 82% 
19,631 38,600 197% 31,600 82% 
60,512 83,889 139% 86,100 i 103% 
400,831 357,501 89% 1 413,690 I 116% 
I 
(3,414) (3,750) 110% 0 0% 
3,243 3,563 110% 4,000 112% 
(171) (187) 110% 4,000 , -2139% 
238,728 200,000 84% 242,Q0Q I 121% 
1,210 1,000 83% 0 1 0% 
0 0 2,000 I 
8,000 6,000 75% 6,000 I 100% 
247,938 207,000 83% 250,000 121% 
I 
I 
0 150 100 I 67% 
40 60 150% 150 250% 
657 660 100% 600 i 91% 
384 300 78% 300 I 100% 
259 0 0 1 
0 0 2,500 ! 
1,340 1,170 87% 3,650 312% 
86,735 110,000 127% 141 ,000 128% 
8,952 17,600 197% 14,000 80% 
7,191 9,000 125% 10,000 i 111% 
0 4,400 5,500 125% 
0 0 0 
0 0 0 1 
339 520 153% 520 100% 
685 200 29% 2,500 I 1250% 
103,902 141,720 136% 173,520 I 122% 
19,250 9,525 49% 9,750 I 102% 
2,583 2,100 81% 2,500 119% 
1,868 2,000 107% 4,ooo I 200% 
117 130 111% 130 ! 100% 
486 500 103% 800 I 160% 
I 
1,747 11 ,500 658% 3,000 ' 26% 
61 100 164% 100 100% 
160 250 157% 300 120% 
903 1,200 133% 2,500 . 208% 
848 4,000 472% 5,000 125% 
147 250 170% 100 : 40% 
3,866 17,300 448% 11 ,000 I 64% 
1,623 2,500 154% 2,500 i 100% 
1,010 700 69% 700 I 100% 
50 250 500% 250 : 100% 
170 200 118% 200 I 100% 
0 0 O ' 
2,853 3,650 128% 3,650 . 100% 
720 1,150 160% 1,000 I 87% 
39 100 254% 100 100% 
0 700 700 I 100% 
760 1,950 257% 1,800 92% 
505 500 99% 250 I 50% 
1,010 2,500 248% 2,500 I 100% 
I FY94 
545 Conferences/Meetings 0 
• 
550/ Advertising and Outreach 
551 Advertising 2,247 
Brochure 0 
Annual Report 0 
Total 2,247 
555 Repairs and Maintenance 70 
560 Professional Fees 
Legal Fees 0 
Accounting Fees 2,140 
Computer Consulting Fees 134 
I Total 2,274 
570 Insurance-Office 579 
580 Board Expenses 
Board Xerox 1,840 
I Board Postage/UPS 205 
Board Travel 327 
Board Food/Meetings 63 
Board Outreach 0 
Other 450 
Total 2,885 
590 Other Expenses 
Bad Debts 0 
Dues and Fees 500 
Tax Penalties and Interest 0 
Other Penalties and Fines 0 
Bounced Checks- Unknown 0 
Misc. Expenses 9 
Depreciation 777 
Total 1,286 
' 
Total Expenses 259,373 
Other lncome/Espenses 
Net Income (41,357) 
• 
FY95 
0 
3,297 
0 
0 
3,297 
0 
0 
2,670 
0 
2,670 
849 
2,239 
284 
1,063 
0 
0 
58 
3,643 
0 
500 
0 
0 
0 
(0) 
1,118 
1,618 
244,302 
6,443 
Resist Budget 
2000 
FY96 FY97 
411 170 
2,763 3,115 
13,772 9,015 
0 0 
16,534 12,130 
259 630 
0 260 
4,565 5,488 
0 0 
4,565 5,748 
870 1,006 
1,763 1,505 
808 881 
785 804 
170 295 
0 0 
0 4,915 
3,526 8,400 
0 0 
1,115 850 
0 217 
0 0 
0 0 
22 1,357 
1,160 2,595 
2,297 5,020 
236,076 254,833 
(4,213) 
11,266 79,845 
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FY98 Budget 98%97 Budget 00%99 
99 2,000 
732 600 82% 1,000 167% 
4,320 3,500 81% 4,500 129% 
407 7,500 1843% 7,500 100% 
0 0 0 
4,727 11,000 233% 12,000 109% 
687 750 109% 750 100% 
0 500 500 100% 
5,026 6,000 119% 7,500 125% 
200 0 0% 300 
5,226 6,500 124% 8,300 128% 
1,357 1,500 111% 1,500 100% 
1,765 1,750 99% 1,850 106% 
890 , 1,000 112% 1,000 100% 
1,172 1,000 85% 1,500 150% 
367 350 95% 500 143% 
0 50 100 200% 
0 4,500 1,000 22% 
4,194 8,650 206% 5,950 69% 
0 0 0 
1,125 1,100 98% 1,600 145% 
5 125 2541% 180 144% 
0 0 0 
0 0 0 
72 1,500 2098% 200 13% 
3,909 2,000 51% 4,000 200% 
5,110 4,725 92% 5,980 127% 
408,340 423,583 104% 503,030 119% 
(10,139) I 
2,630 (66,082) -2513% (89,340) 135% 
Income 
304 : Contributions-Pledges 
305 j Contributions-Newsletter 
306 : Contributions-ABC Mailing 
, 307 1 Contributions- Nat'I List 
Total Internal Mailings 
1 314 Contributions-Prospecting 
320 Other Contributions 
351 List sales 
360 Sales 
370 Royalties 
375 1 Fiscal Sponsorship Fee 
I 380 ' Interest & Divedends 
390 : Miscellaneous Income 
'Total Other Revenue 
JTotal Revenue 
Expenses 
411 Pledge Costs 
421 Newsletter Costs 
431 National List Costs 
441 IABC Mailing Costs 
451 I ZO Costs 
Total Internal Mailing Costs 
471 Prospecting Mailing Costs 
Total External Mailing Costs 
Total Mailing Costs 
Net Revenue After Mail Costs 
494 Fiscal Sponsor Grants 
495 Resist Grants Paid Out 
496 Other Fundraising Costs 
501 Personnel 
510 Rent 
511 Occupancy 
515 Telephone 
516 FAX Expenses 
517 j Internet 
520 I Office Expenses 
525 Grant Program 
530 , Postage 
540 :Travel 
542 ! Staff Development 
545 Conferences and Meetings 
550 Advertising and Outreach 
551 Advertising and Outreach 
555 Repairs and Maintenance 
560 Professional Fees 
570 1 Insurance-Office 
580 · Board Expenses 
' 
590 , Other Expenses 
I '. Total Expenses 
I ;Net Income 
Budget Comparison 2000 
Percentage Increases 1992 - 2000 
FY92 I FY93 93 % 92 : : 
101,495 I 96,102 95% 1 
59,683 ! 53,271 89% 1 
24,569 31,103 127%; 
502 I 2,711 540% 
186,248 I 183,187 98o/o i 
10,503 I 24,739 236% , 
31,811 ! 43,286 136%1 
0 : 365 I 
122 I 357 291% . 
Di 0 100% 1 
0 0 i 
16,462 i 20,148 122% ' 
8,121 I 1,324 16% 
s1,02s I 90,219 135%1 
253,274 273,406 108%1 
4,867 4,289 0% 1 
33,243 31,329 94% 1 
0 2,412 I 
1,670 3,744 224% 1 
58 340 586% 1 
39,837 42,114 106% 
17,769 17,895 101% 
17,769 17,895 101% 
57,606 60,009 104% 
195,668 213,396 109%1 
0 (66) 
102,103 109,025 107% 
604 870 144% 
93,835 87,737 94% 
3,468 3,468 100% 
0 0 
1,866 1,954 105% 
0 0 100% 
0 0 100%! 
3,493 I 3,157 90% ! 
0 0 I 
3,139 2,852 91 % I 
1 0 0% 
0 0 i 
0 1 0 I 
3,422 i 2,931 86% 
O· I 0 I 
105 I 35 33% 
1,996 2,085 104% 1 
510 : 478 94% 
2,933 I 2,803 96% 1 
12,563 ; 4,393 35% 1 
230,03s I 221,722 96% 1 
(34,370) 1 (8,325) 24% 
Page 1 
FY94 94%93 FY95 
102,755 107% 100,058 
58,937 111% 50,901 
39,799 128% 47,542 
4,188 155% 2,883 
205,679 112% 1 201,384 
4,213 17% 705 
54,041 125% 42,106 
422 116% 622 
250 70% 134 
4 715 
0 0 
(5,914) -29% 44,028 
2J,01 196% 48 
55,617 62% 88,357 
261,296 96% 289,741 
4,679 109% 4,403 
31,262 100% 26,252 
2,880 119% 2,080 
3,589 96% 5,554 
552 162% 537 
42,963 102% 38,826 
317 2% 170 
317 2% 170 
43,280 72% 38,996 
218,016 102% 250,745 
(76) 114% (63) 
147,605 135% 108,846 
280 32% 347 
89,757 102% 111,114 
3,468 100% 3,468 
0 0 
1,752 90% 1,718 
109 34 
0 100% 65 
3,828 121% 3,643 
0 0 
3,294 116% 2,946 
13 108 
0 0 
0 0 
2,247 77% 3,297 
0 0 
70 200% 0 
2,274 109% 2,670 
579 121% 849 
2,885 103% 3,643 
1,286 29% 1,618 
259,373 117% 244,303 
(41,356) 497% 6,442 
Income 
1 304 Contributions-Pledges 
• 
305 Contributions-Newsletter 
306 Contributions-ABC Mailing 
I 
307 Contributions- Nat'I List 
Total Internal Mailings 
1 314 Contributions-Prospecting 
320 Other Contributions 
351 List sales 
· 360 Sales 
370 Royalties 
375 Fiscal Sponsorship Fee 
380 Interest & Divedends 
390 Miscellaneous Income 
Total Other Revenue 
i Total Revenue 
Expenses 
I 411 Pledge Costs 
I 421 Newsletter Costs 
I 431 National List Costs 
I 441 ABC Mailing Costs 
' 451 ZO Costs 
I Total Internal Mailing Costs 
I 471 Prospecting Mailing Costs 
I Total External Mailing Costs 
I Total Mailing Costs I 
I Net Revenue After Mail Costs 
I 494 Fiscal Sponsor Grants 
I 495 Resist Grants Paid Out 
; 496 : Other Fundraising Costs 
I 501 Personnel 
I 510 Rent I 
I 511 Occupancy I 
515 Telephone 
I 516 :FAX Expenses 
I 517 Internet 
I 520 Office Expenses I 
525 Grant Program 
530 Postage 
1 540 Travel 
I 542 Staff Development 
! 545 Conferences and Meetings I 
I 550 Advertising and Outreach 
I 551 Advertising and Outreach 
555 Repairs and Maintenance 
560 Professional Fees 
570 Insurance-Office 
1 580 Board Expenses 
' ; 590 Other Expenses 
, Total Expenses 
i Net Income 
Budget Comparison 2000 
Percentage Increases 1992 - 2000 
95%94 FY96 96 % 95 
97% 104,939 105% 
86% 45,254 89% 
119% 56,619 119% 
69% 5,956 207% 
98% 212,769 106% 
17% 12,384 1757% 
78% 58,115 138% 
147% 189 30% 
54% 797 595% 
19208% 387 54% 
0 
-745% 18,185 41% 
2% 77 161% 
159%1 90,135 102% 
111%1 302,903 105% 
94% 4,751 108% 
84% 29,110 111% 
72% 3,466 167% 
155% 6,540 118% 
97% 0 0% 
90% 43,868 113% 
54% 11,694 6879% 
54% 11,694 6879% 
90% 55,561 142% 
115% 247,342 99% 
83% (176) 279% 
74% 113,939 105% 
124% 1,817 524% 
124% 76,334 69% 
100% 2,890 83% 
0 
98% 2,179 127% 
31% 68 202% 
230 354% 
95% 5,596 154% 
1,345 
89% 3,184 108% 
830% 99 91% 
0 
411 
147% 0 0% 
16,534 
0% 259 
117% 4,565 171% 
147% 870 102% 
126% 3,526 97% 
126% 1,137 70% 
94% 234,809 96% 
-16% 12,533 195% 1 
Page2 
FY97 97% 96 FY98 I 98 % 97 
110,671 105% 111,051 I 106% 
46,943 104% 43,740 i 93% 
59,701 105% 81,498 I 137% 
1,337 22% Q I I 0% 
218,652 103% 242,2aa I 111% 
16,402 132% 21 ,526 I 131% 
99,633 171% 143,755 144% 
25 13% 253 I 1013% 
365 46% 2,399 I 657% 
80 21% 22 I 27% 
0 0 / 
46,278 254% 51,885 I 112% 
7,667 9951% 432 i 6% 
170,450 189% 220,273 : 129% 
Jss,103 I 128% 462,561 I 119% 
I 
4,672 98% 5,667 121% 
27,177 93% 30,002 110% 
55 2% Q I I 0% 
4,585 70% 5,213 I 114% 
810 I O j 0% 
37,299 85% 40,aa2 I 110% 
21,339 182% 19,631 I 92% 
21,339 182% 19,631 I 92% 
58,638 106% so,513 I 103% 
330,465 134% 402,04s I 122% 
(135) 77% (171) 1 126% 
108,831 96% 247,938 228% 
841 46% 1,340 159% 
80,944 106% 103,903 128% 
14,973 518% 18,475 123% 
1,798 2,677 149% 
2,079 95% 2,054 99% 
70 104% 122 174% 
381 165% 506 133% 
5,212 93% 3,866 I 74% 
3,951 I 294% 2,853 I 72% 
1,122 35% 760 68% 
111 I 118% 505 ! 432% 
1,546 1,010 ! 65% 
170 41% 132 I 430% 
0 0 
12,130 73% 4,121 I 39% 
630 243% 1,427 227% 
5,747 126% 5,226 I 91% 
1,006 : 116% 1,087 ! 108% 
8,400 I 238% 4,194 1 50% 
s,020 I 441% 5,110 I 102% 
254,833 I 109% 408,342 I 160% 
75,632 I 603% (6,293) -8% 
Income i 
304 Contributions-Pledges 
305 Contributions-Newsletter 
306 Contributions-ABC Mailing 
307 Contributions- Nat'I List 
I 
Total Internal Mailings 
I 314 Contributions-Prospecting I 
320 Other Contributions 
351 List sales 
360 T Shirt Sales 
370 Royalties 
375 Fiscal Sponsorship Fee 
380 Interest & Divedends 
390 Miscellaneous Income 
Total Other Revenue 
Total Revenue 
Expenses 
411 Pledge Costs 
421 Newsletter Costs 
431 National List Costs 
441 ABC Mailing Costs 
451 ZO Costs 
Total Internal Mailing Costs 
471 Prospecting Mailing Costs 
Total External Mailing Costs 
• 
Total Mailing Costs 
Net Revenue After Mail Costs 
494 Fiscal Sponsor Grants 
495 Resist Grants Paid Out 
496 Other Fundraising Costs 
501 Personnel 
510 Rent 
511 Occupancy 
515 Telephone 
516 FAX Expenses 
517 Internet 
520 Office Expenses 
525 Grant Program 
530 Postage 
540 Travel 
542 Staff Development 
545 Conferences and Meetings 
550 Advertising and Outreach 
551 Advertising and Outreach 
555 Repairs and Maintenance 
560 Professional Fees 
570 Insurance-Office 
580 Board Expenses 
' 
590 Other Expenses 
Total Expenses 
I 
Net Income 
Budget Comparison 2000 
Percentage Increases 1992 - 2000 
Budget 99 99%98 FY99 YTD I Budget 00 
123,050 105% 96,489 I 126,000 
50,000 114% 45,252 ; 55,000 
85,000 104% 59,132 . 100,000 
I 0 O ' 0 
258,050 107% 200,874 i 281,000 
I 30,000 139% 10,760 . 25,000 I 
112,000 78% 159,829 i 157,000 
350 138% 247 I 300 
1,500 63% 658 I 1,000 
50 229% 31 50 
0 185 I 300 
38,940 75% 27,299 ; 34,940 
500 116% 45 I 200 
I 183,340 83% 199,oss I 21s,190 I 
441,390 95% 399,929 I 499,790 I 
I 
' 5,950 105% 3,561 ! 5,400 
31 ,664 106% 22,712 ; 36,700 
0 O i 0 
6,775 130% a,019 I 9,000 
900 2,691 i 3,400 
45,289 111% 36,982 I 54,500 
38,600 197% 16,497 I 31,600 
38,600 197% 16,497 I 31,600 
83,889 139% 53,480 I 86,100 
357,501 89% 346,449 I 413,690 
(187) 110% 0 4,000 
207,000 83% 179,570 I 250,000 
1,170 87% 6,316 3,650 
141 ,720 136% 100,216 173,520 
9,525 52% 18,325 9,750 
2,100 78% 2,882 2,500 
2,000 97% 1,707 4,000 
130 107% (5) 130 
500 99% 408 800 
17,300 448% 7,472 I 11 ,000 
3,650 128% 1,319 · 3,650 I 
1,950 257% 1,381 ! 1,800 
I 500 99% 14 I 250 
2,500 248% 400 2,500 
600 82% 159 1,000 
0 0 0 
11 ,000 233% 4,500 12,000 
750 53% 0 750 
6,500 124% 4,905 I 8,300 
1,500 138% 1,018 ; 1,500 
8,650 206% 3,542 I 5,950 l 
4,725 92% 1,600 ! 5,980 I 
423,583 104% 335,729 I soJ,030 I 
(66,082) 1050% 10,120 I (89,340) 1 
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00 % 99 
102% 
110% 
118% 
109% 
83% 
140% 
86% 
67% 
100% 
90% 
40% 
119% 
113% 
91% 
116% 
133% 
378% 
120% 
82% 
82% 
103% 
116% 
-2139% 
121% 
312% 
122% 
102% 
119% 
200% 
100% 
160% 
64% 
100% 
92% 
50% 
100% 
167% 
109% 
100% 
128% 
100% 
69% 
127% 
119% 
135% 
Income FY94 FY95 
• 
I 304 , Contributions-Pledges 102,755 100,058 i 
305 , Contributions-Newsletter 58,937 50,901 
, 306 : Contributions-ABC Mailing I 39,799 47,542 I 
1 307 Contributions- Nat'! List 4,188 2,883 I 
Total Internal Mailings 205,679 201,384 I 
314 : Contributions-Prospecting 4,213 . 705 , 
' 320 Other Contributions 54,041 42,106 I 
: 351 ; List sales 422 622 
I 360 T Shirt Sales 250 134 I I 
I 370 Royalties 4 715 I 
375 Fiscal Sponsorship Fee 0 0 1 
I 380 Interest & Divedends (5,914) 44,028 ' 
i 390 Miscellaneous Income 2,601 48 
Total Other Revenue 55,617 88,357 I 
I 1Total Revenue 261,296 I 289,741 
Expenses 1 i 
411 I Pledge Costs I 4,679 4,403 l 
421 INewsletter Costs I 31 ,262 26,252 
431 National List Costs I 2,880 2,080 
441 ABC Mailing Costs i 3,589 5,554 
451 ZO Costs I 552 537 I 
I Total Internal Mailing Costs 1 42,963 38,826 I 
I 4 71 Prospecting Mailing Costs 317 170 I 
Total External Mailing Costs 317 110 I 
I !Total Mailing Costs I 43,280 38,996 I I 
I Net Revenue After Mail Costs 218,016 2so,14s I 
I 494 1 Fiscal Sponsor Grants (76) (63) 1 
! 495 1 Resist Grants Paid Out 147,605 108,846 
I 496 1Other Fundraising Costs 280 347 
I 501 Personnel 89,757 111 ,114 I 
510 Rent 3,468 3,468 
I 511 Occupancy 
515 Telephone 1,752 1,718 
516 FAX Expenses 109 34 
517 1 Internet 0 65 
I 520 Office Expenses I 3,828 3,643 
525 Grant Program ' I 
530 Postage 3,294 2,946 
540 Travel 13 108 
542 Staff Development 0 0 
545 Conferences and Meetings 0 0 1 
550 Advertising and Outreach 2,247 3,297 
5 5 I I Advertising and Outreach 0 0 1 
555 Repairs and Maintenance 70 o : 
I 560 l Professional Fees 2,274 2,670 I 
570 : Insurance-Office 579 849 
1 580 1Board Expenses 2,885 3,643 
1 590 1 Other Expenses 1,286 1,618 
i ,Total Expenses 259,373 244,303 
I Other Income & Expenses I 
' 
1Net Income (41,356) 6,442 l I 
• 
Resist Budget 2000 
Overview 
FY96 FY97 FY98 
104,939 110,671 117,051 
45,254 t 46,943 43,740 
56,619 59,701 81 ,498 
5,956 I 1,337 0 1 
212,769 218,652 242,288 
12,384 I 16,402 21 ,526 
58, 115 99,633 143,755 
189 25 253 
797 365 2,399 
387 80 22 
0 1 0 0 
18,185 I 46,278 51,885 
n ; 7,667 432 
90,135 I 110,4so I 220,213 I 
302,903 I 389,103 462,561 
I 
4,751 4,672 5,667 
29,110 27,177 30,002 
3,466 55 0 
6,540 4,585 5,213 
0 810 0 
43,868 37,299 40,882 
11 ,694 21 ,339 19,631 
11,694 21,339 19,631 
55,561 ss,638 I 60,513 
241,342 I 330,465 402,048 
(176) (135) (171) 
113,939 108,831 247,938 
1,817 841 1,340 
76,334 80,944 103,903 
2,890 14,973 18,475 
1,798 2,677 
2,179 2,079 2,054 
68 70 122 
230 381 506 
5,596 5,212 3,866 
1,345 3,951 2,853 
3,184 1,122 760 
99 117 505 
0 1,546 1,010 
411 170 732 
0 0 0 
16,534 12,130 4,727 
259 630 1,427 
4,565 5,747 5,226 
870 1,006 1,087 
3,526 8,400 4,194 
1,137 5,020 5,110 
234,809 254,833 408,342 
(4,213) (10,52,6) 
12,533 79,845 4,233 
Page 1 
Budget 99 99 %98 FY99 YTD I Budget 00 00 % 99 
123,050 105% 96,489 I 126,000 102% 
50,000 114% 45,252 55,000 110% 
85,000 104% 59,132 100,000 118% 
0 I 0 0 1 
258,050 107% 1 200,874 ' 281,000 109% 
30,000 139%1 10,760 25 ,000 83% 
112,000 78% 159,829 , 157,000 140% 
350 138% 247 I 300 I 86% 
1,500 63% 658 ' 1,000 l 67% 
50 229% 31 i 50 I 100% 
0 185 . 300 i 
38,940 75% 27,299 34,940 i 90% 
500 116% 45 200 40% 
183,340 83% 1 199,055 1 218,790 119% 
441,390 95% 1 399,929 ! 499,790 I 113% 
i I 
5,950 105% 3,561 I 5,400 , 91 % 
31,664 106% 22,712 I 36,700 116% 
0 0 1 0 ' 
6,775 130% 8,019 I 9,ooo I 133% 
900 2,691 I 3,400 I 378% 
45,289 111% 36,982 i 54,500 I 120% 
38,600 197% 16,497 31,600 i 192% 
38,600 197% 16,497 I 31,600 I 82% 
83,889 139% 53,480 I 86,too I 103% 
357,501 89% 1 346,449 l 413,690 I 116% 
(187) 110% 0 1 4,ooo I -2139% 
207,000 83% 179,570 250,000 I 121 % 
1,170 87% 6,316 3,650 312% 
141 ,720 136% 100,216 173,520 I 122% 
9,525 52% 18,325 l 9,750 I 102% 
2,100 78% 2,882 2,500 I 119% 
2,000 97% 1,707 4,ooo I 200% 
130 107% (5) 1 130 100% 
500 99% 408 800 160% 
17,300 448% 7,472 11 ,000 64% 
3,650 128% 1,319 3,650 100% 
1,950 257% 1,381 1,800 92% 
500 99% 14 250 I 50% 
2,500 248% 400 I 2,500 : 100% 
600 82% 159 1,000 i 167% 
0 0 o j 
11 ,000 233% 4,500 ' 12,000 109% 
750 53% 0 750 100% 
6,500 124% 4,905 I 8,300 128% 
1,500 138% 1,018 1,500 100% 
8,650 206% 3,542 5,950 69% 
4,725 92% 1,600 5,980 127% 
423,583 I 104% 1 335,729 I 503,030 119% 
I I 
(66,082) -1561% 10,120 I (89,340) 1 135% 
Resist Finance Committee Meeting 
·• 
• 
• 
1 of 1 
Subject: Resist Finance Committee Meeting 
Date: Tue, 30 Nov 1999 16:55:53 -0500 
From: Robin Carton <resistinc@peacenet.org> 
Organization: RESIST, Inc. 
To: Cheryl Smith <csmith@trilliuminvest.com>, 
Jim Campen <j imcampen@mediaone.net> 
To: Cheryl Smith, Jim Campen and Carol Schachet 
From: Robin Carton 
Re: Finance Committee Meeting 
Date: November 30, 1999 
It occurs to me that we should have a Finance Committee Meeting fairly 
soon. There are several issues to be addressed, including: 
1. Analysis of 4th quarter income and expenses 
2. FY'00 Budget 
3. Schwab Accounts 
4. FY'99 Audit 
5. Other Business 
If it is possible to meet next week, Carol and I could whip out a draft 
FY'00 Budget- it would be great to take it to the December Board 
meeting. If not, let's see if we can meet the week after the Board 
meeting (December 12). 
Let me know ASAP what works for you. 
Robin 
11/30/99 4:56 PM 
RESIST, Inc. 
Balance Sheet 
As of December 31, 1998 
Printed On: January 20, 1999 
ASSETS 
• THIS PERIOD THIS PERIOD LAST YEAR CURRENT ASSETS Operating Cash 
11035 GENERAL CASH-CAMB. TRUST $ 103,848.41 77,370.38 
11041 GENERAL CASH-CAL VERT MM 25,999.76 1,250.19 
11045 CAL VERT INVSTMNT BOND FND 3,907.91 69,723.14 
11046 CAL VERT INVSTMNT MGD GRTII 9,243.34 15,327.78 
11050 PETIYCASH 50.00 50.00 
Total Cash 143,049.42 163,721.49 
Investments 
11230 DOMINI SOCIAL EQUITY 118,698.68 113,852.69 
11231 RESIST LOAN FUND 7,496.44 7,139.28 
11235 RESIST ENDOWMENT FUND 52,736.38 50,424.03 
11240 WOlvIEN'S EQUITY 28,731.72 22,313.25 
11241 COHEN MEMORIAL ENDOWMENT 9,602.72 11,022.62 
14000 INVESTMENTS/STOCKS 0.00 10,288.05 
Total Investments 217,265 .94 215,039.92 
TOT AL CURRENT ASSETS 360,315.36 378,761.41 
OTHER ASSETS 
16220 PRE-PAID INSURANCE 377.00 377.00 
16225 PRE-PAID EXPENSES-OTHER 846.96 5,866.34 
16230 INVENTORY- T-SHIRTS 1,056.10 1,056.10 
16240 ACCOUNTS RECEIVABLE 313.98 4,438.03 
16250 DEPOSITS 2,230.00 2,230.00 
16260 LOANS OUTST ANDING-LN FND 1,000.00 1,000.00 
• 
TOT AL O11-IER ASSETS 5,824.04 14,967.47 
FIXED ASSETS 
18000 IMPROVEMENTS 9,460.68 9,460.68 
19000 OFFICE FURN./EQUIPMENT 21,643.35 21,136.35 
19100 ACCUMULATED DEPRECIATION <12,537.62> <12,537.62> 
TOTAL FIXED ASSETS 18,566.41 18,059.41 
TOT AL ASSETS $ 384,705.81 411,788.29 
LIABILITIES AND CAPITAL 
CURRENT LIABILITIES 
20100 ACCOUNTS PAYABLE $ 0.00 6,030.12 
EMPLOYMENT TAX 2,766.87 1,916.16 
27000 DEFERRED REVENUE 0.00 375.00 
29000 SECURITY DEPOSITS HELD 1,500.00 1,500.00 
TOT AL CURRENT LIABILITIES 4,266.87 9,821.28 
LONG-TERM LIABILITIES 
TOTAL LONG-TERM LIABILITIES 0.00 0.00 
TOTAL LIABLITIES 4,266.87 9,821.28 
CAPITAL 
29501 Fund Balance: Cohen Endmt 10,022.62 10,022.62 
• 
29502 Fund Balance: Resist Endm 50,754.03 50,754.03 
29600 FUND BALANCE- GENERAL 341,190.36 261,345.39 
CURRENT EQUITY <2 l ,528.07> 79,844.97 
Unaudited 
• 
• 
• 
Printed On: January 20, 1999 
TOT AL CAPITAL 
TOT AL LIABILITIES & CAPITAL 
RESIST, Inc. 
Balance Sheet 
As of December 31, 1998 
380,438.94 
$ 384,705.81 
Unaudited 
401,967.01 
411,788.29 
RESIST, Inc. 
Page: I 
Income Statement 
For the Twelve Months Ending December 31, 1998 
Printed On: January 20, 1999 
Ratio : Total Revenue 
• REVENUE 
• • • • • • • • • • • nns YEAR • • • • • • • • • • • **BUDGET•• ••••••• LAST YEAR•**•••• 
Current Month Y-T-D Ratio Budget Current Month Y-T-D 
Revenue - Lnternal Mailings 
30400 CONTRIBUTIONS- PLEDGES 26,336.00 117,050.50 26.35 115,000.00 22,620.00 110,671.39 
30500 CONTRIBUTIONS- NEWSLElTER 12,227.82 43,739.69 9.85 55,000.00 12,321.34 46,942.54 
30600 CONTRIBUTIONS-ABC MAILING 25,930.20 81,497.86 18.35 70,000.00 17,388.00 59,701.46 
30700 CONTRIBUTIONS-NA TL LIST 0.00 0.00 0.00 3,500.00 0.00 1,337.00 
Total Internal Mailings 64,494.02 242,288.05 54.55 24),500.00 52,329.34 218,652.39 
Other Revenue 
31400 CONTRIBUTIONS-PROSPECTING 1,775.00 21,526.32 4.85 18,000.00 4,844.00 16,402.00 
OTHER CONTRIBUTIONS 73,363.38 125,380.49 28.23 72,000.00 49,481.78 99,632.61 
LIST SALES 0.00 253.31 0.06 350.00 0.00 25.41 
36001 T-SHIRT SALES 49.00 2.399.00 0.54 1.900.00 740.00 1,295.00 
37000 ROYALTIES 0.00 21.80 0.00 150.00 0.00 79.72 
37500 FISCAL SPONSORSHJP FEE 0.00 0.00 0.00 0.00 0.00 0.00 
~TEREST & DIVIDENDS 34,063 .95 51,885.26 11 .68 31 ,000.00 8,714.34 46,278.24 
39050 \-IJSCELLANEOUS INCOME 4.50 431.96 0.10 100.00 4,027.96 7,667.46 
Total Other Revenue 109,255.83 201,898.14 45.45 123,500.00 67,808.08 171 ,380.44 
TOT AL REVENUE 173,749.85 444,186.19 100.00 367 000.00 120,137.42 390,032.83 
COST OF SALES 
36002 T-SHIRT COSTS 0.00 2,538.45 0.57 3,000.00 <66.85> 930.16 
Total Cost of Sales 0.00 2,538.45 0.57 3,000.00 <66.85> 930.16 
Gross Profit 173,749.85 441,647.74 99.43 364,000.00 120,204.27 389,102.67 
EXPENSES 
Internal Mailing Costs 
PLEDGE COSTS 68.79 5,917.25 1.33 5,650.00 1,088.87 4 671.66 
NEWSLETTER COSTS 4,448.15 29,569.53 6.66 31,609.00 4,186.61 27, 176.91 
NATIONAL LIST COSTS 0.00 0.00 0.00 2,600.00 6.45 54.75 
ABC 1\-IAILING COSTS 0.00 5,383 .03 1.21 6,454.00 1,048.84 4,584.67 
• 
ZO COSTS 0.00 0.00 0.00 900.00 15.33 811.37 
Total Internal Mailing Costs 4,516.94 40,869.81 9.20 47,213.00 6,346.10 37,299.36 
PROSPECTING 1\-IA.ILING COSTS 90.06 23,430.37 5.27 19,200.00 6,762.85 21 ,338.74 
Total Mailing Costs 4,607.00 64,300.18 14.48 66,413.00 13,108.95 58,638.10 
t\'et Revenue After Mailing Costs 169,142.85 377,347.56 84.95 297,587.00 107,095.32 330,464.57 
Program, General & Administrative Expenses 
FISCAL SPONSOR GRANTS <47.50> <170.70> <0.04> <187.00> <10.00> <135 .25> 
RESIST GRANTS PAID OUT 31,100.00 247,938.00 55.82 154,000.00 14,200.00 108,831 .00 
OTHER FUNDRAISING COSTS 105.16 956.33 0.22 1,504.00 <49.66> 841.13 
PERSONNEL 6,079.81 104,178.51 23.45 107,019.00 7,245.54 80,943.54 
51000 RENT 1,550.00 19,250.00 4.33 9,225.00 750.00 14,972.50 
51100 OCCUPANCY 85 .34 2,582.80 0.58 2,336.00 148.81 1,798.14 
51500 TELEPHONE 169.19 1,868.43 0.42 2.287.00 375.97 2.078.88 
51600 FAX EXPENSES 28.46 116.82 0.03 75.00 12.78 70.28 
51700 NTERNET 19.98 486.32 0.11 458.00 33 .02 381.27 
OFFICE EXPENSES 18.55 7,943 .55 1.79 10A50.00 <4,084.84> 5,212.23 
GRANT PROGRAM 150.56 2,853 .02 0.64 3.950.00 6.44 3.951.26 
POSTAGE 757.08 2,305 .68 0.52 i900.00 <1.204.30> 1,122.31 
54000 TRAVEL 0.00 505.48 0.11 150.00 1.70 116.64 
54200 STAFF DEVELOPMENT 0.00 1,010.00 0.23 2,500.00 0.00 1,546.17 
54500 CONFERENCES/MEETINGS 0.00 731.50 0.16 · 300.00 0.00 169.69 
ADVERTISING & OUTREACH 0.00 4,310.50 0.97 5.700.00 4,640.00 12,129.81 
55500 REPA[RS AND MAINTENANCE 0.00 686.75 0.15 2.000.00 630.00 630.00 
PROFESSIONAL FEES 140.00 5,226.00 1.18 6,250.00 210.00 5,748.00 
57000 INSURANCE- OFFICE 0.00 1,357.00 0.31 1.050.00 <12.00> 1.006.00 
BOARD EXPENSES 632.37 4,194.05 0.94 8,200.00 701.18 8.399.78 
OTHER EXPENSES 0.00 1,071.92 0.24 3.885 .00 2,894.93 5.019.67 
Total Program. G & A Expenses 40,789.00 409,401.96 92.17 324.052.00 26,489.57 254.833 .05 
Other lni:ome & Expenses 
• 
Total Other Income/Expense <830..t8> < I 0,526.33> <2.37> 0.00 1,091.27 <-UIJ.45> 
Total Expenses 39,958.52 398,875.63 89.80 324.052.00 27.580.84 250.619.60 
NET INCOME (LOSS) 129,184.33 <21,528.07> <4.85> <26.465 .00> 79,514.48 79.844.97 
Unaudited 
RESIST, Inc. 
Page: .:: 
Income Statement 
For the Twelve Months Ending December 31, 1998 
Printed On: January 20, 1999 
Ratio: Total Revenue 
• 
• • • • • • • • • • • TIIIS YEAR • • • • • • • • • • • **BUDGET*• •u•••• LAST YEAR••••••• 
SUBSIDIARY SCHEDULE 
Current Month Y-T-D Ratio Budget Current Month Y-T-D 
OTHER CONTRIBUTIONS 
32010 CONTRIBUTIONS-RESTRICTED 0.00 5,000.00 1.13 7,000.00 310.00 7,310.00 
32020 CONTRIBUTIONS- STOCKS 20,841 .14 32,080.70 7.22 20,000.00 20,869.08 31,042.91 
32030 CONTRIBUTIONS- FROM ADS 0.00 0.00 0.00 0.00 0.00 0.00 
32040 CONTRIBUTIONS-FOUNDATIONS 2,836.00 34,966.55 7.87 22,000.00 3,172.00 27,058.00 
32050 CONTRIBUTIONS-UNSOLICITED 49,686.24 53,333.24 12.01 23,000.00 24,760.70 33,851.70 
32060 CONTRIBtrnONS- IN KIND 0.00 0.00 0.00 0.00 370.00 370.00 
73,363 .38 125 ,380.49 28.23 72,000.00 49,481.78 99,632.61 
LIST SALES 
35110 LIST SALES NA.\fES IN NEWS 0.00 253 .31 0.06 350.00 0.00 25 .41 
35120 OTHER LIST SALES 0.00 0.00 0.00 0.00 0.00 0.00 
0.00 253.31 0.06 350.00 0.00 25.41 
SALES 
36001 T-SHIRT SALES 49.00 2,399.00 0.54 1,900.00 740.00 1,295.00 
36002 T-SHIRT COSTS 0.00 <2,538.45> <0.57> <3 ,000.00> 66.85 <930.16> 
49.00 <139.45> <0.03> <1,100.00> 806.85 364.84 
INTEREST & DIVIDENDS 
38001 BANK INTEREST 6,319.34 14,775.88 3.33 12,500.00 3,381.46 15,149.49 
38002 STOCK DrvIDENDS 0.00 0.00 0.00 400.00 0.00 0.00 
38003 LOAN INTEREST 0.00 0.00 0.00 100.00 0.00 0.00 
38004 REALIZED GAINS/LOSS INVST 0.00 0.00 0.00 0.00 <76.49> <76.49> 
38006 UNREALIZED GIL ON INVSlMT 27,744.61 37,166.81 8.37 18,000.00 5,409.37 31,205 .24 
38007 COl\1MISSION ON STOCK SALE 0.00 <57.43> <0.01> 0.00 0.00 0.00 
34,063 .95 51 ,885 .26 11 .68 31,000.00 8,714.34 46,278.24 
PLEDGE COSTS 
41101 PRINTING-PLEDGES 48.00 1,646.70 0.37 2,500.00 <88.42> 1,552.01 
41102 POSTAGE- PLEDGES 20.79 2,674.14 0.60 1,800.00 1,000.03 2,186.60 
. 41103 MAILHOUSE- PLEDGES 0.00 1,596.41 0.36 1,350.00 177.26 933.05 
68.79 5,917.25 1.33 5,650.00 1,088.87 4,671.66 
NEWSLETTER COSTS 
42101 PRINTING NEWSLETTER 2,677.65 17,459.64 3.93 19,000.00 1,178.04 15,012.95 
42102 POSTAGE- NEWSLETTER 715 .50 6,079.44 1.37 6,945.00 2,157.04 6,756.34 
42103 MAILHOUSE- NEWSLETTER 0.00 4,445.68 1.00 4,444.00 779.97 4,039.69 
42104 CONSULT ANTS-NEWSLETTER 950.00 1,157.50 0.26 500.00 0.00 882.37 
42105 PHOTOS/GRAPHICS NEWSLETR 105.00 427.27 0.10 520.00 71 .56 485 .56 
42106 TYPESETTING- NEWSLETTER 0.00 0.00 0.00 0.00 0.00 0.00 
42107 MISC. EXP.-NEWSLETIER 0.00 0.00 0.00 200.00 0.00 0.00 
4,448.15 29,569.53 6.66 31,609.00 4,186.61 27,176.91 
NATIONAL LIST COSTS 
43101 PRINTING- NATIONAL LIST 0.00 0.00 0.00 1,400.00 0.00 48.30 
43102 POSTAGE-NATIONAL LIST 0.00 0.00 0.00 800.00 6.45 6.45 
43103 MAILHOUSE- NATIONAL LIST 0.00 0.00 0.00 400.00 0.00 0.00 
0.00 0.00 0.00 2,600.00 6.45 54.75 
ABC tVtAILING COSTS 
4-HOl PRINTING-ABC MAILINGS 0.00 3 147.57 0.71 3,750.00 526.15 1.941.73 
441 02 POST AGE-ABC ~UILINGS 0.00 1,515.46 0.34 1.430.00 172.34 1.484.37 
441 03 MAlLHOUSE- ABC ~lillINGS 0.00 720.00 0.16 1.274.00 350.35 1.158.57 
0.00 5,383 .03 1.21 6.454.00 1,048.84 4.58-t67 
Z0 COSTS 
45101 PRINTING- Z0 MAILlNGS 0.00 0.00 0.00 200.00 0.00 199.60 
45102 POSTAGE-Z0 MAILlNGS 0.00 0.00 0.00 400.00 15 .33 382.85 
45103 MAILHOUSE- Z0 MAILINGS 0.00 0.00 0.00 300.00 0.00 228.92 
0.00 0.00 0.00 900.00 15 .33 811.37 
PROSPECTING MAILING COSTS 
47101 PRINTING- PROSPECTING 0.00 11 ,404.01 2.57 5,000.00 1,208.33 -U00.74 
471 02 POSTAGE-PROSPECTING 0.00 4,297.44 0.97 3,500.00 794.35 3A32.35 
47103 MAILHOUSE-PROSPECTING 0.00 6,645.22 1.50 9.000.00 4,760.17 13.356.16 
471 04 CONSUL TA1 TS-PROSPECTING 0.00 616.25 0.14 1.000.00 0.00 35.00 
• 4710; PHOTOS/GRAPHICS PROSPECT 0.00 0.00 0.00 200.00 0.00 0.00 
47106 TYPESETTING-PROSPECTING 0.00 0.00 0.00 0.00 0.00 0.00 
47107 LIST RENTALS-PROSPECTING 90.06 467.45 0. 11 500.00 0.00 214.49 
90.06 23,430.37 5.27 19,200.00 6,762.85 21.338.74 
Unaudited 
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For the Twelve Months Ending December 31 , 1998 
Ratio: Total Revenue 
• 
••••••••••• nns YEAR••••••••••• ••BUDGET*• ••••u• LAST YEAR ....... 
SUBSIDIARY SCHEDULE 
Current Month Y-T-D Ratio Budget Current Month Y-T-D 
FISCAL SPONSOR GRANTS 
49401 DONOR DrRECTED: IN 0.00 0.00 0.00 0.00 0.00 0.00 
49402 DONOR DrRECTED: OUT 0.00 0.00 0.00 0.00 0.00 0.00 
49411 NWTRCC: IN <950.00> <3,414.00> <0.77> <3,750.00> <200.00> <2.705.00> 
49412 N\VTRCC: OUT 902.50 3,243 .30 0.73 3,563.00 190.00 2,569.75 
<47.50> <170.70> <0.04> <187.00> <10.00> <135.25> 
RESIST GRANTS PAID OUT 
49509 IN KIND GRANTS 0.00 0.00 0.00 0.00 0.00 0.00 
49510 RESIST GRANTS PAID OUT 29, 100.00 238,728.00 53 .75 150,000.00 14.200.00 105,831 .00 
49511 COHEN RESIST GRNTS PD OUT 0.00 1,210.00 0.27 1,000.00 0.00 1,000.00 
49512 SALZMAN RESIST GRNTS PAID 2,000.00 8,000.00 l.80 3,000.00 0.00 2,000.00 
31 ,100.00 247,938.00 55 .82 154,000.00 14.200.00 108,831.00 
OTHER FUNDRAISING COSTS 
49601 THANK YOU CARDS-COST 0.00 0.00 0.00 0.00 0.00 0.00 
49602 THANK YOU CARDS-PRINTING 0.00 40.00 0.01 46.00 0.00 40.00 
49603 THANK YOU CARDS- POSTAGE 105.16 657.33 0.15 658.00 184.02 719.27 
49610 PROMO T-SlilRT GIFTS 0.00 0.00 0.00 300.00 25 .32 25.32 
49612 PROMO WHA rs LEFT 0.00 259.00 0.06 0.00 <259.00> 74.00 
49620 OTHER FUND RAISING COSTS 0.00 0.00 0.00 500.00 0.00 <17.46> 
105.16 956.33 0.22 1,504.00 <49.66> 84 l.13 
PERSONNEL 
50110 GROSS PAY 7,500.00 86,735 .40 19.53 89,000.00 6,811.04 67,800.80 
50120 EMPLOYER TAXES (Rfica,DES <2,609.15> 8,951.51 2.02 8,010.00 <23 .20> 6,415.64 
50125 RETIREMENT MATCH 0.00 0.00 0.00 0.00 0.00 0.00 
50130 STAFF HEAL TII INSURANCE 554.46 7,807.10 1.76 9,039.00 527.70 5,602.60 
50140 WORKER'S COMPENSATION 0.00 0.00 0.00 520.00 <70.00> 332.00 
50150 CONSULTANTS 634.50 684.50 0.15 450.00 0.00 792.50 
6,079.81 104,178.51 23.45 107,019.00 7,245 .54 80,943.54 
OFFICE EXPENSES 
.52010 OFFICE SUPPLIES 18.55 2,415 .05 0.54 2,200.00 <177.79> 1,954.61 
52020 OFFICE XEROX 0.00 60.96 0.01 300.00 <18.90> 267.13 
52040 OFFICE LIBRARY 0.00 159.70 0.04 200.00 0.00 224.00 
52050 OFFICE PRINTING 0.00 903 .25 0.20 2,500.00 611.84 1,960.56 
52060 MINOR OFFICE EQUIP!V!ENT 0.00 4,257.82 0.96 5,000.00 <4,519.99> 580.13 
52070 BANK CHARGES 0.00 146.77 0.03 250.00 20.00 225.80 
18.55 7,943 .55 1.79 10,450.00 <4,084.84> 5,212.23 
GRANT PROGRAM 
52501 PRINTING-GRANT PROGRAM 0.00 1,622.94 0.37 2,500.00 <527.84> 1,935.51 
52502 POSTAGE-GRANT PROGRAM 150.56 1,010.08 0.23 800.00 155.38 990.45 
52504 CONSULTANTS-GRANT PROGRA 0.00 50.00 0.01 250.00 378.90 916.40 
52505 PHOTO/GRAPHICS-GRANT PROG 0.00 0.00 0.00 0.00 0.00 0.00 
52510 SUPPLIES-GRANT PROGRAM 0.00 0.00 0.00 0.00 0.00 0.00 
52540 LIBRARY-GRANT PROGRAM 0.00 170.00 0.04 200.00 0.00 108.90 
52550 OTHER-GRANT PROGRAM 0.00 0.00 0.00 200.00 0.00 0.00 
150.56 2,853 .02 0.64 3,950.00 6.44 3,951 .26 
POSTAGE 
53010 OFFICE POST AGE 751.71 1,019.89 0.23 800.00 277.43 963.70 
53020 UPS 5.37 39.37 0.01 100.00 57.61 158.61 
53030 POST AGE DUE/BRE ENVELOPES 0.00 l .246A2 0.28 2,000.00 <1.539.34> 0.00 
757.08 2,305 .68 0.52 2,900.00 <l ,204.30> 1.122.31 
ADVERTISING & OUTREACH 
55101 ADVERTISING 0.00 3,903 .50 0.88 . 3,200.00 140.00 3,115 .00 
55102 BROCHURE 0.00 407.00 0.09 2.500.00 4,500.00 9,01 • .81 
55103 ANNUAL REPORT 0.00 0.00 0.00 0.00 0.00 0.00 
55150 OTHER 0.00 0.00 0.00 0.00 0.00 0.00 
0.00 4,310.50 0.97 5,700.00 4,640.00 12;129.81 
PROFESSIONAL FEES 
56010 LEGAL FEES 0.00 0.00 0.00 500.00 0.00 260.00 
56020 ACCOUNTING FEES 140.00 5,026.00 1.13 5,500.00 210.00 5.488.00 
56030 PROFESSIONAL FEES 0.00 200.00 0.05 250.00 0.00 0.00 
• 
140.00 5,226.00 1.18 6.250.00 210.00 5.748.00 
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SUBSIDIARY SCHEDULE 
Current Month Y-T-D Ratio Budget Current Month Y-T-D 
BOARD EXPENSES 
58001 BOARD XEROX 188.15 1,764.97 0.40 1,500.00 309.92 1,505.17 
58002 BOARD POSTAGE/UPS 96.18 889.67 0.20 900.00 66.21 881.36 
58003 BOARD TRAVEL 337.01 1,171.96 0.26 1,000.00 0.00 804.07 
58004 BOARD FOOD/MEETINGS 11.03 367.45 0.08 250.00 15.05 294.68 
58005 BOARD OUTREACH 0.00 0.00 0.00 50.00 0.00 0.00 
58006 BOARD EXPENSE: O11-IER 0.00 0.00 0.00 4,500.00 310.00 4,914.50 
632.37 4,194.05 0.94 8,200.00 701.18 8,399.78 
OTHER EXPENSES 
59010 BAD DEBTS 0.00 0.00 0.00 0.00 0.00 0.00 
59020 DUES AND FEES 0.00 1,295.00 0.29 1,100.00 0.00 850.00 
59030 TAX PENAL TIES & INTEREST 0.00 4.92 0.00 125.00 0.00 217.39 
59040 OTHER PENAL TIES/FINES 0.00 0.00 0.00 0.00 0.00 0.00 
59050 BOUNCED CHKS-UNKNOWN ACC 0.00 0.00 0.00 0.00 0.00 0.00 
59060 l'v[ISCELLANEOUSEXPENSE 0.00 <228.00> <0.05> 1,500.00 300.00 1,357.35 
59090 DEPRECIATION 0.00 0.00 0.00 1,160.00 2,594.93 2,594.93 
0.00 1,071 .92 0.24 3,885.00 2,894.93 5,019.67 
• 
• 
Unaudited 
Income I FY93 
· 304 1 Contributions-Pledges 96,102 I 
305 Contributions-Newsletter 53,271 I 
306 Contributions-ABC Mailing 31 ,103 ; 
307 Contributions- Nat'I List 2,711 : 
Total Internal Mailings 183,187 : 
314 Contributions-Prospecting 24,739 
320 , Other Contributions 43,286 
1 351 ! List sales 365 I 
, 360 ,Sales 357 I 
I 370 ' Royalties a; 
1 380 , Interest & Divedends 20,148 I 
1 390 Miscellaneous Income 1,324 
I Total Other Revenue 90,219 
Total Revenue 273,406 
Expenses I 
I 411 Pledge Costs 4,289 I 
1 421; Newsletter Costs 31 ,329 
431 : National List Costs 2,412 
441 ABC Mailing Costs 3,744 
I 451 ZO Costs 340 
I Total Internal Mailing Costs 42,114 
471 Prospecting Mailing Costs 17,895 
I Total External Mailing Costs 11,895 I 
i !Total Mailing Costs 60,009 I 
I i Net Revenue After Mail Costs 213,396 
: 494 Fiscal Sponsor Grants (66) 1 
1 495 Resist Grants Paid Out 109,025 
I 496 Other Fundraising Costs 870 I 
501 Personnel 87,737 I 
I 510 Rent 3,468 
511 Occupancy 
515 Telephone 1,954 
516 FAX Expenses 0 
I 517 Internet 0 
520 Office Expenses 3,157 
525 Grant Program 
530 Postage 2,852 
540 Travel 0 
I 542 Staff Development 0 
545 1 Conferences and Meetings 0 
550 1 Advertis ing and Outreach 2,931 
551 : Advertising and Outreach 0 
I 555 Repairs and Maintenance 35 
560 Professional Fees 2,085 
· 570 : Insurance-Office 478 
580 Board Expenses 2,803 I 
1 590 ' Other Expenses 4,393 I 
1Total Expenses 221,722 ! 
I Other Income & Expenses I 
1Net Income (8,325) 
• 
Resist Budget 1999 
Overview 
FY94 FY95 FY96 
102,755 100,058 104,939 I 
58,937 50,901 45,254 I 
39,799 47,542 56,619 
4,188 2,883 5,956 
205,679 201,384 212,769 
4,213 705 12,384 
54,041 42,106 58,115 
422 622 189 
250 134 797 
4 715 387 
(5,914) 44,028 18,185 
2,601 48 77 I 
ss,611 I 88,357 I 90,135 I 
261 ,296 I 289,741 I 302,903 I 
I l 
4,679 4,403 1 4,751 I 
31 ,262 26,252 29,110 1 
2,880 2,080 3,466 I 
3,589 5,554 6,540 
552 537 0 
42,963 38,826 43,868 
317 170 11,694 I 
311 I 110 I 11,694 I 
43,280 38,996 55,561 
218,016 250,145 I 247,342 I 
(76) (63) (176) 
147,605 108,846 113,939 
280 347 1,817 
89,757 111 ,114 76,334 
3,468 3,468 2,890 
1,752 1,718 2,179 
109 34 68 
0 65 230 
3,828 3,643 5,596 
1,345 
3,294 2,946 3,184 
13 108 99 
0 0 0 
0 0 411 
2,247 3,297 o; 
0 0 16,534 
70 0 259 
2,274 2,670 I 4,565 : 
579 ! 849 I 870 : 
2,885 I 3,643 ! 3,526 I 
1,286 I 1,618 ; 1,137 I 
259,373 I 244,303 234,809 I 
I I 
(41,356) 1 6,442 12,533 i 
Page 1 
FY97 12131 FY98 98%97 Budget 99 99%98 
110,611 I 117,051 106%! 123,050 i 105% 
46,943 I 43,740 I 93% 57,750 I 132% 
59,701 81,498 137% 77,000 94% 
1,337 I o , 0% 1 Q I #DIV/0! 
218,652 242,288 l 111% 1 2s1,800 I 106% 
16,402 21 ,526 131% 20,000 93% 
99,633 125,380 ! 126% 67,000 53% 
25 253 1013% 350 138% 
365 (139) -38% 1,500 -1076% 
80 22 27% 50 229% 
46,278 51 ,885 112% 34,940 I 67% 
7,667 432 6% 1 500 116% 
170,450 I 199,360 I 117% 1 124,340 I 62% 
389,103 I 441 ,648 ! 114% 1 382,140 I 87% 
I I ! I 
4,672 I 5,917 ! 127% 5,950 I 101% 
27,177 I 29,570 109% 31 ,664 107% 
55 0 0% 0 #DIV/0 ! 
4,585 5,383 117% 6,775 126% 
810 0 1 0% 900 #DIV/0! 
37,299 40,810 I 110% 45,289 111% 
21 ,339 23,430 110% 30,640 131% 
21 ,339 I 23,430 I 110% 30,640 I 131% 
58,638 64,300 110% 1s,929 I 118% 
330,465 I 377,348 I 114% 1 306,211 I 81% 
(135) (171) 126% (187) 110% 
108,831 247,938 228% 207,000 83% 
841 956 114% 1,170 122% 
80,944 104,179 129% 141 ,720 136% 
14,973 19,250 129% 9,525 49% 
1,798 2,583 144% 2,100 81% 
2,079 1,868 90% 2,000 107% 
70 117 167% 130 111% 
381 486 128% 500 103% 
5,212 7,944 152% 16,200 204% 
3,951 2,853 72% 3,650 128% 
1,122 2,306 205% 1,950 85% 
117 505 432% 500 99% 
1,546 1,010 65% 2,500 248% 
170 732 430% 600 82% 
0 0 #DIV/0! 0 #DIV/0 ! 
12,130 ; 4,311 36% 11 ,000 255% 
630 I 687 109% 750 109% 
5,747 5,226 91% 1 6,500 I 124% 
1,006 , 1,357 135% 1,500 I 111% 
8,400 4,194 50% , 8,650 I 206% 
5,020 1,072 21% 4,725 441% 
254,833 , 409,402 161% 1 422,483 I 103% 
(4,213) 1 (10,526) , 250% 1 I 
79,845 I (21,528) 1 -27% 1 (116,272) 1 540% 
FY93 
Income I 
304 i Contributions-Pledges 96,102 
I 305 Contributions-Newsletter 53,271 
, 306 Contributions-ABC Mailing 31 ,103 
I 307 I Contributions- Nat'I List 2,711 
I Total Internal Mailings 183,187 I 
314 Contributions-Prospecting 24,739 
320 Other Contributions 
Restricted 6,000 
Stocks 8,413 
I Foundations 2,825 
I Unsolicited 25,793 I 
In Kind 256 
I ! Total 43,286 
I 351 : List Sales I 
Names in the News 0 
I I Other List Sales 365 
Total 365 
360 iSales 
T-Shirt Sales 2,780 
T-Shirt Costs (2,424) 
Total 357 
I 370 Royalties 0 
380 ' Interest & Divedends 
I I Bank Interest 17,055 
I Stock Dividends 0 
Loan Interest 84 
! Realized Gains/Losses (32) 
Unrealized G/L 3,170 
Commission on Stock Sale (130) 
Total 20,148 
390 Miscellaneous Income 1,324 
Total Other Revenue 90,219 
Total Revenue I 273,406 
Expenses 
1 411 Pledge Costs 
I ' Printing 1,676 I 
I I Postage 1,653 
' Mailhouse 960 ; 
I Total 4,289 
I 421 Newsletter Costs 
I l Printing 19,026 
l I Postage 5,079 
Mailhouse 5,075 
: Consultants 310 
I Photos/Graphics 346 
! i Typesetting 1,355 
I I Misc 139 
Total 31,329 
' 431 , National List Costs 
I Printing 1,393 
I Postage 759 I I 
I I Mailhouse I 261 I 
I 
I 
I Total 2,412 
441 IABC Mailing Costs 
i Printing 1,948 
Postage 1,136 
I Mailhouse 660 I 
Total I 3,744 
451 ZO Costs 
Printing 40 
. , Postage 114 
I Mailhouse 185 
I Total 340 
I 
!Total Internal Mailing Costs 42,114 
FY94 
I 
102,755 ' 
58,937 i 
39,799 
4,188 I 
205,679 
4,213 
6,073 I 
25,420 i 
8,003 
14,545 
o , 
54,041 
422 
0 
422 
1,872 ' 
(1 ,622) 
250 , 
4 ' 
12,503 , 
0 
100 
0 
(18,517) 
0 1 
(5,914) I 
2,601 I 
55,617 I 
261,296 I 
I 
1,604 
2,016 I 
1,060 I 
4,679 
I 
18,698 
5,125 
5,203 
185 
356 I 
1,535 I 
162 I 
31,262 ' 
1,572 , 
930 I 
378 I 
2,880 I 
I 
1,275 I 
991 i 
1,324 
3,589 I 
I 
93 I 
303 
156 ! 
552 
42,963 I 
Resist Budget 
1999 
FY95 FY96 
100,058 104,939 
50,901 45,254 
47,542 56,619 
2,883 5,956 
201,384 212,769 
705 12,384 
5,000 7,000 
7,766 23,405 
10,550 13,120 
18,789 14,590 
0 0 
42,106 58,115 
622 189 I 
0 o: 
622 189 
987 665 
(853) 132 
134 797 
715 387 
28,545 11,301 
0 352 
0 0 
0 0 
15,483 6,532 
0 0 
44,028 18,185 
48 77 
88,357 90,135 
289,741 302,903 
1,328 2,370 
2,081 1,214 
993 1,167 
4,403 4,751 
14,358 18,436 
4,893 4,591 
4,259 5,340 
645 323 
350 420 
1,600 0 
148 0 
26,252 29,110 
1,353 1,473 
628 1,427 
98 566 
2,080 3,466 
1,493 3,455 
3,785 2,139 
276 946 
5,554 6,540 
102 0 
153 0 
282 0 
537 0 
38,826 43,868 
Page 1 
FY97 I Unaudited I 98%97 Budget I 99%98 
98 I 99 
110,671 117,051 106% 123,050 105% 
46,943 43,740 93% 57,570 ! 132% 
59,701 81,498 137% 77,000 i 94% 
1,337 I 0 , 0% 0 #DIV/0! 
21a,ss2 I 242,288 I 111% 257,620 106% 
16,402 I 21 ,526 I 131% 20,000 93% 
i 
7,310 I 5,000 68% 7,000 140% 
31,043 I 32,081 103% 20,000 62% 
21,058 1 34,967 129% 20,000 57% 
33,852 l 53,333 158% 20,000 38% 
370 I O ! 0% 0 
99,633 I 125,380 l 126% 67,000 53% 
I ! 
25 253 I 997% 1 350 138% 
0 ' 0 , 0 
25 253 997% 350 I 138% 
! 
1,295 j 2,399 185% 2,500 104% 
(930) 1 (2,538) 273% (1,000) 39% 
365 I (139) -38% 1,500 -1076% 
80 ; 22 27% 50 229% 
I I 
15,149 14,776 I 98% 10,000 68% 
0 0 0 #DIV/0! 
0 0 I 0 #DIV/0 ! 
(76) 0 0 
31,205 , 37,167 I 119% 25,000 67% 
0 (57) (60) 
46,278 i 51,885 112% 34,940 67% 
7,667 I 432 6% 500 116% 
170,450 I 199,360 I 117% 124,340 62% 
389,103 I 441,648 I 114% I Ja1,9so I 86% 
I 
I 
I 
1,552 I 1,647 I 106% 2,000 I 121% 
2,187 2,674 ! 122% 2,400 90% 
933 I 1,596 171% 1,550 97% 
4,672 I 5,917 127% 5,950 101% 
15,013 17,460 116% 19,000 109% 
6,756 6,079 90% 7,000 115% 
4,040 4,446 110% 4,444 100% 
882 I 1,158 131% 500 43% 
486 I 427 88% 520 122% 
Q I 0 0 
0 : 0 1 200 #DIV/01 
27,177 I 29,570 I 109% 1 31 ,664 107% 
I I 
48 O· 0% Q I #DIV/01 
6 0 1 0% 0 #DIV/01 
0 0 1 #DIV/0! 0 
55 ! OI 0% 1 0 #DIV/0I 
I 
1,942 3,148 162% 4,000 127% 
1,484 I 1,515 I 102% 1,500 99% 
1,159 I 720 I 62% 1,275 177% 
4,585 I 5,383 I 117% 6,775 126% 
I 
I 
200 0 0% 200 #DIV/0I 
383 I 0 0% 400 #DIV/0I 
229 0 0% 300 #DIV/0I 
811 I 0 0% 900 #DIV/0I 
37,299 i 40,a10 I 85% 45,289 111% 
I FY93 
i 471 1 Prospecting Mailing Costs 
I Printing 9,629 
I Postage 4,572 
I I Mailhouse 2,583 
I i Consultants 397 
i I Photos/Graphics 0 
Typesetting 0 
I List Rentals 713 
' 
j Total 17,895 
'Total External Mailing Costs 17,895 
I Total Mailing Costs I so,oos I 
! Net Revenue After Mail Costs 213,396 
i 494 , Fiscal Sponsor Grants 
NWTRCC: In (1,325) 
I I NWTRCC: Out 1,259 I I 
Total (66) 
1 495 Resist Grants Paid Out 
I I Resist Grants 106,635 
Cohen Grants 800 
! Salzman Grants 1,590 
Total 109,025 
496 Other Fundraising Costs 
Thank You Cards- Cost 241 
I Thank You Cards- Printing 87 
I Thank You Cards- Postage 0 I 
Promo T-Shirts 542 
Promo 'What's Left" 0 
Other 0 
Total 870 
501 Personnel 
Gross Pay 71 ,782 
Employer Taxes 7,164 
Staff Health Insurance 8,253 
Retirement Plan 
I WEC Reimburse Health 0 
Poggi Reimburse Health 0 
Worker's Compensation 513 
Consultants 25 
Total 87,737 
510 Rent 3,468 
511 Occupancy 
515 Telephone 1,954 
516 FAX Expenses 0 
517 Internet 0 
520 Office Expenses 
Office Supplies 913 
I Office Xerox 906 
I Office Library 133 
I Office Printing 1,195 
I i Minor Office Equipment 0 
I I Bank Charges 10 I 
I Total 3,157 
525 : Grant Program 
Printing 0 
Postage 0 
I I Consultants 0 
: Library 0 
I Other 0 
Total 0 
! 530 Postage I 
I I Office Postage 2,734 
. ! ! UPS 118 Postage Due/BREs 0 
I Total 2,852 
540 Travel 0 
542 Staff Development 0 
FY94 I 
I 
291 I 
26 , 
0 
0 
Q I 
0 
Q I 
317 I 
317 I 
43,280 I 
218,016 I 
I 
(1 ,512) ' 
1,436 I 
(76) 
147,605 
o · 
0 
147,605 ! 
151 I 
45 I 
0 
84 I 
0 
0 
280 I 
I 
73,786 1 
7,366 I 
5,472 
2,522 
129 I 
481 I 
0 
89,757 
3,468 
1,752 
109 I 
O : 
I 
554 
596 ' 
121 
2,413 I 
95 
50 
3,828 , 
0 1 
O! 
0 1 
0 
o · 
0 , 
I 
3,241 I 
53 
0 1 
3,294 · 
13 
0 
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140 6,243 I 
30 1,882 
0 2,641 . 
0 927 I 
0 o , 
0 o : 
0 o ; 
110 I 11,694 I 
170 11,694 ! 
38,996 I ss,ss1 I 
250,745 247,342 I 
(1,270) (3,525) 
1,207 3,349 , 
(63) (176) 
106,846 111 ,939 I 
1,000 1,000 i 
1,000 1,000 i 
108,846 113,939 
0 0 
40 66 I 
100 466 I 
207 107 I 
0 906 I 
0 379 
347 1,924 
94,249 64,218 
8,728 6,047 
5,355 5,522 
2,179 0 
209 0 1 
394 435 
0 111 
111,114 76,334 
3,468 2,890 
0 0 
1,718 2,179 
34 68 
65 230 I 
I 
I 
942 2,346 I 
1,049 1,084 I 
167 210 I 
1,140 954 I 
199 739 ' 
145 264 I 
3,643 5,596 ' 
! 
0 220 I 
0 448 
0 283 
0 394 I 
0 O' 
0 1,345 I 
I 
2,946 1,482 
0 40 
0 1,662 I 
2,946 3,184 I 
108 99 l 
0 O i 
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4,301 11,404 265% 14,250 125% 
3,432 4,297 125% 5,190 121% 
13,356 6,645 I 50% 10,000 ! 150% 
35 616 1761% 770 125% 
0 0 0 1 #DIV/01 
0 0 OI 
214 467 218% 430 92% 
21,339 23,430 110% 30,640 I 131% 
21,339 23,430 I 110% 30,640 I 131% 
58,638 64,300 I 110% 1s,s2s I 118% 
330,465 I 377,348 I 114%1 306,031 I 81% 
(2,705) (3,414) 126% (3,750) 110% 
2,570 3,243 I 126% 3,563 I 110% 
(135) (171) l 126% (187) 110% 
I I 
105,831 238,728 l 226% 200,000 84% 
1,000 1,210 121% 1,000 83% 
2,000 8,000 400% 6,000 75% 
108,831 247,938 228% 207,000 83% 
0 0 150 
40 40 100% 60 150% 
719 657 91% 660 100% 
25 0 300 #DIV/01 
74 259 350% 0 
(17) 0 0% o , #DIV/01 
841 956 114% 1,170 122% 
67,801 86,735 128% 110,000 127% 
6,416 8,952 140% 17,600 197% 
5,603 7,807 139% 9,000 115% 
0 4,400 
0 0 0 
0 0 0 
332 0 0% 520 #DIV/01 
793 685 86% 200 29% 
80,944 104,179 129% 141,720 136% 
14,973 19,250 129% 9,525 49% 
1,798 2,583 144% 2,100 81% 
2,079 1,868 90% 2,000 107% 
70 117 166% 130 111% 
381 486 128% 500 103% 
1,955 2,415 124% 10,400 I 431% 
267 61 23% 100 I 164% 
224 160 I 71% 250 157% 
1,961 903 I 46% 1,200 133% 
580 4,258 1 734% 1 4,000 94% 
226 147 I 65% 1 250 I 170% 
5,212 7,944 I 152% 16,200 I 204% 
I 
1,936 1,623 84% 2,500 154% 
990 1,010 102% 700 69% 
916 50 I 5% 250 500% 
109 170 ; 156% 200 118% 
0 1 Oi 0% 1 0 #DIV/01 
3,951 , 2,853 I 72% : 3,650 I 128% 
i I 
964 1,020 I 106% 1 1,150 113% 
159 39 I 25% 1 100 254% 
0 1,246 700 56% 
1,122 2,306 205% 1,950 85% 
117 505 433% 500 99% 
1,546 1,010 65% 2,500 248% 
I 
i FY93 
I 545 1 Conferences/Meetings 0 
550/ ! Advertising and Outreach 
551 Advertising 2,931 
I Brochure 0 
Annual Report 0 
I Total 2,931 
1 555 Repairs and Maintenance 35 · 
560 Professional Fees 
I ! Legal Fees 0 
I i Accounting Fees 2085 
Computer Consulting Fees 0 
I I Total 2,085 
; 570 , Insurance-Office 478 I 
: 580 1 Board Expenses 
I Board Xerox 1,713 I 
! Board Postage/UPS 428 
I Board Travel 633 I 
I Board Food/Meetings 25 
I Board Outreach 0 1 
I Other 5 
I Total 2,803 
590 · Other Expenses 
I Bad Debts 0 
Dues and Fees 500 l 
Tax Penalties and Interest O l I 
I Other Penalties and Fines 0 I 
Bounced Checks- Unknown O ' 
Misc. Expenses 2,819 
Depreciation 1,074 
i Total 4,393 
Total Expenses· 221,722 
Other lncome/Espenses 
I Net Income (8,325) 
• 
FY94 
0 
2,247 
0 
0 
2,247 
70 I 
0 
2,140 
134 
2,274 
579 
1,840 
205 
327 
63 
0 
450 I 
2,885 , 
0 
500 
0 
0 
0 , 
9 
777 i 
1,286 I 
259,373 I 
I 
(41,357) 
Resist Budget 
1999 
FY95 FY96 
0 411 
3,297 2,763 
0 13,772 
0 0 
3,297 16,534 
0 259 
0 0 
2,670 4,565 
0 0 
2,670 4,565 
849 870 
2,239 1,763 
284 808 
1,063 785 
0 170 
0 0 
58 0 
3,643 3,526 
0 0 
500 1,115 
0 0 
0 0 
0 0 
(0) 22 
1,118 1,160 
1,618 2,297 
244,302 236,076 
6,443 11,266 
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170 732 I 431% 600 82% 
I 
! 
3,115 3,904 125% 3,500 90% 
9,015 407 5% 7,500 1843% 
0 0 0 
12,130 4,311 36% 11 ,000 255% 
630 687 109% 750 109% 
260 0 0% 500 #DIV/0I 
5,488 5,026 92% 6,000 119% 
0 200 0 0% 
5,748 5,226 I 91% 6,500 124% 
1,006 1,357 i 135% 1,500 111% 
I 
j 
1,505 1,765 117% 1,750 99% 
881 890 101% 1,000 112% 
804 1,172 146% 1,000 85% 
295 367 125% 350 95% 
0 0 50 #DIV/01 
4,915 0 0% 4,500 #DIV/0I 
8,400 4,194 50% 8,650 206% 
0 0 0 
850 1,295 152% 1,100 85% 
217 5 125 2541% 
0 0 0 
0 0 0 
1,357 (228) -17% 1,500 -658% 
2,595 0 0% 2,000 #DIV/0I 
5,020 1,072 21% 4,725 441% 
254,833 409,402 I 161% 422,483 103% 
(4,213) (10,526) 
79,845 (21,528) -27% (116,452) 541% 
______ A_c_a_ll_t_o RESIST illegitimate authority 
• 
Eileen Bolinsky 
Frank Brodhead 
Jim Campen 
Robin Carron 
Pam Chamberlain 
Bell Chevigny 
Noam Chomsky 
Kate Cloud 
Tess Ewing 
Norm Fruchter 
Renae Scott Gray 
Kenneth Hale 
Debra Kay Jefferson 
Frank Joyce 
Louis Kampf 
Hans Koning 
Paul Lauter 
June Lee 
Penn Loh 
Kay Mathew 
Marc Miller 
- ichard Ohmann 
w,rayne O'Neil 
Carlos Otero 
Grace Paley 
Roxanna Pastor 
Merble Reagon 
JorgeRogachevsky 
Henry Rosemont,] r. 
Carol Schachet 
Cheryl Smith 
Amy Swerdlow 
George Vickers 
Nancy Wechsler 
Fran White 
• 
0 
259 Elm Street, Suite 201 • Somerville, Massachusetts 02144 
(617) 623-5110 / www.resistinc.org 
Minutes 
Grant Committee 
November 17, 1999 
Present: Robin Carton, June Lee, Marc Miller. 
Agenda 
1. Weed out grants for December Board meeting 
2. Future agenda topics from last meeting 
Agreed to review the following topics in an on-going way beginning with 
film/video/media grants. Robin will send out information on grantees who were declined 
for media related grants and samples of other media funders' guidelines. 
a. Review of guidelines for student groups 
b. Review of guidelines for film/video grants 
c. Extra Funds 
d. Revision of application 
Next meeting will be held by the second week in January at a location easily 
accessible for Kay Mathew. Robin will explore time and location options with every one. 
GClJ ,. 
• 
• 
•· 
Grant Committee 
Screening List 
11/17/99 
1. AIM (Aid to Incarcerated Marriages) 
c/o Fair NH , P.O. Box 805 , Concord, NH 03302 Gloria Paradise 603-224-0120 
Funding to purchase materials for weekly inmate support group and library dealing with marital and family 
issues for prisoners. 
Decision: Leave In No X Undecided 
Comments: 
Social services. No organizing or politics. Traditional view of family. 
2. California Juvenile Crime Broadsheet Project 
2420 24th Street, San Francisco, CA 94110 Rachel Lederman 415-824-1566 or 550-1368 
Funding to print 75 ,000 broadsheets about the "Gang Violence and Juvenile Crime Prevention Act" in 
order to generate public debate on youth and crime. 
Decision: Leave In No X Undecided 
Comments: 
Interesting effort, but one time only production of fact sheet. No follow up plans or outreach to other 
groups. Might fund other groups who use broadsheet or take idea further. 
3. Chicano Park Steering Committee 
P.O. Box 12524, San Diego, CA 92112 Thomasa Camarillo 619-563-4661 
Funding for a computer, xerox machine and website for neighborhood group which works to preserve 
Chicano Park. 
Decision: Leave In No X Undecided 
Comments: 
No organizing perspective. Park maintenance. More radical history, but little evidence of wider vision in 
proposal. 
4. Coalition for Justice & Peace 
2345 E. Pebble Beach, Tempe, AZ 85282 Roger Axford 480-831-7381 
Funding to for faculty and student organization involvement in anti-death penalty campaigns. 
Decision: Leave In No_x_ Undecided 
Comments: 
Faculty/student discussion group. Ql0a: "colored professors" and Ql0c: their woman secretary 'keeps 
them honest.' Mostly informational without organizing. 
5. Free Books for Prisoners Program 
P.O. Box 559, Cambridge, MA 02140 Kate Walker 617-499-6997 
Funding for general support for organization which provides free educational materials to prisoners in an 
effort to educate them about the prison system, injustice and overall oppression in society. 
Decision: Leave In No X Undecided 
Comments: 
Sectarian- Maoist International Movement. No organizing- just sending books to prisoners with hope it 
will spur revolution. 
• 
• 
• 
6. Freedom Archives 
c/o Tides Center, 2046 Quesada Avenue, San Francisco, CA 94124 Claude Marks 415-648-8059 
Funding to produce a sampler CD of voices from radical movements of the past to raise funds for 
restoration and archival work. 
Decision: Leave In No X Undecided 
Comments: 
Too new. No organizing. Quality of sample tape provided was poor- both content and sound. 
7. Hermanas: Sisterhood in Central American and the Caribbean 
65 Lovers Lane, Princeton, NJ 08540 Jan Strout 609-924-0572 
Funding for scholarships, outreach and publicity for the April 2000 International Women's Labor 
Conference and Economic Justice Delegation to Cuba. 
Decision: Leave In No X Undecided 
Comments: 
International work- funding for delegation. Come back for follow up steps. 
8. Independent Progressive Politics Network 
P.O. Box 1041, Bloomfield, NJ 07003 Karen Kubby 973/338-5398 
Funding to build a national slate of independent progressive candidates through regional political trainings. 
Decision: Leave In No X Undecided 
Comments: 
Electoral campaigns. Creation of national slate of candidates and contribution to campaigns through 
candidate training. Intend to help candidates and campaign workers conduct grassroots campaigns. 
9. Milwaukee Earth Day 2000 Network 
1001 E. Keefe Avenue, Milwaukee, WI 53212 Steve Watrous 414-933-3033 
Funding to support an Earth Day 2000 event, which will build a broad coalition, raise the level of 
environmental awareness and activism and impact public policy issues. 
Decision: Leave In No X Undecided 
Comments: 
Q 10/11: no broad perspective on social change. New group. "No one not connected to MED 2000 has 
much knowledge of the group." 
10. National Prisoners African Studies Project 
P.O. Box 201, Quakertown, PA 18974 Elizabeth A. Quigley 215-443-0280 
Funding to print curriculum packages for prisoner correspondence course in Black Studies. 
Decision: Leave In No X Undecided 
Comments: 
No organizing. Correspondence course for education credit . 
• 
11. Nature Stone Art Gallery 
305 Turnpike Street, Lot 14B, South Easton, MA 02375 Linda Myers 508-238-5839 
Funding for an art in the park project which encourages alliance and collaboration among social change 
organizations and capacity-building, particularly working with organizations for the blind. 
Decision: Leave In No X Undecided 
Comments: 
Social services. No organizing. Pro-life and "homosexuality is an illness." 
12. Noise Action Coalition 
199 Prospect Place, 4th floor, Brooklyn, NY 11238 Scott M.X. Turner 718-857-4607 
Funding to support a membership drive and to win fair economic treatment for musicians. 
Decision: Leave In No X Undecided 
Comments: 
No broader issue organizing. Come back if wider vision. 
13. Queen City Community Development 
1122 E. Pike Street, PMB 1010, Seattle, WA 98122-3934 David Schraer 206-323-2227 
Funding to build infrastructure to support capital campaign for Seattle Gay Culture Center and Senior 
Housing Project. 
Decision: Leave In No X Undecided 
Comments: 
• Not a Resist application. Budget is over $300,000. Capital campaign. Not in funding guidelines. 
• 
14. SOA Watch 
P.O. Box 4566, Washington, DC 20017 Carol Richardson 202-234-3440 
Funding for general support for organization which seeks to close the U.S. Army School of the Americas 
Decision: Leave In No X Undecided 
Comments: 
Too big. Budget over $250,000. 
15. US/Labor Education in the Americas Project (US/LEAP) 
P.O. Box 268-290, Chicago, IL 60626 Stephen Coats 773-262-6502 
Funding for office equipment to support new campaign coordinator to work on Maquiladora Worker 
Justice and Banana Worker Justice campaigns. 
Decision: Leave In No X Undecided 
Comments: 
Too big. Budget over $150,000. 
16. Young Women's Resource Center 
1909 Ingersoll Ave, Des Moines, IA 50309 Judy Davis 515-244-4901 
Funding for education project on gay/lesbian/bisexual/transgendered issues for youth. 
Decision: Leave In No X Undecided 
Comments: 
Too big. Budget over $712,000. 
• • 
INTRODUCTION TO THE PAUL ROBESON FUND FOR INDEPENDENT MEDIA 
Since its inception in 1979, the Funding Exchange, a national network of fourteen local community 
foundations and national grantmaking programs, has been on the cutting edge in the support of social 
issue media. The Funding Exchange was one of the first foundations to provide support for films such 
as the acclaimed Harlan County USA (Barbara Kopple), Paris Is Burning Gennie Livingston), Ethnic Notions 
and Tongues Untied (Marlon Riggs), Cover Up and Panama Deception (Barbara Trent) and I 994's Academy 
Award for Best Short Subject, Defending Our Lives. In 1987, tlie Funding Exchange consolidated its 
support to social issue media and formed The Paul Robeson Fu,:id for Independent Media. 
Unlike other foundations with endowments, the Funding Exchange primarily raises funds to make grant 
awards each year, from donor-activists who support progressive social change work. This means the 
amount of money to provide grants fluctuates each year and that it is more crucial than ever to find 
ways to increase the capacity of the Robeson Fund to fund social issue media. 
Named for singer, actor and civil rights activist Paul Robeson, the Fund supports independent social 
issue film, video and radio production. The Fund solicits projects of all genres that are addressing 
critical social and political issues, that will reach a broad audience, and combine intellectual 
clarity with creative use of the medium. Of particular interest to the Fund are experimental or 
non-traditional approaches to documentary film, video and radio production. A successful proposal 
demonstrates understanding of media activism and how the production will be used for 
progressive social change organizing. 
PURPOSE Of THE ROBESON fUNO 
The Fund supports media artists whose work reflects and comments on the ills of our society while 
emphasizing the struggles to overcome them. Projects addressing AIDS and other health issues; 
censorship and the "cultural wars"; homophobia, heterosexism and other sexual politics; international 
issues; racial and gender justice; reproductive rights; homelessness, welfare reform and other forms of 
economic injustice; environmental justice; militarism and violence; corporate and government 
accountability are some of the issues important to the Fund. 
The primary purpose of the Robeson Fund is to support independent media productions that are not 
only compelling politically and artistically. But they also must be used as tools for progressive social 
change activism and organizing. How you plan to distribute your film, video or radio production is as 
important as the integrity of the project itself. That's why any application that does not answer 
Section H, "Distribution Initiatives," can not be considered for funding. 
Media artists who are women, gay men and lesbians, disabled or from communities of color or who 
have little recourse to other funding sources due to the contro~ersial nature of their projects are 
particularly encouraged to apply . 
• 
fUNDING PRIORITIES 
The Paul Robeson Fund is restricted to radio projects in all production stages and film and 
video projects in the pre-production or distribution stages only. We do not support production 
or post-production costs for film and-video projects. 
The maximum grant award is $ I 5,000. Most of the grants awarded are between $3,000 and $8,000. 
The Fund does NOT support projects that are: 
V Media projects other than film, video and radio projection (i.e. publications, slide 
presentations, photography, etc.) 
V Film and video production, completion and post-production requests 
V Film, video or audio installations or exhibits 
V Film, video, audio festivals, conferences or special events 
V Organizational projects for internal or promotional use (including training tapes) 
V Purely personal works or "human interest" stories with little or no socio-political relevance 
or impact 
V Sociological and anthropological explorations which do not provide a strong progressive 
political analysis 
V Documentation that is primarily of cultural events, personalities or performances (dance, 
theatre, music, visual arts, etc.) with little or no political relevance 
V Public television or radio station productions (except collaborations where independent 
producers maintain editorial and financial control) 
V General operating expenses of distribution companies or non-profit media organizations 
V General operating expenses of an artist's office, studio, or home (rent, utilities, equipment, 
etc.) 
V Script development for dramatic features or radio dramas 
V Student productions or projects associated with a degree program 
V International productions originating in countries outside the U.S. 
• • 
DECISION A\AKING PROCESS 
All completed applications are reviewed by The Paul Robeson Fund grantmaking staff, and grant 
decisions are made by the Paul Robeson Fund for Independent Media Board. The Board and staff are 
comprised of media and political artists, activists and experts from the independent media community. 
The Robeson Fund Board Considers the Following Factors in Making Funding Decisions: 
V Creative and imaginative treatment of subject and how the proposed project differs from 
other media on the same issue 
V The importance and socio-political relevance of the subject or theme, ~nd the significance 
of the perspective being offered 
V The applicant's professional experience~ and the likelihood that the project will be effectively 
made 
V The use of this piece as a tool for progressive social change activism and organizing. 
V The creativity and thoroughness of the distribution strategy, and the project's potential for 
progressive political organizing and education 
V The practicality of the fund raising strategy 
V The quality and promise of the submitted sample material: creative and imaginative 
treatment of subject; importance and socio/political relevance of the subject or theme; 
and overall production values, proficiency and competitiveness 
The Paul Robeson Fund is highly competitive and only I 0% of the applicants receive funding. 
Previous Robeson Fund film/video grantees may not re-apply for funding for the same 
production in the same catagory (i.e. pre-production) awarded, but can apply for another 
stage of production (i.e. distribution). Radio grantees reapplying for a second year only must 
demonstrate compelling reasons for additional funding of their production. 
The Funding Exchange accepts media applications for funding consideration via The Paul 
Robeson Fund for Independent Media only . 
• 
TECHNICAL ASSISTANCE 
Because of the volume of applications and the limited staffing for the Robeson Fund, we are not able 
to discuss each project in detail. Thus, we have attempted to explain through this booklet, in great 
detail, the guidelines and application procedures for The Paul Robeson Fund. This is to reduce phone 
calls to our office and give you the best information available. 
All the information you will need in preparing your application is included in these guidelines. Please 
read them carefully. Unfortunately, we do not have staff time available to provide technical assistance 
on your project or your proposal preparation. Thus, please do not call until you have read the entire 
booklet and are prepared to refer to it during your call. 
There are many excellent resources to assist you in the preparation of a successful proposal. 
Foundation Center Library: collections throughout the U.S. For the nearest location call 1-800-424-9836. 
For your film and video production resources, please consider the following books available for 
purchase from AIVF/FIVF, 304 Hudson St., 6th Floor, New York, NY I 0013, (212) 473-3400: 
Shaking the Money Tree: How to Get Grants and Donations for 
Film and Video, by Morrie Warshawski (180 pp, paper) $24.95 
Alternative Visions: Distributing Independent Video in a Home 
Video World, 1:.y Debra Franco (181 pp, paper) $9.95 (AIVF & AFI 
Members); $12. 9 5 others 
The Next Step: Distributing Independent Film and Video, edited by Morrie 
Warshawski, $19.95 AJVF members; $24.95 others 
For other video production and cable access resources, contact the Alliance for Community Media, 
666 11th St. NW #806, Washington DC 2000 I (202) 393-2650 
For radio production resources, please contact 
National Federation of Community Broadcasters, 
Fort Mason Center, Bg. D, San Francisco, CA 94123, (415) 771-1160 
Association of Independents in Radio, 1718 M St. NW #361, Washington, 
DC 20036, (903) 886-7051 
• • 
fUNDING CRITERIA: RADIO 
The Paul Robeson Fund seeks radio applications designed to help audio artists and documentary 
producers create the pilot or demo for a series, or produce a "special" or package of special 
programming, a limited series (including live "talk shows"}, or a series of short features or modules. 
Station or network-based producers can apply as independents ·as long as they are the originators of 
the programming concept and retain editorial and artistic control. 
Programming supported by the Fund can be aired on a commercial or a public radio station, or be 
distributed through a regional, national, or satellite radio network. It can be used for non-broadcast 
or educational use, as long as the audio product is broadcast at least once. Acquisition or sale of the 
programming to a radio station, network or media organization is acceptable. 
The Paul Robeson Fund is particularly interested in projects that will increase and extend the 
use of social change media beyond the traditional distribution channels mentioned above. 
While recognizing that these traditional channels are valid and important, we can only support creative 
and innovative initiatives that expand the distribution of radio production as resources for progressive 
social change organizing. That's why careful attention to "Section H" is critical to the success 
of your application. 
In "Section H" (Distribution Initiatives) on the application form, please identify the audience(s) for 
which the project is intended and how you plan on reaching them. Identify channels through which the 
project will be distributed (broadcast and non-broadcast use). Please be specific and concise in your 
description. 
If you are collaborating with a community-based organization, educational institution, health institution 
or another network in the distribution of your project, identify it and explain why you've chosen this 
particular organization or network. What advantage does this collaboration provide? Describe your role 
as well as the organization's role in the collaboration. You must attach a letter to your application 
signed by you and the organization, confirrning the organization's commitment _to your project and 
stating who will retain editorial and distribution rights. Do not send letters of interest. 
The Fund is looking for audio projects that combine compelling content with creative use of the 
medium. The programming can be topical or historical, but should be designed to facilitate grassroots 
activism, expose issues that have received minimal coverage from mainstream media, or provide a 
progressive analysis or vision of current events within a mainstream media outlet. 
• 
fUNDING CRITERIA: Fl~ AND VIDEO 
In an effort to support the creation of new and innovative social issue film and video production and 
to assist in the distribution of those projects addressing the critical social issues facing our society, The 
Paul Robeson Fund will consider support to projects in the pre-production and distribution stages 
only. All projects submitted to the Fund must fall within one of the following three categories: 
Category P - Pre-production ('seed" or development) support for film and video projects dealing 
with progressive perspectives on critical socio-political themes, and which take non-traditional 
approaches to documentary media production. 
Pre-production costs are those associated with bringing a project to the point of being produced (work 
before actual production shoot). Though we realize not all film and video artists divide their work into 
such strict categories as pre-production and production, we wish to provide support for projects in 
the very early stages of development. This would include: 
v' Research of topic -
• meetings with consultants, experts or other key persons 
• researching or obtaining archival footage, still photos, etc. 
• pre-interviews, recruitment of on-camera spokespersons 
• research travel and/or location scouting 
v' Administrative costs related to research (telephone, postage, xerox, etc.) 
v' Recruiting production crew or talent 
v' Preparing a fund raising trailer and/or other fund raising materials 
v' Treatment, script or storyboard development other than for dramatic feature films 
Category C - Pre-production support (see category P for definition) for video projects only, 
involving collaborations between producers and political organizations. 
The project must not be a promotional or training tape for the organization but rather used as a tool 
for their organizing work The tape should be of the highest quality for the lowest cost, made in a 
relatively short period of time, and in the hands of organizers for their use in a timely fashion. A signed 
agreement between producer and organization, stating who has editorial and distribution rights, is 
required with the application. 
Category D - Distribution support for especially innovative film and video distribution initiatives 
which can extend the use of social change media in political organizing or educational venues. Non• 
profit distribution companies may apply if the request is for an innovative initiative with a group of 
tapes or films (e.g. unique marketing strategy around a group of films or tapes dealing with a critical 
socio-political issue or representing a politically disenfranchised community). They may not apply for 
general operating expenses. 
• • 
• 
ASTRAEA NATIONAL LESBIAN ACTION FOUNDATION 
Grant Application and Guidelines 
This packet contains four parts: 
• A description of ASTRAEA, guidelines, funding priorities, and criteria for specific areas of work 
• Guidelines for your proposal, what it must include, and the process for applying to ASTRAEA 
• A cover sheet to be submitted with your proposal 
• A budget sheet to be submitted with your proposal 
ASTRAEA, the first nationwide lesbian foundation, has been a feminist, grassroots oriented . 
organization since its founding in 1977. Started by a multi-racial, multi-cultural group of feminist 
activists, ASTRAEA has always worked with and on behalf of projects which contribute to the 
well-being of women and girls. 1990 marked the beginning of ASTRAEA as the National Lesbian 
Action Foundation. 
The decision to become the National Lesbian Action Foundation was made in response to the 
growing acknowledgement of lesbians in ASTRAEA's work, leadership, and among ASTRAEA's 
supporters, and to the well-documented need financially and politically to support projects that 
enhance the lives of lesbians in the United States and internationally. 
The name ASTRAEA ("Starry One") was the Roman title of the Goddess of Holy Law or Libra, 
who was also known as the Goddess of Justice. In most ancient writings, ASTRAEA is associated 
with truth, natural law and matriarchal justice. 
GENERAL GUIDELINES 
AsTRAEA supports organizations that directly address issues related to heterosexism, _ 
.mophobia, and sexism. Organizations must demonstrate an understanding of the connections 
among oppressions and be working actively to eliminate all forms of oppression - based on sexual 
orientation, gender, class, race, ethnicity, age, physical and mental ability, national identity, and 
religious affiliation. In addition, projects must reflect the diversity of the lesbian community in their 
leadership, membership, constituency, and in the content of their programs. 
Applicants must meet the above general guidelip.es. Consideration is given to local, regional and 
national organizations which focus on organizing, advocacy or educational activities and have the 
least access to traditional funding. 
FUNDING PRIORITIES include the following: 
•organizations directed by and targeted to lesbians of color. 
•multicultural/multiracial lesbian organizations. 
•women's organizations, or lesbian and gay organizations that have lesbians in leadership roles, 
include lesbian issues as an integral part of their work, and are seeking funding for a project that 
specifically addresses heterosexism and homophobia. 
•projects, focusing on community building and coalition work among lesbian organizations and 
between constituencies for the purpose of promoting a mutual social change agenda. 
• lesbian projects focusing on particular constituencies such as low-income people, older people, 
lesbian and gay youth, and people with disabilities. 
•projects in rural communities and other geographic areas where isolation and various factors may 
present barriers to lesbian visibility and community/organization building . 
• 
• 
• 
CRITERIA FOR SPECIFIC AREAS OF WORK 
CULTURAL/ARTS PROJECTS: ASTRAEA will consider projects which include and promote 
positive portrayals of lesbians and lesbian issues, and which reflect diversity within the lesbian 
community. These projects should demonstrate how lesbians and other underrepresented groups 
will be presented in the work; and how systematic outreach and audience development will be 
conducted. 
PUBLICATIONS: Newspapers, journals and magazines which include and promote positive 
portrayals of lesbians and lesbian issues, and which reflect diversity within the lesbian community. 
Please include a distribution plan and target audience. 
RESEARCH: Projects specific to the gathering of information and data concerning lesbian issues 
and concerns will be considered. These projects must fulfil all the general guidelines and address 
issues of diversity. The proposal should address in concrete terms how the research will be 
disseminated and to whom. 
SOCIAL SERVICES: Only those social services which have an integral empowerment component 
will be considered. Projects must clearly demonstrate how the program contributes to community 
building. 
GENERAL SUPPORT: You may apply for general support, including such expenses as salary and 
rent, or for a particular project. 
FILM/VIDEO: There is a separate application form for film and video projects. 
ASTRAEA BOARD OF DIRECTORS 
Mary Andes 
Maxine Blake, Co-chair 
Cynthia Dames 
Carolina Cordero Dyer 
Mari Keiko Gonzalelz 
Amber Hollibaugh 
Mai Kiang 
Toni Long 
Jeanette Martinez, Co-chair 
Kathleen E. Morris 
Rita Zimmer 
C01\11\1UNITY FUNDING PANEL 
S. Bryn Austin, Boston, MA 
Veronica Flores, New York, NY 
Christine M. G~ Chicago, IL 
Happy Hyder, San Francisco, CA 
Mai Kiang, New York, NY 
Sandra E. Lark, Atlanta, GA 
Mary Li, Portland, OR 
STAFF 
Katherine Acey, ExecutiveDirector 
Victoria Brush, Bookkeeper 
Dawn Lundy Martin, Development Associate 
Cara Palladino, Development Associate 
Mirta Santaliz, Receptionist 
Diane Shelton, Assistant to the Executive Director 
Ivy Young, Program Director 
Karen Zelermyer, Development Director 
Renee McCoy, Detroit, MI 
Kathleen E. Morris, Brooklyn, NY 
Graciela Sanchez, San Antonio, TX 
• 
Mab Segrest, Durham, NC 
tatiana de la tierra, Miami, FL 
1 
Leonie Walker, Portola Valley, CA 
• 
• 
• 
Astraea is the first nationwide lesbian foundation. Astraea was begun in 1977 by 
a multi-racial, multi-cultural group of feminist activists to empower all women 
and girls through financial and organizational support. In recognition of the 
contributions and needs of lesbians, Astraea became the National Lesbian Action 
Foundation in 1990. 
The General Grantmaking Program funds local, regional and national organizations which 
focus on organizing, advocacy, and empowerment services. Cultural and film/video projects are 
also considered for funding. Projects funded by Astraea embrace diversity and inclusivity and are 
actively working to eliminate all forms of oppression and other factors that affect lesbians in the 
United States. 
The Lynn Campbell Memorial Scholarship was established in honor of Lynn's leadership and 
activism in women's, labor, and lesbian and gay social movements. This scholarship supports 
projects in community organizing. 
The Margot Karle Scholarship was established in honor of an activist who fought for the civil 
rights of women, lesbians and gay men. It is awarded to a woman student within the City 
University of New York system who demonstrates a commitment to social activism and financial 
need. 
The Lesbian Writers Fund supports the work of lesbian writers. Grants are made to emerging 
lesbian writers of poetry and fiction as well as a Sappho Award of Distinction honoring an 
established writer. 
Lesbian Visibility in Action (Lesbian VIA) was started to encourage and support lesbian 
leadership and activism. Lesbian VIA offers workshops, institutes and forums on fundraising, 
organization-building, multi-culturalism and leadership development. 
YOUR GIFT COUNTS 
Astraea is supported primarily by individual contributions. In making a contribution to Astraea, 
you become part of a community that is working and learning together in the struggle for social 
justice. 
Donor advised and special designated funds can be set up by individual donors who share 
Astraea' s mission. 
ASTRAEANATIONAL LESBIAN ACTION FOUNDATION 
116 E. 16th Street 7th floor New York New York 10003 
Phone: 212-529-8021 ·Fax: 212-982-3321 
The name ASTRAEA ("Starry One'') was the Roman title of the Goddess of Holy Law or Libra, 
who was also known as the Goddess of Justice. In most ancient writings, Astraea is associated 
with truth, natural law and matriarchal justice. 
• 
• 
A Territory Resource 
1999 Granting Guidelines 
Please note: Major changes have been implemented for 1999 
A Territory Resource (A TR) is a nonprofit, public foundation established in 1978 to support progressive so-
cial justice and social change activities in Idaho, Montana, Oregon, Washington and Wyoming. A TR distributes 
approximately $700,000 in grants each year. For 1999, ATR has made major changes to the granting programs. 
We welcome your feedback and questions about these changes. Please direct your comments to the Grants and 
Program Manager, A TR (206) 624-4081. 
GRANTS AVAILABLE 
One-Year Grants 
See application procedures and 
deadlines in this packet 
Any organization meeting A TR 's basic eligibility crite-
ria may apply for these grants. 
One-Year Basic Grants provide $5,000 to support 
specific projects or general operating expenses. These 
grants are awarded twice per year. Application dead-
lines: February 1 and August 1, 1999. 
Cultural Grants range in size from $500-$2,000 and 
are awarded to groups that incorporate cultural work 
and art into their organizing for social justice. Grants 
are not awarded to individuals. Cultural grants are 
awarded once each year. 
Application deadline: March 31, 1999. 
Technical Assistance Grants (TAj range· from 
$250-$2,500 and are made periodically during the year. 
These grants are intended for organizational develop-
ment (not for program) activities. Organizations may 
be granted up to a total of $2,500 for TA per year. 
Rapid Response Grants (RR) of up to $1,000 are 
available monthly. The purpose of RR grants is to re-
spond quickly to unexpected events or issues within the 
applicant's community. Funds are very limited and di-
rected only to program work. These grants cannot be 
used for bridge loans, to cover cash flow, or for 
Multi-Year Grants 
. Separate application required 
To be eligible for multi-year grants, organizations 
must have received a Spring, Fall, Major or One-
Year Basic Grant from ATR within the last.five 
years. If you meet this criteria, A TR will automati-
cally send you an application packet at least two 
months prior to the deadline. 
Three-Year Support Grants provide recipients 
with $15,000 each year for three years. These grants 
will be awarded once per year, announced in May, 
and may support specific projects or general operat-
ing expenses of established organizations. 
Application deadline: January 15, 1999. 
Three-Year Capacity-Building Grants ATR 
will award a very small number of these grants. They 
provide $25,000 in Years One and Two, and 
$15,000 in Year Three and will be anaounced once 
annually, in November. They are available for inter-
nally focused organizational development work, to 
build stronger, more diverse and effectively managed 
organizations with greater impact and increased size. 
To be eligible, organizations must have had an an-
nual budget of more than $100,000 in the previous 
fiscal year. 
Application deadline: July 15, 1999. 
• other financial shortfalls. 
.1 ELIGIBILITY 
To be eligible for funding, any group or pro- ATR generally will not fund: 
ject must: 
1. Be an activist, community based organization 
working to create a more equitable, just and envi-
ronmentally sound society. 
2. Operate in and have a direct impact on the peo-
ple of Idaho, Montana, Oregon, Washington and/ 
or Wyoming. 
3. Operate in a democratic manner and build 
democratic movements. ATR believes that all stake-
holders must participate in democratic decision-making 
if we are to build effective, responsive organizations 
and movements. 
4. Build diverse movements. We believe that social 
change happens when the full breadth of diverse com-
munities are represented in progressive movements. 
5. Be a nonprofit, tax-exempt 501 (c)(3) organiza-
tion as determined by the Internal Revenue Service 
a._(~r be sponsored by such an organization). 
~ote: Federally recognized American Indian tribal gov-
ernments and their agencies ( or organizations spon-
sored by federally recognized tribal governments) are 
not required to have 50l(c)(3) tax-exempt status. 
• Projects that primarily provide direct services (to in-
dividuals and families) that are not part of other 
community organizing activities; 
• Projects operating outside of Idaho, Montana, Ore-
gon, Washington and/or Wyoming; 
• Publications, reports, workshops, classes, confer-
ences, media events, arts, or theatre productions 
that are not part of other community organizing ac-
tivities; 
• Promotional graphic materials such as logos, letter-
heads, buttons, and newsletters. 
• Projects sponsored by a government agency; 
• Litigation or legal expenses; 
• Research that is not part of community organizing 
activities; 
• Individuals; 
• Endowment funds or capital campaigns; 
• Projects that have access to more mainstream fund-
ing sources. 
Progress Reports: 
A TR requires grantees to submit progress reports near 
the end of every grant year. Progress reports must be 
submitted before a subsequent grant can be awarded. 
FUNDING CRITERIA 
Proposals are evaluated according to the following criteria: 
Program: Will the proposed work help build a powerful and lasting grassroots movement to deal with the 
root causes of the problem that the proposal addresses? Program concerns include goals and objectives, strate-
gies and workplan, depth and b,readth of impact, and evaluation methods. 
Organizational Diversity: Does the organization's decision-making leadership and power sharing reflect 
the diversity of its self-identified constituency/community? 
Funding Access: Does the organization have access to more mainstream funding to support this work? 
A TR funds organizations and projects that cannot rely on mainstream funding sources. 
Organizational Soundness: Does the organization have the internal capacity and systems to sustain itself 
as a strong, lasting organization? Concerns include management, fundraising and finances, board, staff, and 
member involvement, structure, relationships within and across communities and constituencies 
Collaboration: Does the organization demonstrate a commitment to collaboration, partnership, and/or net-
orking as an approach to social change? 
' Rural Project: Is the project located anywhere in Idaho/Montana/Wyoming, or in rural Oregon/Washing-
ton? Is the organization predominantly based outside of Seattle or Portland? ATR will give additional weight 
,to rural projects. 
• 
• 
• 
APPLICATION PROCEDURE 
Cultural/Technical Assistance/Rapid Response Grants 
Cultural Grants range in size from $500-$2,000 and are awarded to groups involving cultural workers, non-
professional and/or professional artists in efforts to promote social justice. We are especially interested in pro-
jects that are participatory and involve members of the applicant group and relevant communities. Grants are 
not awarded to individuals. Cultural grants are awarded once each year. Deadline: Applications tnllst be post-
marked by March 31, 1999. 
Technical Assistance (TA) Grants range from $250-$2,500. These grants are intended to help groups 
increase skills in areas such as fundraising, organizational development and leadership, organizational diversity 
and inclusion, administrative and fiscal management, networking/collaboration,' and to do long range and strate-
gic planning. Grants may also be used for cross-training and skill exchanges between two or more organiza-
tions, attending training programs or conferences, and other similar work ( attending conferences will receive 
lower priority than work within your own organization). TA grants will not be awarded for general operating 
and program work. (Note: TA grants are not available to organizations receiving Three-Year Capacity-
Building grants). Deadlines: December 31, 1998, Febroary 1, April 30, June 1, June 30, July 31, 
November 1, November 30, and December 31. 
Rapid Response (RR) Grants of up to $1,000 are available throughout the year. The purpose ofRR 
grants is to provide funds to respond quickly to unexpected events or issues within the applicant's community. 
Funds are very limited and are directed only to program activities. These grants cannot be used for bridge 
loans, to cover cashflow, or for other financial shortfalls. ATR will respond to RR proposals within thirty 
days. Funding cannot be granted for work that has already occurred. Call the Grants and Program Manager at 
(206) 624-4081, ext. 13, prior to submitting a proposal. 
How to apply for any of the above grants 
No separate forms needed - please use the check list below. For your application to be considered, you must 
include the following items. Incomplete applications will not be considered. 
1. An application letter (no more than three pages long), including: 
_Name of a contact person for your group and his/her daytime telephone number. 
_Mailing address for your group. 
_Description of the purpose of your organization. . 
_Explanation of how your organization meets the Organizational Diversity and Organizational 
Soundness criteria listed on page 2. 
_Description of the proposed work/project for which you are-requesting funds. Please 
explain how the proposed work relates to the rest of your program work. 
_Description of the people who are/will be involved in the proposed work. 
2. Budget ( one page), listing estimated 1999 income and expenses for your organization. 
3. Project budget ( one page), including how the proposed grant funds would be used. 
4. First page of letter from the Internal Revenue Service (IRS) confirming that your organization has 50l(c)(3) 
tax exempt status; or the IRS letter for your sponsoring organization. 
5. If your project is being sponsored by another organization, include a letter from that organization stating 
that they have agreed to act as the fiscal agent for your project, if the grant is awarded. 
Applicants to all of these programs should make a clear case for how the organiz,a.tion 's mission and/or the 
proposed project contributes to creating a more equitable, just and environmentally sound ~ociety. 
